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America  the  Beautiful.  Katharine  Lee  Bates  of  Wellesley, 
Massachusetts,  was  inspired  to  write  it  in  1893  during  a  trip  to 
Pike’s  Peak.  As  she  gazed  out  on  the  magnificent  vista,  the  words 
simply  floated  into  her  mind.  Little  did  she  know  that  soon 
those  words  would  be  sung  ever^here,  and  whenever  they  were, 
they  would  rekindle  the  love  Americans  had  for  their  country. 

But  years  before  people  read  about  America  in  Katharine 
Lee  Bates’  hymn,  they  were  reading  about  the  world  in  The 
Boston  Globe. 

From  continent  to  continent.  Country  to  country.  Sea  to 
shining  sea.  If  it  was  noteworthy,  it  was  in  The  Globe. 

Which  is  why  long  before  people  learned  the  words  io  America  / 
the  Beautiful,  they  learned  about  the  world  in  The  Boston  Globe.' 

.  She  Uoiton  (globe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


THE  BEACON-NEWS 

THE  HERALD-NEWS 

THE  COURIER  NEWS 

DAILY  JOURNAL 

THE  NEWS-SUN 

Aurora,  IL 

Joliet,  IL 

Elgin,  IL 

Wheaton,  IL 

Lake  County,  IL 

(312)  844-5858 

(815)  729-6137 

(312)  888-7790 

(312)  462-5327 

(312)  336-7000 

GREATER  CHICAGO  NEWSPAPERS 


A  MARKET  APART  .  .  . 
MOST  AFFLUENT  IN  ILLINOIS! 


“A  Market  Apart”  is  an  affluent  market  as 
well  as  a  thriving  one. 

With  a  median  household  income  of 
$32,048,  "A  Market  Apart”  ranks  .  . . 

•  1st  in  Illinois 

•  11th  in  the  U.S. 

PMSA  Median  HHI 


MARKET  APART 

$32,048 

Peoria 

$28,331 

Chicago 

$28,217 

Davenport-Rock  Island-Moline 

$27,098 

Rockford 

$26,976 

Bloomington-Normal 

$26,691 

Decatur 

$26,456 

Gary-Hammond 

$25,853 

Springfield 

$23,245 

Kankakee 

$22,780 

Champaign-Urbana-Rantoul 

$21,541 

•Source:  1986  Survey  of  Buying  Power,  Data  Service 

-  .  Northern  Illinois 

Sawyer,  Ferguson,  Walker  Co.,  Inc. 


CHICAGO’S  AFFLUENT  OUTER  LOOP 
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Another  Flint  Ink 

FIRST 

T^is  spring,  Flint  Ink  delivered  a  tanker  of  bulk  delivery  of  offset  newsinks  —  both  black 

Arrowflex  black  Water-based  flexographic  .  '  and  color.  We  introduced  alkaline  fountain 

newsink  to  the  Providence  Journal.  solutions,  the  standard  of  today’s  offset 

.  '  '  V  '  newspaper  industry.  Now,  once  again  we.’re  first 

That  makes  us  first  again!  •  •  —  this  fime  with  bulk  delivei7  of  flexo  newsink. 

We  rhade  history  with  the  first  bulk  delivery  of  As  the  nation’s  leader  in  quality  newsink  — 
letterpress  black  newsink.  As  newspapers  ■  letterpress,  offset  and  now  flexo  —  Flint  Ink 
began  turning  to  offset,  we  had  another  first  with  delivers. 

delivery  of  Arrowflex  Newsink  is  now  here. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVE.,  DETROIT,  Ml  48239-2689 
OIL  INK  DIVISION:  ATLANTA  •  CHICAGO  •  CLEVELAND 
•  DALLAS  •  DENVER  •  DETROIT  •  GRAND  RAPIDS 
HOUSTON  •  INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY 
LANCASTER  •  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO  •  PORTUND 
PROVIDENCE  •  RICHMOND  •  SAN  FRANCISCO  •  SOUTH  BRUNSWICK 
INTERNATIONAL  DIVISION:  MIAMI  •  MEXICO  CITY 
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JULY 

19-21 — Texas  Daily  Newspaper  Association,  Summer  Meeting,  South  Padre 
Island. 


AUGUST 

2-5— Southern  Newspaper  Advertising  &  Marketing  Executives,  Sales 
Conference,  Hyatt  Riverfront  Hotel.  Savannah. 

9-13 — Newspaper  Association  Managers.  Annual  Convention,  Durango, 
Col. 

15-20— 36th  Semi-Annual  Newspaper  Advertising  Co-op  Network  Confer¬ 
ence  and  Workshop,  Hyatt  Regency,  Buffalo,  N.Y. 

18-23 — National  Association  of  Black  Journalists,  Inter-Continental  Hotel, 
Miami. 

20-22— West  Virginia  Press  Association,  Annual  Convention,  Wheeling. 

SEPTEMBER 

9-11— International  Newspaper  Group,  Marriott's  Desert  Springs  Resort, 
Palm  Springs,  Calif. 

13-17 — Canadian  Newspapers  Advertising  Executives  Association,  Hotel 
Beausejour,  Moncton,  N.B. 

15- 18 — Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 

Seattle,  Wash. 

16- 18— Suburban  Newspapers  of  America,  Editorial  Conference,  Brown 

Palace  Hotel,  Denver. 

17- 19— Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 

Mo. 

17- 20 — New  England  Newspaper  Operation  Association,  Inc.,  Conference. 

Impact  1987;  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

20- 26— New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 

Republics  Editors  Conference,  Miodlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22-25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 
couver,  B.C. 

24-26— Western  Newspaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/2 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Hilton  Lackawanna  Station,  Scranton. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

Seminars!  Workshops!  Clinics 

JULY 

19- 29— The  Poynter  Institute  for  Media  Studies,  Management  Center;  Fel¬ 

lowship  Program  for  Journalism  Instructors,  St.  Petersburg. 

21- 23 — ICMA  Circulation  Sales  Promotion  Seminar,  The  Peabody,  Mem¬ 

phis. 


AUGUST 

9-12— SNPA  Foundation  Seminar,  Newsroom  Management,  Montgomery 
(Ala.)  Journal/Advertiser. 

23-26— SNPA  Foundation  Seminar,  The  City  Editor's  Job,  Nashville  Banner. 
23-28 — The  Poynter  Institute  for  Media  Studies,  Graphics  &  Design  Center: 

College  Seniors  and  Graduate  Students  Fellowships,  St.  Petersburg. 
30-9./2 — American  Press  Institute,  Regional  Reporters  Workshop,  Desmond 
Americana  Hotel,  Albany,  N.Y. 

SEPTEMBER 


The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 


New  Israel  winner.  The  second  annual  New  Israel  Fund 
Award  for  outstanding  reporting  has  been  given  to 
Thomas  L.  Friedman  of  the  New  York  Times  for  his  three- 
part  series  on  life  in  Israel. 

Sunday  magazine  awards.  The  Sunday  Magazine  Edi¬ 
tors  Association  recently  announced  the  winners  of  its 
1987  awards  competition. 

The  first  place  newspaper  winners  were:  David 
Remnick,  Washington  Post,  investigative  reporting;  Mark 
Bowden,  Philadelphia  Inquirer,  feature  writing;  Roy  Han¬ 
son,  Newsday,  essays. 

The  Boston  Globe  took  the  award  for  best  color  layout. 
Tropic,  the  Sunday  magazine  of  the  Miami  Herald,  won 
for  best  black  and  white  layout. 

Judged  to  have  the  top  10  magazine  covers  were;  Cleve¬ 
land  Plain  Dealer;  West  Magazine  of  the  San  Jose  Mer¬ 
cury  News  (two  awards);  Boston  Globe;  New  York  Daily 
News;  Northeast  of  the  Hartford  Courant;  Louisville 
Courier-Journal;  Washington  Post;  Detroit  Free  Press; 
and  Sacramento  Bee. 

Fassio  honored,  Seattle  Post-Intelligencer  publisher 
Virgil  Fassio  will  recieve  the  first  annual  Youth  Service 
Award  given  by  the  Boys  and  Girls  Clubs  of  King  County 
in  recognition  of  his  substantial  contributions  to  youth 
organizations. 


13-15— SNPA  Workshop  for  Smaller  Newspapers.  Windsor  Court,  New 
Orleans.  La. 

20-23— American  Press  Institute,  Regional  Reporters  Workshop,  Sheraton 
Hotel  at  St.  John's  Place,  Jacksonville,  Fla. 

20-25— American  Press  Institute,  Developing  Management  Skills,  Reston, 
Va. 

25-30 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 
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Silver  Achievement.  Dolores  Sanchez,  publisher  of 
Eastern  Group  Publications,  a  chain  of  eight  weeklies  in 
Los  Angeles,  was  award  the  Business  &  Industry  Silver 
Achievement  Award  by  the  YWCA.  The  award  is  pre¬ 
sented  annually  to  winner  of  outstanding  achievement  in 
greater  Los  Angeles. 

Block  honored.  William  Block,  publisher  of  the  Pitts¬ 
burgh  Post-Gazette,  has  received  the  annual  Recognition 
Award  of  the  Pittsburgh  Chapter  of  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi.  The  award  is  given  for 
long-term  professional  achievement. 
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The  Christian  Science  monitor  news  service 


Children  In  Darkness 
The  Exploitation  of  Innocence 

Shirzad  was  12  years  old  when  Iranian  soldiers  sent  him  into  the  Iran-Iraq  war 
as  a  human  minesweeper.  Within  24  hours,  he’d  been  blinded  in  one  eye  and 
captured  by  the  Iraqis.  Three  years  later,  he  is  still  a  prisoner  of  war. 

Namdeo  is  8  years  old.  Since  he  was  5,  he’s  been  working  1 2  hours  a  day,  6  days  a 
week  in  a  small,  dark  power  loom  factory  in  India  that  chums  out  fabric  24  hours 
a  day.  Inside,  the  din  of  the  machines  is  deafening.  Temperatures  rise  to  over  100 
degrees.  He  earns  $23  a  month.  Namdeo  has  never  been  to  school. 

After  three  months  of  investigation  on  three  continents,  the  Monitor’s  team  of 
award-winning  journalists  brings  you  a  probing  and  compassionate  look  at 
challenging  problems  facing  the  world’s  children. 

This  five-part  series,  accompanied  by  compelling  photographs,  is  available  to 
newspapers  through  the  Christian  Science  Monitor  News  Service.  For 
information,  contact  the  Los  Angeles  Times  Syndicate. 


Los  Angeles  Times  Syndicate 

TIMES  MIRROR  SQUARE  •  LOS  ANGELES,  CALIFORNIA  •  ( 213 )  237-7987  •  TELEX  194308 

LOS  ANGELES  TIMES  SYNDICATE  INTERNATIONAL 

145  EAST  49TH  STREET,  SUITE  90  •  NEW  YORK,  NY  10017  •  ( 212)  644-3355  •  TELEX  177145  LATS  MUT 


Editorial  workshop 


By  Roy  H.  Copperud 


Up  Front  No.  647 

From  Newsweek:  “In  the  forward  to  his  book  ...”  A 
not  uncommon  confusion;  the  word  should  have  been 
foreword,  i.e. ,  a  word  at  the  fore,  or  front.  Forward,  as  we 
all  know,  means  toward  or  tending  to'  the  front.  In  refer¬ 
ence  to  the  front  matter  of  a  hook,  foreword,  introduction, 
and  preface  are  now  synonyms. 

Random  House  and  Webster  say  preface  applies  more 
properly,  however,  to  a  statement  by  the  author,  and  other 
current  authorities  except  Webster’s  New  World  confirm 
this  distinction.  Introduction  is  generally  applied  to  a 
statement  by  someone  other  than  the  author. 

Fowler  denounced  foreword  as  an  interloper  that  had 
displaced  preface,  and  wistfully  expressed  the  hope  that 
foreword  would  be  abandoned.  The  words  have  survived, 
however,  side  by  side,  a  monument  among  many  others  to 
the  feebleness  of  the  influence  of  those  who  would  influ¬ 
ence  the  course  of  the  language,  however  slightly,  in 
accordance  with  their  own  preferences.  Fowler  went  on  to 
add  that  “A  decent  retirement  might  be  found  for  foreword 
if  it  were  confined  to  the  particular  kind  of  preface  that  is 
supplied  by  some  distinguished  person  for  a  book  written 
by  someone  else  who  feels  the  need  of  a  sponsor.” 


Wayward  Words 

A  sharp-eyed  reader  writes:  “Your  review  of  the  book  A 
Word  or  Two  Before  You  Go  (Editorial  Workshop,  March 
28),  begins:  ‘An  epitome  of  the  views  of  noted  scholar 
Jacques  Barzum  on  language  .  .  .’  Is  this  not  a  glaring 
example  of  the  journalese  false  title  that,  several  para¬ 
graphs  later,  you  commend  Barzum  for  criticizing  as 
‘Time-style  vulgarity’  [when  he  cites]  the  example  Clar¬ 
inetist  Beppo  Lentel  What,  sir,  is  the  difference  between 
noted  scholar  Jacques  Barzun  and  Clarinetist  Beppo 
Laentol  Were  you  hoist  on  your  own  petard?” 

I  am  at  a  loss  to  explain  that  reprehensible  false  title. 
Perhaps  the  article  in  my  manuscript  —  the  noted 
scholar  —  was  lost  in  the  labyrinthine  ways  of  composi¬ 
tion.  If  the  were  edited  out,  this  is  the  first  time  such  a  thing 
has  happened  in  the  many  years  I  have  been  writing 
Editorial  Workshop. 

*  *  * 

Those  who  are  on  the  alert  for  illiteracies  probably 
produced  by  watching  television  instead  of  reading  may 
find  one  in  the  prevalent  confusion  over  the  participle  and 
past  tense  of  the  verb  lead:  “Lead  us  not  into  temptation.” 
All  too  often  we  see  something  like  “We  have  become  a 
nation  lead  not  by  leaders  but  by  managers.”  Should  be 
led. 

The  confusion  evidently  arises  out  of  the  name  of  the 
grayish,  heavy  metal,  lead,  pronounced  led.  But  the  pre¬ 
sent  tense  of  the  verb  lead  is  pronounced  leed. 

An  even  more  unaccountable  blunder  consists  in  the 
notion  that  a  lot  is  one  word:  alot.  (By  confusion  with 
allotl)  Don’t  jump  to  the  conclusion  that  I  made  this  up;  1 
have  come  across  it  in  more  than  one  example  of  writing 
by  college  students. 


About  Awards 


ANCAM  honors  pair.  Ashton  Phelps  Jr.,  president  and 
publisher  of  the  Times-Picayune  in  New  Orleans,  La.,  is 
the  1987  recipient  of  the  Association  of  Newspaper  Classi¬ 
fied  Managers’  James  McGovern  Memorial  Award  for 
service  to  newspaper  classified  advertising. 

In  addition,  at  its  recent  conference  in  San  Diego,  Calif. , 
ANCAM  presented  Ernest  F.  Larkin,  professor  of  adver¬ 
tising  at  the  University  of  Oklahoma’s  School  of  Journal¬ 
ism  and  Mass  Communications ,  with  the  1 987  Outstanding 
Educator  Award. 

Hancock  winners.  The  winners  of  the  20th  annual  John 
Hancock  Awards  for  Excellence  in  Business  and  Finan¬ 
cial  Journalism  have  been  announced. 

The  winners  are:  Julia  Malone,  Cox  News  Service;  Ken 
Case,  Third  Coast  magazine,  Austin;  Bryan  Burrough, 
Wall  Street  Journal;  George  Athan  and  David  Westphal, 
Des  Moines  Register;  John  Wark  and  Gary  Marx,  Orlando 
Sentinel;  Steven  Jones,  Corvallis  (Ore.)  Gazette-Times. 

James  Gannon  of  the  Des  Moines  Register  and  Peter 
Drucker  of  the  Wall  Street  Journal  tied  in  the  newly 
created  category  of  financial-business  columnists. 

Fol  award  winner.  The  Georgia  Press  Association  has 
awarded  the  Macon  Telegraph  and  News  with  its  Freedom 
of  Information  Award  in  recognition  of  the  newspaper’s 
support  of  the  Georgia  Public  Records  Act. 

AFCP  honors  two.  The  Association  of  Free  Community 
Papers,  formerly  the  National  Association  of  Advertising 
Publishers,  has  named  Edward  B.  Marks,  president  of 
Nassau  &  Queens  Publications,  Inc.,  in  Jericho,  N.Y.,  as 
its  1987  publisher  of  the  year. 

Roger  Miller,  president  of  the  Town  Crier,  Brattleboro, 
Vt.,  received  AFCP’s  distinguished  service  award. 

AFCP  winners.The  Association  of  Free  Community 
Papers  has  named  the  winners  of  its  1987  Annual  Awards 
Competition. 

Herald  News,  Universal  City,  Tex.,  general  excellence, 
broadsheet;  Suncoast  News,  general  excellence,  tabloid 
with  up  to  25%  editorial  content;  Tab  newspapers,  New¬ 
ton,  Mass.,  general  excellence,  tabloid  with  25%  or  more 
editorial  content;  Norwich  &  Sidney  Pennysaver,  Nor¬ 
wich,  N.Y.,  general  excellence,  tabloid  with  100%  adver¬ 
tising  content. 

In  the  mini-tab  category,  the  winners  for  general  excel¬ 
lence  are  Business  to  Business,  Bloomington,  Ill.,  in  the  up 
to  25%  editorial  division  and  the  Piainview  Pennysaver, 
Plainview,  N.Y.,  in  the  100%  advertising  division. 

Black  Journalists  honored.  The  first  Secondary  Educa¬ 
tion  Division  Minority  Recruitment  Award  given  by  the 
Association  for  Education  in  Journalism  and  Mass  Com¬ 
munication  went  to  10  Pittsburgh,  Pa.,  black  journalists 
who  spend  their  days  off  organizing  teaching  workshops 
for  minority  students. 

The  Pittsburgh  Black  Media  Foundation,  which 
AEJMC  will  honor  at  its  August  convention,  consists  of 
co-founders  Christopher  Moore  of  WQED-tv  and  Edwina 
Rankin  of  the  Pittsburgh  Press,  as  well  as  Elaine  Effort, 
KQV  radio;  Lenore  Gardner,  an  independent  broadcast 
producer.  Carmen  Lee  and  Donald  Hammonds  of  the 
Pittsburgh  Post-Gazette,  Myrenna  Hawthorne,  an  actress 
and  diction  coach;  Harold  Hayes  of  KDKA-tv;  Mark 
Southers,  chief  photographer  of  the  Pittsburgh  Courier 
and  Mark  Russell  of  the  Wall  Street  Journal. 
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KNIGHT-RIDDER 

We  never  underestimate  the  American  people. 


Knight-Ridder.  winner  of  five  Pulitzer  Prizes  in  1987.  is  a  worldwide  communications  company  with  eight  television  stations, 
cable  systems,  business  information  services  and  32  daily  newspapers. 


: 


Some  people 
^  think  this  photograpi 
is  mbie  explosive  t' 
thisDomb. 


No  pictures  allowed. 

Not  of  civil  unrest.  Not  of  the  police. 

Not  in  South  Africa  after  the 
governments  harsh  press  restrictions 
were  announced  in  June  1986. 

The  only  way  photographer 
David  TUrnley  of  Knight-Ridder's 
Detroit  Free  Press  coidd  do  his  job 
was  to  risk  getting  arrested.  Tlirnley 
was  detain^,  searched,  interrogated 
and  released. 

Despite  the  ban,  TUrnley  based 
in  Johannesburg,  has  continued  to 
dcxument  the  struggle.  The  imbalance 


of  power  between  South  Africa’s  24 
million  blacks  and  4.8  million  whites. 
Living  under  apartheid.  In  a  land 
borrowing  time.  In  a  place  perpetually 
in  mourning  as  thousands  die  in 
Soweto,  Swaziland  and  Mamelodi. 

A  16-page  collection  of  David 
TUrnley’s  photographs  was  pubbshed 
in  the  Detroit  Free  Press  last  Decem¬ 
ber.  It  won  the  Overseas  Press  Club 
Award  for  photographic  reporting 
abroad.  •  m 

He  feels  that  if  restrictions  I  ^ 

get  tighter,  those  photos  might 


m 


be  the  last  portrait  of  South  Africa  for 
years  to  come. 

In  South  Africa.  David  TUrnley  is 
one  of  18  staff  members  working  at 
15  Knight-Ridder  foreign  bureaus 
around  the  globe. 

He  has  traveled  for  more  than  a 
year  throughout  South  Africa,  photo¬ 
graphing  a  land  of  astonishing 
contrasts,  in  its  worst  time  of  strife. 
Few  newspapers  would  put  this 

gkind  of  effort  into  a  story 
But  the  Detroit  Free  Press  is 
_  a  Knight-Ridder  newspaper. 
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To  better  inform 

Trvt ,-  u4,ative  reporting  wasn’t  new,  bu^  t‘ie  04  anize'iion  of  Inves¬ 
tigative  Reporters  and  Editors  was,  when  Don  Bolles  was  murdered, 
apparently  for  his  probing  of  statewide  corruption  in  Arizona. 

IRE  was  a  year  old  when  it  launched  its  Arizona  Project  to  con¬ 
tinue  Bolles’  work.  Since  that  time  —  in  10  years  —  IRE  has  grown 
from  275  members  to  almost  3,000,  which  is  a  tribute  to  the  import¬ 
ance  of  its  work  as  well  as  the  dedication  of  some  of  its  individual 
members. 

There  is  no  doubt  that  the  organization  has  raised  the  professional 
level  of  investigative  reporting.  As  one  former  IRE  president  said  at 
its  recent  convention  in  Phoenix:  “We  are  teaching  good,  sound,  solid 
reporting  with  heav>  emphasis  on  digging  and  documentation.  We 
are  catching  journalism  students  in  college  with  our  workshops.  We 
also  have  regional  workshops  for  the  grassroots  reporters  —  the 
beat  reporters.  Reporters  are  becoming  more  sophisticated  and 
more  competent.” 

In  the  words  of  its  executive  secretary  who  said  he  has  received 
hundreds  of  phone  calls  at  his  headquarters  office:  “IRE  has  helped 
print  and  broadcast  journalists  do  a  better  job  of  informing  the 
public.” 

Investigative  reporting  is  no  longer  the  subject  of  controversy 
within  the  newspaper  business  that  it  was  10  years  ago.  It  has 
developed  as  an  accepted,  important  and  responsible  facet  of  news¬ 
paper  reporting  and  IRE  gets  the  credit  for  providing  the  guidance 
and  the  guidelines. 

Hoodwinking  the  media 

It  takes  a  peculiar  type  of  mentality  to  spend  the  time,  money  and 
effort  to  hoodwink  the  media  so  that  a  completely  false  and  irre¬ 
sponsible  story  gets  printed  and  broadcast. 

A  West  Coast  man  hoodwinked  some  newspapers  and  radio  sta¬ 
tions  into  publishing  stories  about  his  “Concerned  Parents  Monitor¬ 
ing  Comics,”  rating  some  strips  as  “potentially  hazardous”  to  chil¬ 
dren.  He  said  he  just  wanted  to  show  how  easy  it  was  and  to  show 
editors  they  should  be  more  cautious  about  some  of  the  material  they 
receive  and  print.  He  probably  didn’t  do  much  damage  except  to 
plant  an  erroneous  image  in  the  minds  of  some  readers  and  listeners. 

But  the  man  in  Cincinnati  who  conned  the  Dow  Jones  News  Ser¬ 
vice  into  carrying  a  story  about  a  phony  takeover  bid  of  a  large  retail 
organization  had  an  immediate  impact  on  the  market.  His  reasons  are 
unknown  but  it  was  relatively  easy  for  him  to  use  his  stature  in  the 
financial  community  to  get  the  initial  story  accepted. 

Whatever  the  motivations  of  people  like  this,  it  takes  a  great 
ability  to  lie  with  a  straight  face,  which  doesn’t  say  much  for  the 
character  of  the  perpetrator.  The  history  of  journalism  contains 
many  humorous  hoaxes  that  have  been  foisted  on  unsuspecting  edi¬ 
tors,  plus  a  few  that  editors  have  created  themselves.  As  long  as 
nobody  gets  hurt  we  suppose  editors  can  enjoy  the  fun. 

When  the  hoaxes  involve  serious  matters  it  is  bad  business  for 
everyone.  It  is  surprising  there  are  not  more  of  them,  but  it  is  a 
testimonial  to  the  alertness  of  editors  and  the  precautions  they  take 
that  very  few  of  them  get  published. 
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Letters  to  the  Editor 


Taubman  exec  says  takeover  attempt  was  not  ‘hostile’ 


S.taci  Kramer  s  May  16  article 
reporting  on  the  first  annual  meeting 
of  the  now  public  Pulitzer  Publishing 
Company  characterizes  Taubman 
Media’s  1986  offer  for  the  comp  rny  as 
“a  hostile  takeover  attempt.” 

For  the  record,  we  entered  the  situ¬ 
ation  by  invitation  from  shareholders 
of  the  company  —  Pulitzer  family 


members  —  who  for  10  years  had 
tried  unsuccessfully  to  wrestle  fair 
value  for  their  shares  from  senior 
management.  Our  motives  and 
behavior  were  never  those  of  a  corpo¬ 
rate  raider. 

The  story  of  Taubman  Media’s 
involvement  with  the  Pulitzer  Pub¬ 
lishing  Company,  and  the  circum¬ 


stances  that  led  to  our  involvement, 
are  far  too  complex  and  important  to 
be  misrepresented  as  “a  hostile 
takeover  attempt.” 

Christopher  J.  Tennyson 

(Tennyson  is  vice  president,  corporate 
affairs,  Taubman  Companies.) 


Featurized  obits  are  nothing  new 


Congratulations  to  Jim  Nicholson 
of  the  Philadelphia  Daily  News  for 
recognition  of  his  obituary  writing 
(E&P,  June  6). 

While  the  accolade  is  well 
deserved,  featurized  obits  on  the 
“common”  person  were  common¬ 
place  a  quarter  of  a  century  ago  at  the 
Cleveland  (Ohio)  Press.  The  late, 
great  editor  Louis  B.  Seltzer  insisted 
his  paper  cater  to  readers  “from 
cradle  to  grave.”  Featurized  obits 
fulfilled  the  latter  requirement. 

Surveys  indicated  obits  in  the  Press 
were  exceeded  in  readership  only  by 
editorials  and  sports.  Seltzer  and  the 
late  city  editor  Lou  Clifford  encour¬ 
aged  the  featurized  obit,  often  run¬ 
ning  more  than  half  a  dozen  a  day. 

Says  Sanford 
offers  no  substance 


The  many  telephone  calls  and  let¬ 
ters  of  appreciation  attested  to  the 
Press  approach.  The  most  intriguing 
comment  was,  “I  never  knew  that 
about  ...” 


I  would  like  to  clear  up  one  possible 
misimpresssion  created  by  your 
recent  reportage  on  the  America  East 
Newspaper  Operations  Conference. 

Your  reporter  did  a  fine  job  report¬ 
ing  on  some  of  the  announcements 
and  new  equipment  introductions 
which  were  a  part  of  the  show  this 
year  in  Hershey,  Pa. 

However,  at  one  point  it  was  stated 
that  “more  than  200  people 
attended.” 

I  would  like  to  clarify  that,  indeed, 
more  than  200  people  attended  each 


I  was  the  Press  obit  writer  for  three 
years  and,  like  Nicholson,  1  consid¬ 
ered  it  a  most  rewarding  assignment. 

David  H.  Brown 


of  the  individual  work  sessions  and 
seminars  at  America  East.  However, 
the  overall  attendance  count  for  the 
conference  itself  was  over  1 ,500  — 
1,578  to  be  exact.  This  included 
newspaper  publishers,  production 
managers  and  staff,  exhibitors,  affili¬ 
ates,  and  guest  speakers. 

We’re  proud  of  the  fact  that  Amer¬ 
ica  East  has  become  the  best-known 
and  most  respected  regional  trade 
show  in  the  newspaper  business.  We 
have  grown  steadily  each  of  the  past 
several  years,  and  our  attendance  this 
(Continued  on  page  39) 


More  than  1 ,500  attended  ‘America  East’ 


Bruce  Sanford  does  not  serve  the 
American  newspaper  industry  well  by 
his  recent  comments  concerning  Wil¬ 
liam  Webster  (April  18). 

First,  he  refers  to  Webster  as  an 
“honorable  and  talented  public  ser¬ 
vant.”  Then,  he  quickly  reverses 
himself,  stating  that  Webster  ran  an 
FBI  “that  charitably  might  be  called 
incompetent.”  From  there  the 
remarks  hold  to  the  low  road. 

Sanford’s  whining  remarks  seem 
designed  more  to  Justify  his  own 
employment  by  SPJ,SDX  than  to 
offer  anything  of  real  substance  as  a 
basis  for  judging  the  performance  of 
Mr.  Webster  as  CIA  director. 

1  trust  Editor  &  Publisher  will  have 
the  opportunity  to  offer  its  readers  a 
broader  range  of  thoughtful  opinion 
on  how  well  Mr.  Webster  might  fill 
the  CIA  role. 


Glen  Dwinnells 

(Dwinnells  is  publisher  of  MPG  News¬ 
papers  based  in  Plymouth,  Mass.) 


Would  you  trust  the  video  reviews 
of  a  man  who  owned  a  VCR 
before  he  owned  a  blender? 

...Millions  do. 

Other  pertinent  facts  about  Richard 
Zacks,  author  of  the  weekly  HOME 
VIDEO  column: 

WORST  NIGHT  OF  HIS  LIFE:  When  he 
discovered  that  the  VCR  remote  control  had 
been  sent  to  the  laundry  along  with  the  sheets. 

FAVORITE  FIB:  “Grew  up  on  ‘Gilligan’s 
Island.’  ” 

Editors:  For  a  FREE  month’s  trial  and  a  FREE  copy 
of  Richard  Zacks’  film  quiz  to  run  in  your  paper,  call 
Dan  Barber  at  800-972-3550  or  (212)  645-3000. 
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Let’s  Go  Orange 

.  .  or  blue 
...  or  red 

.  .  .  or  .  .  . 

he  Syracuse  Newspapers  helped  paint  the  town  orange 
hy  running  the  above  “Let’s  Go  Orange’’  broadsheet 
double-truck  banner,  when  the  Syracuse  University  Orangemen 
played  in  the  NCA^A  Final  Four  tournament. 

The  bright  orange  banners,  which  appeared  in  front 
windows  of  homes,  offices  and  store  fronts  all  o\x"r  town,  were 
just  part  of  The  Syracuse  Newspapers  effort  to  promote 
community  involvement  in  Final  Four  Fever. 

And  just  as  color  added  spirit  to  Syracuse,  so  it  can 
add  impact  to  advertising.  Our  advertisers  find  award-winning 
color  reproduction  available  each  day  in  The  Syracuse 
Newspapers.  And  not  just  orange,  but  every  color  of  the 
rainbow. 

So  whether  it’s  a  broadsheet  banner  or  a  spring  fashion  ad. 

The  Syracuse  Ne'  .  spapers  have  the  colors  to  bring  it  aliv^e. 


The  Syracuse  Newspapers 

Herald-Jot  itnal  HSr^l^Senran  The  Post-Standard 


Syracuse  Herald-Journal, 
First  Place  Winner 
Kodak  International 
Color  Reproduction  Contest, 
direct  letterpress. 
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Sexism  in  the  newsroom 

Women  Journalists  say  sexism  and  discrimination  stili  fiourish  at 
U.S.  newspapers,  despite  women's  progress  in  newsroom  empioyment 


By  M.L.  Stein 

While  a  Washington  Post  lawyer 
was  reading  one  of  her  stories, 
reporter  Laura  Stepp  said  she  hoped 
it  would  land  on  the  front  page 
because  of  its  importance. 

She  recalled  his  reply  was,  “All 
you  have  to  do  is  shake  your  little 
fanny  and  they’ll  put  it  on  the  front 
page.” 

When  she  objected,  “He  said  he 
had  no  idea  the  remark  was  offen¬ 
sive,”  Stepp  related. 

Mary  Hargrove  of  the  Tulsa  Tri¬ 
bune  remembered  a  meeting  at  her 
paper  in  which  she  was  the  only 
female.  When  she  crossed  her  legs,  a 
male  colleague  commented  that  she 
did  it  “Just  because  you  think  it  makes 
you  look  sexy.” 

“I  turned  around  and  took  his  head 
off,”  she  reported. 

Olive  Talley,  now  with  the  Dallas 
Morning  News,  told  of  this  incident 
when  she  was  with  the  Houston  Post: 
A  male  editor  called  her  in  and 
announced  he  had  a  “plum  assign¬ 
ment”  for  her.  He  was  sending  her  to 
Libya. 

“Not  only  do  we  think  you’re  a 
great  reporter,  but  you’re  the  best¬ 
looking  blonde  we’ve  got  and  you 
know  how  Moammar  [Gadhafi]  likes 
women,”  the  editor  exclaimed. 

Appearing  on  a  panel  “Women  in 
the  Workplace”  at  the  Investigative 
Reporters  and  Editors  annual  con¬ 
vention  in  Phoenix,  the  trio  sought  to 
show  that  sexism  and  discp'  .ination 
still  flourish  on  U.S.  .spapers, 

'  despite  women’s  progress  in  news¬ 
room  employment. 

“In  substantive  ways,  such  as  pay 
and  promotion,  we  have  made  some 
gains,”  Stepp  noted.  She  asserted, 
however,  that  the  Post  and  other 
newspapers  still  have  a  number  of 
women  being  paid  less  than  men  for 
doing  the  same  job. 

In  dealing  with  sexi.im,  Hargrove 


suggested  that  a  female  staffer’s  reac¬ 
tion  should  depend  on  the  individual 
situation.  In  he’r  case,  she  said,  “I  was 
sending  a  message  that  I  didn’t  think 
his  remark  was  cute  and  that  I 
demand  respect.  That  worked  at  that 
particular  time.” 

Talley  said  the  same  editor  who 
made  the  Gadhafi  crack  did  not  want 
women  covering  hurricanes  and 
flooding  along  the  Gulf  Coast  because 
he  thought  it  was  too  dangerous  for 
them. 


She  also  related  an  incident  in 
which  a  female  friend  —  an  assistant 
city  editor  on  another  paper  —  met 
with  the  city  editor  and  three  other 
assistant  city  editors  to  plan  coverage 
of  a  major  disaster. 

“Suddenly,  the  city  editor  realized 
that  no  arrangements  had  been  made 
for  transportation  and  hotels,”  Talley 
said.  “He  turned  to  my  friend,  the 
only  woman  there,  and  said,  ‘Would 
you  mind  going  out  and  making  the 
calls?’ 

“Being  female  in  the  news  business 
can  be  a  disadvantage,  but  women 
sometimes  can  turn  it  into  an  advan¬ 
tage,”  Talley  observed. 

“Most  of  the  discrimination 
women  face  today  is  not  the  same  as 
that  of  the  past  decade,”  she  con¬ 
tinued.  “It’s  more  subtle.  It’s  the  per¬ 
son  who  doesn’t  think  about  what 
he’s  doing.  These  guys  really  believe 
they're  not  discriminatory.  You  have 
to  help  them  become  aware  of  how 
their  actions  are  impacting  on  you.” 

For  men  who  are  more  “blatant”  in 
their  sexual  remarks  or  actions,  Tal¬ 


ley  recommended  a  blatant  response, 
including  filing  a  formal  complaint. 

In  her  first  job,  she  recalled,  she 
took  a  radio  station  to  court  when  she 
learned  a  male  co-worker  was  making 
$200  more  a  month  than  she  was  for 
doing  the  same  job. 

“I  think  we’re  not  facing  discrimi¬ 
nation  so  much  as  we  are  tradition,” 
Talley  commented.  “The  news  busi¬ 
ness  has  long  been  a  male-dominated 
business.”  Only  in  recent  years,  she 
noted,  have  a  number  of  women 


become  general  assignment  and 
investigative  reporters  and  editors 
instead  of  being  relegated  to  the  soci¬ 
ety  and  feature  sections. 

“The  way  you  change  these  things 
is  to  be  aggressive,  do  your  job  well 
and  show  editors  and  your  fellow 
reporters  that  you  can  do  the  work,” 
Talley  advised. 

“But  we  must  struggle  to  maintain 
our  sensitivity  and  our  femininity. 
When  we  make  changes  in  the  work¬ 
place,  we  want  to  make  sure  they’re 
not  only  changes,  but  improve¬ 
ments.” 

Another  panelist,  Kathleen  Stan¬ 
ton  of  New  Times  in  Phoenix, 
lamented  what  she  termed  a  general 
indifference  by  newspapers  in  cover¬ 
ing  women  and  family  issues  in  depth. 

Newswomen,  she  declared,  should 
not  wait  for  their  superiors  to  take  the 
initiative  in  doing  these  stories,  but 
move  ahead  themselves. 

“We  must  assert  the  importance  of 
these  stories  and  define  these  beats,” 
she  said. 

(Continued  on  page  39) 


“Not  only  do  we  think  you’re  a  great  reporter,  but 
you’re  the  best-looking  blonde  we’ve  got  and  you 
know  how  Moammar  [Gadhafi]  likes  women,”  the 
editor  exclaimed. 


The  chilling  effect 

Lawyers  say  the  increase  of  libel  suits  has  had  an 
effect  on  both  the  media  and  the  insurance  carriers 


NOW  DON’T  LET  ME  SLOW 
YOU  POWM-' 


By  M.L.  Stein 

Is  there  really  a  “chilling  effect”  on 
the  media  from  the  onrush  of  libel 
suits  in  recent  years? 

The  opinion  of  two  libel  lawyers  for 
major  newspapers  could  be  summed 
up  respectively  as  “hell  yes”  and 
“yes  and  no.” 

One  of  the  attorneys,  Andrew 
Hughes,  who  represents  Long  Island 
(N.Y.)  Newsday,  said  the  effects  of 
the  chill  are  being  felt  more  by  insur¬ 
ance  carriers  than  the  press. 

The  issue  led  off  the  annual  national 
conference  of  the  Investigative 
Reporters  &  Editors  in  Phoenix,  an 
event  that  also  commemorated  the 
10th  anniversary  of  the  1977  Arizona 
Project  —  the  media  investigation  of 
organized  crime  in  the  state. 

Speaking  on  the  panel,  “Is  There  a 
Chilling  Effect?”  Sam  Klein,  whose 
main  client  is  the  Philadelphia 
Inquirer,  said,  “There  certainly  is  a 
chill  ...  in  the  sense  that  people 
have  to  take  second,  third  and  fourth 
looks  at  stories.” 

The  chill,  he  continued,  runs  up  the 
line  from  reporter  through  the  editor, 
publisher  and  attorney.  It  also  is  being 
felt  by  news  sources,  and  even  by 
readers  who  tend  to  write  letters  to 
newspapers. 

Although  noting  that  editoria.  ^  er- 
sonnel  and  publishers  seldom  admit 
they  are  cowed  by  libel  actions,  Klein 
asserted  there  is  a  definite  “backing 
away”  from  investigative  stories  by 
newspapers. 

In  the  Philadelphia  area,  which  he 
called  “the  libel  capital  of  the  entire 
universe,”  the  chill  factor  has 
affected  a  number  of  smaller  publica¬ 
tions  particularly,  he  declared. 

One  of  his  own  clients,  a  small 
weekly  owner,  has  gone  from  putting 
out  an  aggressive  investigative  paper 
to  publishing  one  that  consists  almost 
entirely  of  weddings  and  other  social 
announcements. 

Since  being  a  defendant  in  several 
libel  suits,  which  he  won  with  one 
exception,  this  publisher  “won’t  print 
anything  that  could  lead  to  a  defama¬ 
tion  suit,”  Klein  reported.  “And  he’s 
making  a  hell  of  a  lot  more  money  now 
than  he  did  when  he  was  doing  inves¬ 
tigative  reporting.” 


Although  many  larger  publications 
are  not  pulling  back  on  investigations, 
they  are  engaging  in  what  Time  maga¬ 
zine  called  the  “blanding”  of  the 
American  media,  the  lawyer  stated. 

“They  are  starting  not  to  include 
some  names,”  Klein  went  on.  “They 
are  starting  not  to  develop  the  side¬ 
lights  of  stories  and  pursue  them  for 
all  they’re  worth  to  get  all  the  nuances 
into  a  particular  story.  It’s  a  little  too 
risky.” 


The  panelist  said  both  major  and 
small  media  are  changing  their 
approach  to  coverage  because  of  the 
hanging  threat  of  libel. 

This  includes,  he  pointed  out,  the 
use  of  a  different  interviewing  tech¬ 
nique  in  which  the  reporter  frankly 
tells  the  source  that  he  is  the  subject 
of  an  investigation. 

Bill  Marimow,  a  two-time  Pulitzer 
Prize  winner  for  the  Inquirer,  “lays 
51-and-a  half  cards  on  table”  in  a 
confrontation  interview,  Klein  said. 

Later,  Marimow  confirmed  Klein’s 
description,  saying,  “1  tell  the  source 
why  1  am  there  and  that  1  will  be 


asking  him  tough,  thorny  questions.” 

Marimow  said  he  changed  his  inter¬ 
viewing  method  “because  of  the  way 
the  law  has  evolved”  in  libel  cases. 

The  technique  also  has  the  advan¬ 
tage  of  “establishing  trust  and  mutual 
respect”  with  regard  to  the  inter¬ 
viewee,  he  added.  “I  tell  him  that  1 
want  to  get  his  side.” 

On  the  panel,  Klein  opined  that  the 
media  can  live  with  “minor”  libel 
cases,  but  the  major  ones  are  a  “hor¬ 


ror”  in  terms  of  time,  money  and 
research  expended  by  defendants. 

A  libel  suit  and  pretrial  questioning 
causes  even  competent,  well-trained 
reporters  “to  go  through  a  period  ot 
incredible  self-doubt  on  how  they 
conducted  themselves,”  Klein 
stated. 

“It’s  painful  to  the  individual 
psyche  and  the  desire  to  conduct 
yourself  as  a  good  journalist  when 
you  have  to  go  through  this  process,” 
he  contended.  “The  law  [in  libel 
cases]  is  not  working  the  way  it 
should  and  it  has  imposed  a  chill.” 

The  chill  has  impacted  lawyers  as 


“And  he’s  making  a  hell  of  a  lot  more  money  now 
than  he  did  when  he  was  doing  investigative 
reporting.” 
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well,  according  to  Klein,  because  of 
the  minute  scrutiny  of  investigative 
copy  to  determine  “how  it  will  play 
before  a  jury.” 

“But  does  that  lead  to  better  jour¬ 
nalism,  to  a  more  informed  public?” 
Klein  asked.  “I  think  not.  It’s  a  situa¬ 
tion  created  by  the  legal  system.  We 
are  practicing  defensive  journalism.” 

Klein  compared  the  journalists’ 
“evasive  action”  to  that  of  doctors 
trying  to  stave  off  malpractice  suits  by 
overly  testing  patients. 

“Journalists,  by  and  large  today, 
are  doing  much  of  the  same  thing  but 
in  a  different  way,”  Klein  explained. 
“This  is  not  to  benefit  the  reading 
public  but  to  protect  themselves  and 
their  papers.  The  nuances  and  various 
details  of  stories  are  not  getting  across 
to  the  public  and,  in  some  cases,  sto¬ 
ries  are  simply  not  being  written.” 

Various  editors,  he  said,  have 
stopped  publishing  letters  to  the  edi¬ 
tor  and  some  critical  letter  writers 
have  been  sued  by  public  officials. 

Klein  acknowledged  that  the  out¬ 
break  of  libel  suits  has  made  the  press 
more  responsible,  “But  at  what 
price?”  he  asked. 

“I  question  whether  journalists  or 
the  public  really  want  or  need  the 
courts  and  juries  to  keep  the  press 
straight  and  responsible.” 

Hughes  argued  that  the  bulk  of  the 
cost  and  impact  of  increased  libel 


suits  have  been  on  the  insurance  com¬ 
panies. 

“If  there  is  a  chilling  effect  it’s  been 
on  the  insurance  carriers  in  getting 
out  of  the  business  and  raising  pre¬ 
miums  and  deductibles,”  he  said. 

With  policy  deductibles  now  ele¬ 
vated  to  $50,000,  newspapers  have 
become  self-insurers,  he  pointed  out. 

Hughes  observed  that  the  possibil¬ 
ity  of  a  big  judgment  against  a  news¬ 
paper  is  always  present,  “but,  even 
when  you  win,  you  lose  because  it 
costs  so  much  money  to  defend 
against  a  lawsuit.” 

The  lawyer,  a  libel  specialist  for  40 
years,  noted  that  certain  libel  suits  are 
unavoidable,  but  the  majority  are 
“mistake  cases”  in  which  someone 
on  the  paper  “did  not  do  his  job. 
There  was  sloppy  reporting.” 

A  portion  of  libel  actions  also  arise 
because  “a  lawyer  thinks  he  can 
make  some  money”  but,  even  so,  a 
small  number  of  defamation  cases 
make  it  to  court,  Hughes  observed. 

Most  actions  against  Newsday 
‘became  dormant  —  they  died  on 
the  vine,”  he  said. 

Libel  laws  should  not  deter  news¬ 
papers  from  publishing  what  should 
be  published  as  long  as  it’s  done 
responsibly,  he  maintained. 

Hughes  particularly  warned  against 
so-called  minor  errors,  such  as  wrong 
names,  which,  although  not  defama¬ 


tory,  can  damage  a  newspaper’s  case 
in  court. 

“If  you  have  a  sloppy,  stupid  little 
error,  how  are  you  going  to  convince 
a  jury  that  you  were  careful  about  the 
important  things?”  he  reasoned. 

Another  panelist,  Jerry  Crawford, 
editor  of  the  Albuquerque  (N.M.) 
Journal,  said  the  three  investigative 
reporters  on  his  staff  have  admitted  to 
being  chilled  by  the  “lawsuit  bliz¬ 
zard”  but  have  not  been  scared  off  by 
it. 

Their  response  to  Crawford’s  ques¬ 
tionnaire  was  that  generally  the  threat 
of  libel  had  sharpened  their  skills  and 
made  them  more  careful,  the  editor 
said.  The  publisher,  Crawford  con¬ 
tinued,  is  still  as  committed  as  ever  to 
hard-hitting  stories. 

Earlier,  Jane  Kirtley,  executive 
director  of  the  Reporter’s  Committee 
for  the  Freedom  of  the  Press,  warned 
that  privacy  cases  already  are  troub¬ 
lesome  for  the  media  and  will  become 
more  so. 

A  lawyer  and  former  newswoman, 
Kirtley  said  courts  are  beginning  to 
question  the  belief  long  held  by  jour¬ 
nalists  that  they  can  safely  follow 
police  into  disaster  or  crime  scenes. 

In  California  and  Wisconsin,  the 
courts  found  valid  cause  for  invasion 
of  privacy  in  such  instances,  Kirtley 
noted. 


IRE  continues  to  help  teach  investigative  reporters 


By  M.L.  Stein 

Reviewing  Investigative  Reporters 
and  Editors  10  years  after  its  famed 
Arizona  Project,  the  leader  of  that 
operation  hailed  IRE  as  one  of  jour¬ 
nalism’s  major  success  stories. 

Robert  Greene,  a  Newsday  assis¬ 
tant  managing  editor,  who  directed 
the  project,  spoke  at  the  1 1th  annual 
IRE  convention  in  Phoenix. 

He  pointed  out  that  the  organiza¬ 
tion  has  grown  from  275  members  10 
years  ago  to  nearly  3,000,  and 
asserted  that  IRE  has  led  the  way  in 
producing  aggressive  and  responsible 
investigative  reporting. 

IRE  was  a  year  old  in  1977  when  it 
undertook  the  Arizona  Project  after 
the  murder  there  of  Don  Bolles,  an 
investigative  reporter  for  the  Arizona 
Republic.  Bolles  died  1 1  days  after  he 
was  blown  up  in  his  car,  apparently  in 
vengeance  for  his  probing  of  state¬ 
wide  corruption. 

The  IRE  team’s  mission  was  not  to 
find  Bolles’  killer  but  to  investigate 
criminal  activity  in  Arizona. 

According  to  Greene,  IRE,  through 
its  workshops  and  other  activities. 


Newsday's  Bob  Greene 


has  propelled  a  number  of  younger 
journalists  to  success  in  winning 
Pulitzer  and  other  journalism  prizes. 

“They  are  doing  great  things  in 
their  communities  and  learning  a 
sense  of  professionalism,”  he 
declared.  “We  are  truly  profession¬ 
als.  We  can  teach  each  other,  learn 
from  each  other  and  do  one  of  the 


greatest  jobs  in  American  journal¬ 
ism.” 

Greene  termed  the  Arizona  Project 
a  “springboard”  for  improved  inves¬ 
tigative  reporting. 

“It’s  not  what  we  did,  but  what  you 
are,”  he  told  an  audience  of  mostly 
young  newspaper  and  broadcast 
reporters. 

The  speaker  said  the  Arizona  Proj¬ 
ect  was  designed  to  send  a  message  to 
crime  figures  who  would  assassinate 
journalists  “because  bombs  and  bul¬ 
lets  are  cheaper  and  quicker  than  the 
courts.” 

“The  message  was  very  simple: 
murder  won’t  work,”  Greene 
declared.  It  further  said  that  fellow 
journalists  would  finish  Bolles’  work 
and  expand  upon  it,  he  said. 

“Since  then,  no  one  in  the  United 
States  has  dared  kill  a  reporter  for 
doing  his  or  her  job,”  Greene  said. 
“We  have  created  an  atmosphere  in 
which  potential  killers  fear  us  more 
than  we  fear  them.” 

However,  Greene  amended  that 
statement  when  someone  in  the  audi- 
(Continued  on  page  39) 
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J-school  shuns  newspaper  ‘evaluation’  system 

U.  of  Washington  refuses  to  participate  in  Northwest  pubiishers’  program 
for  evaiuating  j-schoois;  group’s  president  says  13  others  wiii 


By  M.L.  Stein 

Acting  even  before  it  received  a 
formal  request  to  participate.  Univer¬ 
sity  of  Washington’s  School  of  Com¬ 
munications  has  opted  out  of  a  jour¬ 
nalism  education  rating  system  by  a 
Northwest  publishers’  group. 

In  a  recent  letter  to  Ted  Natt,  presi¬ 
dent  of  Allied  Daily  Newspapers,  the 
school  director  Kurt  Lang  said  the 
faculty  had  voted  unanimously  not  to 
take  part. 

In  May,  Allied’s  board  of  directors 
approved  a  controversial  “evalua¬ 
tion”  system  involving  1 4  four-year 
journalism  programs  in  its  region 
(E&P,  May  23).  Schools  meeting 
Allied  standards  will  share  in  more 
than  $l0(j,000  in  financial  aid  and 
receive  other  benefits  such  as  student 
internships  and  donated  equipment. 

Allied  is  planning  to  send  out  ques¬ 
tionnaires  to  the  schools  in  the  fall, 
inquiring  about  several  aspects  of 
their  curricula  and  faculty.  Filling  out 
the  questionnaire  will  be  deemed  an 
expression  of  interest  in  participating 
in  Allied’s  program  and  will  be  fol¬ 
lowed  by  publishers’  campus  visits. 

Lang  sent  his  rejection  letter  after 
receiving  a  copy  of  Allied’s  proposal, 
saying:  “The  faculty  .  .  .  would  very 
much  like  to  work  with  you  toward 
improving  journalism  education  but 
there  are  parts  of  your  proposal  that 
we  simply  cannot  accept,  particularly 
the  departure  from  the  standard  eval¬ 
uation  and/or  accreditation  practice 
of  promoting  quality  in  a  framework 
of  diversity.  Each  institution  should 
be  encouraged  to  design  its  own  pro¬ 
gram  and  then  judged  on  how  close  it 
comes  to  achieving  a  desirable  objec¬ 
tive.” 

Objecting  to  what  he  considers  an 
Allied  attempt  to  prescribe  specific 
courses  and  faculty  activities,  Lang 
went  on:  “This  faculty  will  not  cede 
its  responsibility  to  any  outside 
group,  no  matter  what  its  motives. 
This  does  not  mean  that  we  are 
unwilling  to  listen  to  criticism.” 

He  noted  that  two  Allied  members 
are  on  the  school’s  visiting  commitee 
and  said  that  other  editors,  publishers 
and  reporters  “will  always  be  wel¬ 
come  as  friendly  visitors.” 

Natt,  editor  and  publisher  of  the 


Ted  Natt 
Allied  president 


LiUi^view  (Wash.)  Daily  News,  fired 
off  a  quick  reply  expressing  disap¬ 
pointment  at  Washington’s  decision 
and  adding:  “How  your  faculty  could 
rationally  interpret  our  program  as 
prescribing  anything  is  utterly  beyond 
me.  1  can  only  conclude  that  the 
degree  of  paranoia  among  your 
faculty  about  our  program  is  much 
higher  than  1  previously  imagined.” 


“The  UW  faculty  has 
made  its  own  bed.  Now 
it  can  lie  in  it.” 


Natt  insisted  that  Allied  is  not 
attempting  to  prescribe  anything, 
saying  it  is  “designed  to  evaluate 
what  you  are  doing  against  a  set  of 
criteria  which  you  and  your  col¬ 
leagues  have  had  an  opportunity  to 
examine  and  suggest  changes  in  prior 
to  adoption.  Now  you  are  trying  to 
create  a  bogeyman  by  reading  things 
into  our  effort  which  simply  aren’t 
there.” 

In  response  to  Lang’s  expressed 
willingness  to  listen  to  criticism,  Natt 
retorted:  ”...  My  experience  is  any 
criticism  is  viewed  as  uninformed 


interference  ...  1  have  neither  the 
time  nor  the  inclination  to  expend 
energy  fighting  with  you  or  your 
faculty.  Rather,  I’m  going  to  give  my 
energy  and  financial  resources  to 
journalism  programs  in  the  region 
which  have  the  same  goals  and  inter¬ 
ests  as  I  do.  There  are  several.  The 
UW  faculty  has  made  its  own  bed. 
Now  it  can  lie  in  it.” 

Interviewed  by  E&P,  Natt  pre¬ 
dicted  that  UW  will  stand  alone  in 
rejecting  the  Allied  proposal.  Indica¬ 
tions  are  that  13  other  qualified 
schools  in  the  region  will  participate, 
he  stated.  In  addition,  he  said,  two 
other  schools,  which  originally  were 
not  on  the  invitational  list,  have 
applied  to  be  included. 

Natt  scored  Lang  for  “wrapping 
himself  in  the  flag  of  academic  free¬ 
dom”  and  accused  him  of  misstating 
Allied’s  objectives. 

“It  has  never  been  our  purpose  to 
intrude  on  any  school’s  freedom,”  he 
declared. 

Allied’s  evaluation* system,  which 
will  place  strong  emphasis  on  jour¬ 
nalism  basics  and  the  professional 
background  of  faculty,  also  has  been 
received  coolly  by  some  members  of 
the  Accrediting  Council  on  Education 
in  Journalism  and  Mass  Communica¬ 
tions,  the  national  accrediting  body 
for  four-year  college  journalism  pro¬ 
grams. 

Gannett  plans 
tv  version 
of  USA  Today 

Gannett  Co.  has  plans  to  develop  a 
half-hour  syndicated  nightly  news¬ 
cast  based  on  its  USA  Today  newspa¬ 
per  format  and  wants  to  offer  adver¬ 
tisers  a  special  ad  rate  package  to 
advertise  with  both. 

Gannett  plans  to  launch  the  tv  pro¬ 
gram  in  the  fall  of  1988  and  Gannett’s 
eight  tv  stations  will  also  carry  it. 

GTG  Entertainment,  a  joint  ven¬ 
ture  ofGrantTinker  and  Gannett,  will 
produce  the  program. 

The  program  as  envisioned  will 
reflect  USA  Today’s  News,  Money, 
Sports  and  Life  sections. 
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Tully’s  responsibilities  expanded  to  include  California  papers 


Darrow  “Duke”  Tully,  who 
resigned  as  publisher  of  the  Phoenix 
newspapers  ir  December  1985  after  it 
was  revealed  he  had  fabricated  his 
record  as  an  Air  Force  combat  pilot, 
will  become  Dublisher  of  the  twice- 
weekly  Ojai  (Calif.)  Valley  News,  on 
Aug.  1. 

The  appointment  was  part  of  a 
move  to  increase  Tully’s  responsibili¬ 
ties  for  the  Wick  Communications’ 
newspaper  group,  said  co-owner  Wal¬ 
ter  Wick.  Wick  purchased  the  7,000- 
circulation  Valley  News  on  May  1  for 
a  reported  $2  million. 

Wick  Communications,  which  is 


based  in  the  Phoenix  suburb  of 
Scottsdale,  hired  Tully  in  March  1986 
to  be  publisher  of  its  9,000-circulation 
Williston  (N.D.)  Daily  Herald  and 
two  other  weeklies,  the  Williston 
Plains  Reporter  and  the  Sidney 
(Mont.)  Herald. 

Although  Tully  will  move  to  Cali¬ 
fornia,  he  will  continue  to  oversee  the 
North  Dakota  and  Montana  opera¬ 
tions. 

On  Dec.  26,  1985,  Tully  resigned  as 
publisher  of  the  Arizona  Republic  and 
Phoenix  Gazette  after  the  Maricopa 
County  Attorney  publicly  disclosed 
that  Tully  had  been  lying  about  his 


record  as  a  decorated  pilot  in  the 
Korean  and  Vietnam  wars.  The  pros¬ 
ecutor  revealed  that  Tully,  in  fact, 
had  never  served  in  the  military. 

Saying  he  wanted  to  “preserve  the 
integrity”  of  the  Phoenix  newspa¬ 
pers,  Tully  stated  in  resigning:  “I 
regret  this  deception  greatly.  I  am 
glad  this  regrettable  situation  has 
finully  surfaced,  and  I  can  put  it 
behind  me.” 

“He’s  paid  his  dues  for  whatever 
he’s  done,”  Robert  Wick  said  at  the 
time  of  Tully’s  hiring.  “I  know  Duke 
and  he’s  an  excellent  publisher.” 


203-year-old  daily  to  cease  publication;  merges  with  weekly 


The  203  year-old  Alexandria  (Va.) 
Gazette,  which  claimed  to  be  the 
nation’s  oldest  continuously  pub¬ 
lished  daily,  will  cease  publication  as 
a  separate  in  mid-July. 

Dominion  Newspapers,  which  pur¬ 
chased  the  Gazette  in  August  1986, 
announced  it  will  merge  the  daily  with 
the  free  weekly  Alexandria  Port 
Packet  to  form  the  Alexandria 
Gazette-Packet,  which  will  publish 
on  Wednesdays  and  Thursdays. 

Dominion  had  already  merged  the 
business,  advertising  and  production 
departments  of  the  two  papers,  but 
had  maintained  separate  editorial 
staffs. 

The  new  publication  will  be  distrib¬ 
uted  for  free  in  the  Alexandria  mar¬ 
ket,  but  it  will  also  offer  subscriptions 
and  sell  for  250  on  newsstands. 


The  Gazette  presently  has  a  daily 
circulation  in  the  7,500  range,  down 
from  its  high  of  20,000  daily,  and  is 
said  by  Dominion  to  be  losing  over  $1 
million  a  year. 

The  profitable  Port  Packet,  on  the 
other  hand,  has  more  than  30,000  cir¬ 
culation  and  was  favored  by  the  mar¬ 
ket’s  advertisers. 

The  Gazette  had  been  owned  by 
Hong  Kong-based  Sing  Tao  Interna¬ 
tional  for  six  years  before  being  pur¬ 
chased  by  Dominion,  a  partnership 
formed  by  Port  Packet  owner  John  W. 
Hanes  and  local  developer  Peter  C. 
Labovitz. 

Dominion  brought  in  a  new  man¬ 
agement  team  for  the  Gazette  which 
included  former  UPI  newspaper  sales 
director  John  E.  Mantle  who  was 
named  publisher,  former  USA  Today 


states  news  page  editor  Thomas  Grein 
who  became  its  editor,  and  Thomas 
Deitman  who  came  over  from  the  Cin¬ 
cinnati  Enquirer  to  be  circulation 
director. 

The  new  team  converted  the 
Gazette  in  February  to  a  tabloid 
targeted  for  younger  readers.  How¬ 
ever,  the  three  men  resigned  in  early 
May  after  Labovitz,  concerned  about 
the  continuing  losses,  involved  him¬ 
self  more  directly  in  everyday  opera¬ 
tions. 

Labovitz  said  about  a  month  ago 
that  he  and  Hanes  were  “looking  at 
ways  to  create  more  synergy  than 
competition”  between  the  Gazette 
and  Port  Packet,  but  he  said  Domin¬ 
ion  was  doing  “everything  we  can”  to 
maintain  the  Gazette  as  a  daily  (E&P, 
May  30,  p.  12). 


Classified  ad  managers  KO  promotional  slogan 


By  Debra  Gersh 

A  slogan  to  be  used  by  newspapers 
throughout  the  nation  in  order  to  pro¬ 
mote  and  increase  the  awareness  of 
classified  advertising  was  recently 
introduced  at  the  Association  of 
Newspaper  Classified  Advertising 
Managers’  conference  in  San  Diego, 
Calif. 

The  reaction  from  CAMs  in  atten¬ 
dance,  however,  was  less  than  over¬ 
whelming,  so  it’s  back  to  the  drawing 
board  for  a  new  idea. 

The  slogan,  “Classified.  It  pays  to 
read  the  fine  print,”  was  developed 
from  the  winning  entry  in  a  nation¬ 


wide  contest.  The  winner,  “Classi¬ 
fied  advertising,  fine  print  worth 
reading,”  was  submitted  by  Pam 
Weinsteen  and  Rita  Dilaniam  of  the 
Detroit  Free  Press. 

The  original  slogan  was  adjusted 
and  given  some  “punch,”  noted 
Nancy  Rice,  an  agency  partner  at 
Rice  &  Rice  Advertising  in  Min¬ 
neapolis,  Minn.,  which  was  hired  to 
develop  the  campaign. 

Nancy  McCaleb,  account  supervi¬ 
sor  at  Rice  &  Rice,  explained  to  the 
group  that  the  goal  of  the  slogan  is  to 
increase  market  share  by  promoting 
readership.  The  slogan  would  be  used 


in  in-house  ads,  rack  cards,  trucks 
and  in  television,  radio,  transit  and 
outdoor  advertising. 

Ad  kits  employing  the  slogan  were 
to  be  offered  to  newspapers  at  prices 
based  on  their  circulations. 

White  T-shirts  bearing  the  slogan, 
with  the  word  “Classified”  in  sans 
serif,  capital  letters  in  reverse  type  on 
a  black  rectangular  background  and 
“It  pays  to  read  the  fine  print”  below 
that  in  finer,  also  sans  serif  type  in 
black,  were  distributed  to  conference 
attendees  during  the  presentation  — 
sure  to  become  a  collector’s  item 
(Continued  on  page  37) 
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Hoaxing  the  media 


Magazine  staffer 
poses  as  preacher 

By  M.L.  Stein 

A  23-year-oId  magazine  assistant, 
who  said  he  wanted  to  teach  the 
media  a  lesson  about  publicity  hype, 
pulled  off  a  hoax  that  led  to  stories  in 
some  newspapers,  scores  of  radio  sta¬ 
tions  and  Playboy  magazine. 

At  a  total  expense  of  $25,  Kirk 
Biglione  of  Fresno,  Calif.,  mailed  out 
a  press  release  last  month  to  about  50 
media  organizations,  announcing  a 
group  called  Concerned  Parents 
Monitoring  Comics  (CPMC, 

For  purposes  of  the  handout, 
Biglione  became  the  Rev.  Brian  Kirk, 
a  name  he  used  when  he  was  an 
announcer  on  Fresno  State  Universi¬ 
ty’s  radio  station.  The  press  release 
rated  comic  strips,  listing  among  the 
“most  potentially  hazardous”  ones 
“Dennis  the  Menace,”  “Frank  and 
Ernest,”  and  “The  Far  Side.” 

In  reference  to  “Dennis  the 
Menace,”  Kirk  warned,  “Some  may 
consider  this  a  classic,  but  it’s  an 
obvious  attempt  to  subvert  authority 
figures.” 

Seven  syndicated  strips  were 
deemed  “acceptable,”  including 
“Peanuts,”  “Garfield”  and  “The 
Family  Circus.” 

Associated  Press  in  Indianapolis 
picked  up  the  hoax  from  an  electronic 
carbon  of  a  story  by  Mark  Taylor  of 
the  Gary  (Ind.)  Post-Tribune. 

An  AP  spokesperson  said  the  story 
never  got  on  the  national  wire,  but 
moved  on  the  Indiana  state  wire.  She 
said  she  was  unable  to  determine  how 
many  members  used  it.  UPI  said  it  did 
not  move  the  story. 

Biglione  told  E&P  his  scam  gener¬ 
ated  the  most  interest  from  a  piece  in 
the  June  Playboy,  which  also  listed 
his  phone  number.  He  said  Playboy 
first  attempted  to  verify  the  handout 
by  calling  the  number,  where  it  got 
Biglione’s  roommate,  who  lied  that  it 
was  legitimate. 

“When  Playboy  came  out,  1  got 
calls  from  all  over  the  country,  mostly 
from  radio  stations,”  Biglione 
recalled. 

Taylor,  who  had  talked  to  Biglione 
by  telephone,  told  the  Fresno  Bee  that 
he  felt  “used.” 


“The  man  lied  to  me,”  Taylor  con¬ 
tinued.  “He  struck  me  as  ai.  intelli¬ 
gent  guy  and  pretty  sinceie  in  his 
views  ...  I  suppose  people  in  the 
media  are  put  in  an  unusual  position 
because  there  is  an  element  of  trust. 
I’m  angry  that  he  would  exploit  some¬ 
body.  It’s  not  that  we  don’t  have  it 
coming.  What  angers  me  is  that  he 
would  do  this  for  an  experiment. 
There  are  a  lot  of  people  who  believe 
what  they  read  ...” 

Taylor  said  after  his  story 
appeared,  he  got  calls  from  newspeo¬ 
ple  in  New  York,  Phoenix  and  other 
cities. 


“In  a  lot  of  stories,  the 
media  question  only 
one  source.  People 
perpetrate  these.  I 
showed  how  easily  this 
can  be  done.” 


Biglione  was  exposed  by  Fresno 
Bee  reporter  Dennis  Pollock,  whose 
paper  did  not  publish  Biglione’s 
fraud. 

Taylor  said  a  student  intern  remem¬ 
bered  that  Biglione  had  used  the  name 
the  Rev.  Kirk  at  Fresno  State,  where 
he  received  a  B.A.  in  broadcasting  in 
1986. 

“1  phoned  Biglione  at  the  number 
on  the  press  release  and  asked  him  if  it 
was  on  the  level,”  Pollock  related. 
“He  hemmed  and  hawed  and  said  he 
would  issue  a  statement  later.  I  told 
him  later  was  now  and  he  then  poured 
out  the  truth.” 

Pollock  disclosed  the  hoax  in  a 
story  and  the  Bee  followed  it  with  an 
editorial  condemning  it  and  suggest¬ 
ing  that  Biglione  find  a  “more  whole¬ 
some  hobby.” 

Biglione,  an  editor’s  assistant  at  a 
Fresno-based  music  trade  magazine, 
Pollstar,  told  E«&P  his  operation  was 
intended  as  a  “dramatic  way  of 
showing  the  media  they  need  to  be 
careful  of  some  of  the  things  they 
get.” 

(Continued  on  page  38) 


Trader  announces 
phony  takeover  bid 

Dow  Jones  &  Co.  is  being  sued  by 
an  investor  who  bought  stock  in  Day- 
ton  Hudson  Corp.  after  the  Dow 
Jones  News  Service  moved  a  story 
about  a  takeover  bid  for  the  Minne¬ 
apolis-based  retail  chain  that  turned 
out  to  be  a  bogus  offer  by  a  Cincin¬ 
nati-based  securities  trader. 

Within  minutes  after  the  Dow  Jones 
story  moved,  Dayton  Hudson  stock 
shot  up  six  points,  from  53'/4  to  59'/4. 

On  June  23,  P.  David  Herriinger,  a 
vice  president  with  Capital  Manage¬ 
ment  of  Cincinnati ,  announced  he  and 
a  family  investment  firm  were  making 
a  $70-a-share  takeover  bid  for  Dayton 
Hudson.  Later  in  the  day,  Herriinger 
was  taken  to  a  local  hospital  and  a 
court  order  was  obtained  to  commit 
him  there. 

His  attorney  said  Herriinger  was 
“not  himself.” 

Herriinger,  who  was  fired  after  the 
bogus  bid  was  revealed,  is  being  sued 
by  three  investors  who  charge  they 
bought  Dayton  Hudson  stock  as  a 
result  of  his  announcement  and  later 
lost  money  when  the  share  price 
dropped  after  the  hoax  was  revealed. 

A  second  complaint  filed  by  Cincin¬ 
nati  attorney  J.W.  Brown  names  the 
Dow  Jones  News  Wire  as  a  defendant 
along  with  Herriinger.  Brown’s  suit 
alleges  that  Dow  Jones,  by  moving 
the  Herriinger  bid  story,  had  failed  in 
its  duty  “to  protect  the  integrity  of  the 
marketplace.” 

The  complaint  said  Brown  bought 
1,000  Dayton  Hudson  shares  at 
$58.35  each  after  the  bogus  bid  was 
announced.  Brown  continues  to  own 
the  Dayton  Hudson  shares. 

Dow  Jones  spokesman  Lawrence 
Armour  said  Brown’s  suit  is  “totally 
without  merit.  Our  lawyers  assure  us 
that  in  cases  like  this  there  is  no  third 
party  liability.” 

Dow  Jones  plans  no  changes  in  its 
verfication  procedures  for  the  News 
Wire,  which  were  followed  to  the  let¬ 
ter  in  the  Herriinger  situation, 
according  to  Armour. 

“We’re,  always  examining,  always 
looking  at  our  operations  and  proce¬ 
dures,”  said  Armour.  “There  are 
going  to  be  times  when  a  crack  in  the 
(Continued  on  page  38) 
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Opponents  of  Florida  ad  tax  seek  referendum  to  overturn  it 


By  Debra  Gersh 

“D-Day,”  or  perhaps  “T-Day,” 
became  a  reality  as  E&P  went  to  press 
this  week,  when  the  5%  sales  tax  on 
advertising  in  the  state  of  Florida 
went  into  effect  on  July  1. 

Many  newspapers  in  the  state  had 
been  gearing  up  for  this  day,  planning 
how  they  would  collect  the  tax  — 
some  to  add  the  5%  to  the  advertis¬ 
ers’  bills,  others  raising  their  rates 
5%  —  as  well  as  national  n  agazines 
offering  rates  that  exclude  Florida 
and  television  making  its  prepara¬ 
tions. 

A  group  called  Stop  Taxes 
Oppressing  People  (STOP)  has  begun 
collecting  signatures  in  the  hope  of 
placing  a  referendum  on  the  next  bal¬ 
lot  declaring  the  taxation  of  such  ser¬ 
vices  unconstitutional.  The  state, 
however,  is  charging  the  group  10^ 
per  name  to  verify  the  petitions, 
which  could  cost  as  much  as  $50,000, 
according  to  Dennis  Brown  and  Kim 
Hougland,  executive  director  and 
manager  of  state  government  infor¬ 
mation,  respectively,  of  the  State 
Advertising  Coalition. 

The  State  Advertising  Coalition, 
headquartered  in  Washington,  D.C., 
is  a  joint  venture  of  the  American 


Association  of  Advertising  Agencies, 
the  Association  of  National  Advertis¬ 
ers  and  the  American  Advertising 
Federation  to  fight  state  legislative 
actions  aimed  at  advertising. 

Figures  from  a  Wharton  Econo¬ 
metrics  study  have  already  shown 
that  the  Florida  advertising  tax  could 
j'esult  in  the  loss  of  some  46,000  jobs 
and  $2  billion  in  personal  income  by 
1989.  The  initial  job  loss  is  estimated 
at  10,400  (E&P,  May  30). 

Minority  and  other  “fringe”  media 
in  the  state  are  expected  to  feel  losses, 
as  the  budgets  of  local  retailers  are 
being  affected,  causing  cutbacks  in 
their  expenditures  (E&P,  June  27). 

In  addition,  a  number  of  newspa¬ 
per,  advertising  and  television  organi¬ 
zations  have  canceled  meetings  in  the 
state,  which  some  estimates  say  will 
lead  to  a  $20-million  loss  for  the  hotel- 
motel-restaurant  industry  alone. 

Groups  that  have  pulled  meetings 
from  Florida  so  far  include  the 
National  Newspaper  Association,  the 
Association  of  Newspaper  Classified 
Advertising  Managers,  the  Interna¬ 
tional  Newspaper  Financial  Execu¬ 
tives,  the  Audit  Bureau  of  Circula¬ 
tions,  the  Advertising  Research 
Foundation,  the  National  Advertising 


Agency  Network  and  the  Television 
Bureau  of  Advertising. 

Meanwhile,  the  West  Virginia 
Legislature  has  passed  a  bill  that 
taxes  business  services,  which 
includes  advertising  agencies,  Houg¬ 
land  explained.  The  tax  there,  which 
she  emphasized  cannot  be  compared 
with  the  magnitude  of  the  one  in  Flor¬ 
ida,  places  the  tax  on  the  advertising 
services  rather  than  on  the  media  buy. 

The  fear  there  is  that  with  well  over 
half  the  population  living  near  the  bor¬ 
der  of  another  state,  advertisers  will 
take  their  creative  business  to  agen¬ 
cies  in  other  states,  then  placing  those 
ads  in  West  Virginia  media  tJix-free. 

In  Texas,  where  the  situation  was 
changing  daily.  Brown  explained  that 
a  proposal  offered  before  the  legisla¬ 
ture  provides  many  suggestions  for 
raising  money  but  includes  several 
exemptions  for  advertising. 

When  he  spoke  to  E&P  on  June  30, 
Brown  noted  that  what  happened  that 
morning  could  be  outdated  by  the  fol¬ 
lowing  day,  but  that  many  legislative 
leaders  gave  the  impression  a  vote 
could  be  taken  before  they  went  home 
for  the  Fourth  of  July  weekend. 
Brown  seemed  optimistic,  though 
cautious,  about  the  Texas  situation. 


Only  journalists  to  select  press  club’s  political  lunch  speakers 


By  Mark  Fitzgerald 

Beginning  next  year,  only  working 
journalists  will  select  political  and 
diplomatic  speakers  for  the  National 
Press  Club  newsmaker  luncheons. 

By  an  8-3  vote,  the  club’s  board  of 
directors  decided  that  non-journalist 
members  of  the  club  —  primarily 
public  relations  workers  —  will  be 
involved  only  in  the  selection  of 
speakers  from  the  sports,  entertain¬ 
ment,  or  academic  worlds.  In  those 
instances,  they  must  stipulate  that 
there  are  no  conflicts  of  interest. 

The  vote  settles  a  long-running 
uneasiness  among  some  journalist 
members  that  permitting  public  rela¬ 
tions  people  or  other  non-journalists 
to  select  speakers  could  open  the 
press  club  to  a  perception  that  there  is 
a  conflict  of  interest  —  especially  if 
the  speaker  is  connected  in  some  way 
to  a  public  relations  sponsor. 

For  years  the  speakers  have  been 
approved  by  a  30-member  committee. 
In  the  past  public  relations  members 
have  suggested  speakers,  but  their 


relationships  to  the  speaker  have 
always  been  clear  to  the  committee, 
said  NPC  board  member  Judy 
Grande,  Washington  correspondent 
for  the  Cleveland  Plain  Dealer. 

“Just  in  terms  of  perception,  we 
thought  it  might  not  be  appropriate  to 
have  non-journalists  [selecting 
speakers].  It  might  put  that  person 
[who  speaks]  in  a  perception  that 
there  was  a  conflict  of  interest,  or 
there  might  be  concern  that  [a  non¬ 
journalist]  became  speakers  chairman 
to  push  his  or  her  clients,”  said 
Grande,  a  former  speakers  board 
chairman. 

Although  sources  told  E&P  that  the 
new  rule  was  voted  on  after  a  conflict- 
of-interest  charge  arose  against  a 
speakers  committee  member,  Grande 
emphasized  in  a  telephone  interview 
that  no  actual  conflicts  had  arisen. 
She  emphasized  that  the  press  club 
was  not  singling  out  members  from 
public  relations  firms  as  somehow 
untrustworthy. 

“We  did  have  a  great  deal  of  con¬ 
cern  that  we  not  offend  any  current 


member  of  the  club,”  Grande  said. 

“For  the  future,  though,  you  never 
know.  Anything  may  happen.  We 
never  pay  anyone  to  speak,  but  we 
thought  it  better  for  journalists  to 
make  the  selection.  They  have  no 
agenda,  no  clients,”  she  said. 

The  monthly  lunches  are  broadcast 
live  on  National  Public  Radio  and  are 
broadcast  on  a  tape-delay  basis  by  the 
C-Span  cable  tv  network. 

The  new  policy  takes  effect  in  Janu¬ 
ary. 

Voting  in  favor  of  the  new  regula¬ 
tion  were  Andrew  Mollison  of  Cox 
Newspapers;  Tom  Squitierri  of  the 
Lowell  (Mass.)  Sun;  Cheryl  Arvidson 
of  the  Dallas  Morning  News;  Peter 
Holmes,  Washington  Times;  Francis 
Hardin  of  Cable  News  Network;  John 
Peterson,  Detroit  News;  Kay  Kahler, 
Newhouse  News  Service;  and 
Grande. 

Voting  against  the  measure  were 
Lee  Roderick  of  Scripps  Howard 
Newspapers;  Patrick  McGrath  of  Fox 
Television;  and  Randy  Allen  of  Pyra¬ 
mid  Video. 
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Press  critic  stiii  not  satisfied 

Two  decades  after  spurring  ombudsman  idea,  Abe  Raskin  says 
he  has  not  seen  ail  that  much  improvement  in  press  performance 


By  Mark  Fitzgerald 

Two  decades  after  writing  the  arti¬ 
cle  that  inspired  the  first  newspaper 
ombudsman  position,  the  journalist 
A.H.  Raskin  says  he  hasn’t  seen  all 
that  much  improvement  in  the  press. 

Speaking  at  the  recent  Organiza¬ 
tion  of  News  Ombudsmen  convention 
in  Louisville,  Ky.,  the  former  New 
York  Times  labor  writer  and  editorial 
page  assistant  editor  portrayed  an 
institution  that  is  still  affected  by 
hubris,  myopia  and  uncertain  ethics. 

In  the  intervening  years,  Raskin 
told  the  50  ombudsmen,  the  line 
between  editorializing  and  reporting 
has  become  “increasingly  obscure,” 
while  the  ownership  of  newspapers 
has  become  ever  more  concentrated 
and  obsessed  with  finances. 

“The  American  people  are  not 
fools,”  Raskin  said.  “To  the  extent 
that  the  perception  of  the  press  as  a 
business  for  sale  in  the  same  manner 
as  a  meatpacker  or  a  soap  company  or 
any  other  of  the  soulless  corporations 
on  whose  advertising  the  media 
depend,  we  will  have  forfeited  most  of 
our  claim  to  a  general  constituency 
for  the  freedom  of  the  press  under  the 
First  Amendment.” 

It  was  just  these  kipds  of  concerns 
that  prompted  Raskin  to  write 
“What’s  Wrong  With  American 
Newspapers,”  a  New  York  Times 
Magazine  article  published  June  11, 
1967. 

Newspapers  should  “establish 
Departments  of  Internal  Criticism  to 
check  on  the  fairness  and  accuracy  of 
their  coverage  and  comment,” 
Raskin  wrote. 

After  reading  that  article,  Barry 
Bingham  Sr.,  then  editor  and 
publisher  of  the  Louisville  Courier- 
Journal,  and  executive  editor  Nor¬ 
man  E.  Isaacs  were  moved  to  appoint 
the  first  American  newspaper 
ombudsman,  John  Herchenroeder. 

Across  20  years  of  time,  many  of 
the  themes  in  Raskin’s  article  echo 
nearly  exactly  those  he  brought  up  in 
his  most  recent  speech  to  the  ombuds¬ 
men. 

He  wrote  then,  for  example,  that 
critics  contend  “not  that  the  press  is 
getting  worse,  but  that  it’s  not  getting 
better  fast  enough  to  keep  up  with  the 


radically  altered  nature  of  news.” 

In  1987,  he  still  argues  that  newspa¬ 
pers  have  not  thought  deeply  enough 
about  the  nature  of  news. 

“To  my  mind  there  have  been  at 
least  as  many  retrogressions  as  leaps 
forward  in  this  bedrock  element  [what 
constitutes  news]  of  our  service  to  the 
public.  The  accent  in  the  news 
remains  heavily  on  the  aberrational, 
the  pathological,  the  sensational,  the 
disasters  and  the  miscarriages  of  our 
society.” 


to  skulk  in  the  bushes  around  Hart’s 
Washington  residence  and  maintain  a 
listening  post  for  squeaks  in  his  bed¬ 
room,”  Raskin  said. 

Raskin  also  decried  the  “disquiet¬ 
ing  trend  toward  concentration  of 
media  ownership  that  has  been 
gathering  momentum  ever  since  the 
end  of  World  War  II. 

“The  obliteration  of  competition 
that  has  accompanied  these  develop¬ 
ments  has  gone  far  toward  demol¬ 
ishing  the  foundation  stone  of  the 


“ . . .  the  Herald’s  editors  . . .  lowered  themselves  to 
the  level  of  the  National  Enquirer,  Hustler  and  Screw 
magazine  when  they  dispatched  a  five-man 
investigative  team  to  skulk  in  the  bushes  around 
Hart’s  Washington  residence ...” 


Raskin  found  an  especially  egre¬ 
gious  example  in  the  Miami  Herald's 
coverage  of  Gary  Hart’s  alleged  night 
with  Donna  Rice. 

“Even  if  the  Herald’s  editors  had 
known  of  that  taunt  [by  Hart  to  “fol¬ 
low  me  around”],  which  they  didn’t, 
they  lowered  themselves  to  the  level 
of  the  National  Enquirer,  Hustler  and 
Screw  magazine  when  they  dis¬ 
patched  a  five-man  investigative  team 


marketplace  theory  of  mass  commu¬ 
nication:  the  notion  that  the  media  are 
accountable  to  their  publics  in  the 
sense  that  they  prosper  or  perish  to 
the  extent  that  they  satisfy  or  fail  to 
satisfy  the  desires  and  expectations  of 
their  audience.” 

Raskin  said  he  has  seen  some 
improvements  in  the  press. 

Younger  reporters,  for  example, 
are  better  prepared  and  educated  than 
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ever  before,  he  said. 

Journalist’s  grabbing  of  freebies 
has  been  largely  eliminated,  he  said, 
adding  quickly  that  that  is  the  easy 
part.  Publishers  still  allow  their  col¬ 
umnists  and  superstars  to  lecture  for 
fat  fees  before  groups  “interested  in 


good  media  coverage.” 

Two  decades  after  Raskin  pro¬ 
posed  the  “Departments  of  Internal 
Criticism,”  the  idea  cannot  be  said  to 
have  swept  the  nation.  The  Organiza¬ 
tion  of  Newspaper  Ombudsmen 


claims  some  40  dues-paying  mem¬ 
bers,  a  number  that  has  remained 
roughly  the  same  for  some  years. 

The  New  York  Times,  Raskin's 
former  employer,  is  not  among  those 
with  an  ombudsman. 


Miami  Heraid  newsmen  defend  tiieir  coverage 

Say  they  did  not  ‘hide  in  the  bushes’  outside  Hart’s  apartment 


By  M.L.  Stein 

Two  of  the  Miami  Herald  newsmen 
who  staked  out  Gary  Hart  and  broke 
the  story  about  his  supposed  extra¬ 
marital  affair  defended  their  coverage 
before  hundreds  of  journalists,  not  all 
of  them  supportive. 

Herald  associate  editor  Jim  Savage 
and  reporter  Jim  McGhee  appeared  at 
the  Investigative  Reporters  and  Edi¬ 
tors’  convention  in  Phoenix,  which 
drew  nearly  800  registrants,  most  of 
whom  jammed  a  session  named 
“How  Personal  Should  We  Get?” 

Quite  personal  when  the  issue  con¬ 
cerned  Hart’s  credibility,  McGhee 
contended. 

“[The  story]  was  not  a  tough  call,” 
he  went  on.  “We  had  an  allegation 
that  what  a  presidential  candidate  was 
saying  was  not  true  and  we  pursued 
it  .  .  .  it  was  not  a  perfect  story,  but  it 
was  an  honest  story.” 

He  attributed  criticism  of  the  story 
by  the  press  and  public  to  “lies”  told 
by  Hart  and  his  staff.  Among  the 
untruths,  he  asserted,  were  that  the 
Herald  team  “hid  in  the  bushes”  and 
that  Hart  confronted  the  newsmen 
outside  his  Washington  town  house 
rather  than  the  other  way  around. 

He  noted  that  Hart  has  never 
denied  any  essential  facts  in  the  Her¬ 
ald  story  of  his  alleged  tryst  with 
model-actress  Donna  Rice. 

“The  truth  may  be  painful,  but  it’s 
the  only  thing  that  protects  a  newspa¬ 
per,”  McGhee  said. 

However,  after  saying  he  would 
never  again  use  the  word  “surveil¬ 
lance”  in  print,  McGhee  gave  his 
audience  some  advice  on  investiga¬ 
tive  reporting: 

•  Exhaust  routine  reporting 
methods  before  embarking  on  a  Hart- 
type  pursuit  from  Miami  to  Washing¬ 
ton.  “And  we  did.” 

•  Don’t  break  any  laws.  Reporters 
don’t  have  a  license  to  go  beyond 
certain  parameters. 

•  Limit  the  scope  of  the  investiga¬ 
tion.  The  Herald  proceeded  on  the 
basis  of  a  “specific  allegation”  con¬ 
cerning  the  Democratic  candidate,  he 
said. 

•  Follow  the  “two-minute  rule”  in 


confrontation  interviews  by  getting 
an  admission  from  the  person  with  a 
few,  brief  questions.  “There’s  a  time 
when  you  get  them  off  balance  and  get 
an  admission.”  Keep  questions 
“short,  sweet  and  straight  to  the 
point.  Lay  on  your  hardest  stuff 
immediately  .  .  .  that’s  what  we  did 
with  Hart.  There’s  nothing  compli¬ 
cated  about  it.” 

McGhee  sarcastically  dismissed 
media  criticism  of  the  Herald’s  story, 
particularly  citing  the  barbs  of  New 
York  Times'  columnists  A.M.  Rosen¬ 
thal  and  Anthony  Lewis. 


In  a  reference  to  the  Til  es’ investi¬ 
gative  record,  he  asserted  that  “it 
came  in  third  —  not  second  —  but 
third  on  the  Watergate  story”  under 
Rosenthal’s  editorship. 

McGhee  claimed  the  Herald  has 
weathered  the  criticism  by  standing 
by  its  story  and  advised  others  to  do 
the  same  when  the  flak  starts  burst¬ 
ing. 

“When  you’ve  done  your  best  on  a 
story,  just  stand  by  it,”  he  advised. 
“This  is  hallowed  ground  we  occupy 
as  journalists.  In  journalism  there  are 
insiders  and  outsiders  and  investiga¬ 
tive  reporters  are  the  outsiders. 
We’re  not  part  of  the  game.  It  doesn’t 
matter  to  us  that  Gary  Hart’s  people 
are  unfriendly  to  us  and  do  not  return 
our  phone  calls.  At  the  Herald,  if  a 
story  sounds  good  to  us,  we  go  after 
it.” 

Both  McGhee  and  Savage  admitted 
flaws  in  their  story,  which  also 
involved  Herald  political  editor  Tom 
Fiedler,  who  was  not  present  at  the 
IRE  session. 

Like  McGhee,  Savage  shunned  the 
word  “surveillance,”  calling  it  a 
“dangerous” term. 

“It  gives  the  reader  an  impression 
of  a  very  policelike,  airtight  opera¬ 


tion,  which  we  didn’t  have,”  he 
acknowledged. 

The  editor  also  conceded  the  stake¬ 
out  was  weak  on  the  photo  side, 
employing  only  one  cameraman  who 
missed  a  shot  of  Hart  and  Rice  in  the 
town  house  doorway. 

The  panelists  asserted  the  much 
talked-about  “back  door”  was  cov¬ 
ered  part  of  the  time,  but  it  was  virtu¬ 
ally  impossible  to  watch  it  constantly 
because  of  an  access  problem. 

Savage  claimed  the  Herald’s  first 
story  still  holds  up,  but  said  it  had 
problems  that  could  have  been  solved 


in  the  editing  and  writing  process. 

“It  wasn’t  a  problem  of  reporting,” 
he  declared,  saying  that  the  initial 
assault  on  the  story  by  the  Hart  camp 
could  have  been  blunted  with  better 
editing. 

Basically,  according  to  Savage,  the 
story  was  about  votes. 

“Hart  didn’t  want  to  give  up  the 
votes  that  it  would  cost  him  to  be 
honest  about  his  lifestyle,”  he 
explained.  “Whether  I  think  that 
lifestyle  is  important  doesn’t  matter. 
There  are  a  lot  of  voters  out  there  who 
think  it  important  to  know  what  sort 
of  a  family  life  a  person  has.” 

If  a  candidate  presents  himself  as 
leading  a  normal  family  life,  “it’s  our 
job  to  measure  the  image  against  the 
reality,”  Savage  said.  “The  public 
doesn’t  have  any  other  way  of  finding 
out  and  the  image  makers  are  getting 
more  sophisticated  all  the  time.” 

Still,  several  persons  in  the  audi¬ 
ence  fired  tough  questions  and  com¬ 
ments  at  the  panelists. 

One  called  their  justification  of  the 
story  “superficial”  and  said  its 
rationale  appeared  to  be  based  on  a 
Herald  assumption  that  a  candidate’s 
sex  life  “is  somehow  an  index  of  his 
(Continued  on  page  19) 


“We  had  an  allegation  that  what  a  presidential 
candidate  was  saying  was  not  true  and  we  pursued 
it. . .  it  was  not  a  perfect  story,  but  it  was  an  honest 
story.” 
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Black  Press 
Hall  of  Fame 
established 

In  an  effort  to  honor  the  continuing 
role  of  black-owned  newspapers,  the 
Afro  American  newspaper  chain  is 
establishing  the  Black  Press  Hall  of 
Fame. 

Frances  Murphy  Draper,  president 
and  chief  operating  officer  of  the  Bal¬ 
timore-based  chain,  said  the  hall  of 
fame  is  intended  not  only  to  com¬ 
memorate  black  newspaper  pioneers. 
In  addition,  she  said,  it  will  demon¬ 
strate  the  leading  role  newspapers 
have  taken  in  black  media  and 
encourage  blacks  to  pursue  newspa¬ 
per  careers. 

“When  people  talk  about  the  black 
press  it  gets  muddled  up  with  maga¬ 
zines,  radio  and  the  few  black-owned 
tv  stations.  We  think  newspapers 
have  to  be  separated  out,”  she  said. 

The  first  inductees  will  be  honored 
at  a  three-day  celebration  in  Balti¬ 
more  Oct.  23-25. 

Nominations  for  1987  inductees 
will  be  taken  until  Aug.  21.  For  fur¬ 
ther  information,  write  Cassie  Smith, 
Afro-Charities  Inc.,  628  Eutaw  St., 
Baltimore,  Md.,  21201. 

Detroit  unions  agree 
to  extend  contracts 

Unions  representing  3,000  workers 
at  both  Detroit  dailies  have  agreed  to 
extend  their  current  contracts  at  least 
until  July  2. 

The  unions’  decision  gives  the 
Detroit  Free  Press  and  the  Detroit 
News  breathing  space  on  the  labor 
front  as  the  papers  prepare  for  the 
Aug.  3  federal  hearing  on  their  pro¬ 
posed  joint  operating  agreement. 

Contracts  for  the  seven  unions 
expired  June  18  with  the  two  sides  far 
apart  on  wage  and  benefit  issues. 

Despite  the  differences,  none  of  the 
unions  has  yet  sought  strike  authori¬ 
zation  votes  from  their  members. 

Instead,  union  bargainers  have 
concentrated  their  efforts  on  ways  to 
continue  independent  operation  of 
Knight-Ridder’s  Free  Press  and  the 
Gannett  Co. -owned  News. 

Don  Kummer,  administrative  offi¬ 
cer  of  Newspaper  Guild  Local  22,  and 
Elton  Schade,  secretary-treasurer  of 
the  Teamster-affiliated  Newspaper 
Drivers  and  Handlers  Local  372,  said 
they  asked  management  at  the  most 
recent  bargaining  session  “what  it 
would  take  within  the  scope  of  our 


ability  ...  to  keep  two  independent 
newspapers  operating  in  Detroit.” 

According  to  the  union,  John 
Jaske,  chief  spokesman  for  the  news¬ 
papers’  bargainers,  said  nothing 
negotiated  at  the  table  would  change 
the  need  for  a  JOA  because  the  Eree 
Press  is  in  “probable  danger  of  finan¬ 
cial  failure.” 

In  the  JOA  application,  the  Free 
Press  has  identified  itself  as  a  “failing 
newspaper.” 

In  the  bargaining,  the  newspapers 
have  asked  all  the  unions  to  accept 
wage  and  benefits  freezes  for  one 
year  —  or  until  10  days  after  the  JOA 
is  approved  by  the  U.S.  attorney  gen¬ 
eral.  They  are  also  proposing  that 
workers  pick  up  at  least  some  of  the 
cost  of  increased  health  care  pre¬ 
miums. 

On  their  behalf,  the  Council  of 
Newspaper  Unions  has  asked  for 
three-year  contracts  with  5%  wage 
increases  each  year  uncapped  cost- 
of-living  adjustments  and  other 
improved  benefits. 

UNC  receives 
$10,000  toward 
Sarratt  endowment 

Alexander  R.  Sarratt  III  has  given 
$10,000  to  the  School  of  Journalism  at 
the  University  of  North  Carolina  in 
Chapel  Hill  to  add  to  the  endowment 
of  the  Reed  Sarratt  Distinguished 
Lecture  Series.  The  gift  lifts  the 
endowment  to  more  than  $60,000. 

Alexander  Sarratt,  a  1965  UNC 
graduate,  is  president  of  Sarreid  Ltd., 
an  international  import  firm  that  sells 
furniture  and  accessories.  He  is  the 
son  of  the  late  Reed  Sarratt  who  was 
executive  director  of  the  Southern 
Newspaper  Publishers  Association 
and  its  foundation  for  more  than  a 
decade. 

Proceeds  from  the  endowment 
bring  speakers  from  the  professional 
mass  media  and  related  fields  to 
classes  or  special  events  at  the 
school. 

NNPA  elects 
new  officers 

Patricia  Thomas,  publisher  of  the 
Milwaukee  County  Journal,  was 
elected  president  of  the  National 
Newspaper  Publishers  Association  at 
its  47th  convention  in  Detroit. 

Levi  Henry,  publisher  of  the  West 
Side  Gazette  in  Ft.  Lauderdale,  Fla., 
was  elected  first  vice  president. 


Elected  second  vice  president  was 
Thomas  Watkins,  publisher  of  the 
New  York  Challenge. 

St.  Louis  Sentinel  publisher  Jane  E. 
Woods  was  elected  secretary  and 
Waverly  Easley,  president  of  the 
Philadelphia  Tribune,  was  elected 
treasurer. 

Whitehead  acquires 
Southern’s  share 
in  his  paper 

Brandon  (Manitoba)  Sun  publisher 
Lewis  Whitehead  has  bought  back 
from  the  Southam  Inc.  chain  the  49% 
of  his  paper  that  his  family  did  not 
own. 

The  Whitehead  family  has  owned  a 
controlling  interest  in  the  newspaper 
since  1905.  Southam  owned  49%  of 
the  shares  for  the  past  two  decades. 

Whitehead  said  he  had  received 
several  purchase  offers  for  the  18,000- 
circulation  evening  daily. 

Former  journalists 
now  teaching  are 
eligible  for  grants 

Former  professional  journalists 
teaching  at  journalism  and  mass 
communication  schools  can  now  get 
special  grants  to  help  with  expenses 
on  projects  for  publication  in  newspa¬ 
pers  and  magazines,  thus  helping  to 
keep  their  reporting,  writing,  editing 
and  photography  skills  sharp. 

The  Gannett  Foundation 
Publication  Program  for  Journalists  in 
Education,  funded  by  a  $30,000 
Gannett  Foundation  grant,  is  accept¬ 
ing  proposals  for  competitive  grants 
of  up  to  $5,000  per  project.  Five  to  10 
grants  will  be  available  in  1987  to  sup¬ 
port  research  costs  for  reporting, 
editing,  photography,  graphic  arts  or 
design  projects  intended  for 
publication  in  the  general-circulation 
press,  as  opposed  to  scholarly  jour¬ 
nals. 

Faculty  seeking  grants  may  submit 
proposals  at  any  time.  Awards  will  be 
made  this  year  for  work  undertaken 
during  the  summer  or  fall. 
Application  information  is  being 
made  available  to  journalism  schools 
across  the  country. 

Submissions  should  be  sent  to: 
James  W.  Carey,  dean.  College  of 
Communications,  119  Gregory  Hall, 
810  South  Wright  St.,  University  of 
Illinois,  Urbana-Champaign,  Urbana, 
Ill.  61801. 
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Scarborough  study 
due  out  this  month 

The  Scarborough  Research  Corp.’s 
Newspaper  Ratings  Company  Ltd. 
has  announced  a  number  of  develop¬ 
ments  as  per  its  1987  Newspaper 
Audience  Ratings  Study,  slated  for 
release  at  the  end  of  July. 

First,  there  will  be  data  for  at  least 
one  metro  area  reported  for  every 
ADI  (area  of  dominant  influence),  the 
largest  number  of  geographic  bases 
that  the  company  has  reported. 

In  addition,  the  Buffalo  (N.Y.) 
News,  the  Houston  Post  and  the  Chi¬ 
cago  Tribune  have  subscribed  to  the 
Scarborough  study. 

Third,  83  agencies  have  subscribed 
to  the  study,  which  is  being  made 
available  to  them  free  of  charge.  And 
fourth,  Scarborough  announced  that 
it  will  be  making  copies  of  the  data 
from  the  study  available  to  major 
newspaper  industry  organizations. 

Texas  strengthens 
open  meetings  law 

Texas  Gov.  Bill  Clements  signed 
into  law  legislation  designed  to 
strengthen  the  state's  Open  Meetings 
Act. 

“This  bill  will  force  governmental 
bodies  to  think  twice  before  going  into 
closed  sessions,  while  at  the  same 
time  protecting  them  from  frivolous 
lawsuits,"  Clements  said. 

The  old  law  allowed  governmental 

bodies  to  meet  in  private  to  discuss  a 
variety  of  matters,  including  person¬ 
nel,  litigation  and  property  acquisi¬ 
tion.  The  revision  requires  them  to 
keep  certified  agendas  or  tape 
recordings  of  such  closed  meetings. 

The  tapes  or  agendas  must  be  made 
available  to  members  of  the  public 
who  challenge  an  action  by  a  govern¬ 
ment  body,  and  any  action  taken  by  a 
public  official  who  violates  the  law 
could  be  voided. 

The  bill  also  guarantees  that  televi¬ 
sion  news  crews  can  take  their 
cameras  into  governmental  meetings 
and  videotape  sessions. 

Local  developer 
becomes  partner  In 
community  papers 

Leonard  Stern,  owner  of  the  Hartz 
Group  and  the  weekly  Village  Voice 
in  New  York,  has  become  a  partner  in 
the  Hudson  Reporter  Newspaper 
Group,  a  chain  of  community  news¬ 
papers  based  in  Hudson  County,  New 
Jersey. 

The  Hudson  Reporter  Inc.,  man¬ 
aging  partner  of  the  combination,  is 
headed  by  Joseph  Barry,  president  of 
the  Applied  Companies,  a  real  estate 
development  and  management  entity 
with  a  long  history  in  Hudson  County. 

The  Hudson  Reporter  has  Hudson 
County’s  only  Sunday  newspaper, 
and  serves  almost  all  of  the  New 
Jersey  waterfront  and  Meadowlands 
communities.  Its  publications  include 
the  Jersey  City  Reporter,  Hoboken 

Reporter,  North  Bergen  Reporter, 
Weehawken  Reporter  and  North 
Hudson  Reporter,  which  are  commu¬ 
nity  newspapers  published  Sunday, 
and  in  the  case  of  some,  midweek. 
The  group  has  also  developed  the 
Corporate  Reporter  that  serves  the 
30,000-plus  office  workers  who  com¬ 
mute  to  the  Meadowlands  area  each 
day. 

Newspaper  buys 
royal  limousine 

The  London  Daily  Mail  has  bought 
King  Edward  VIII’s  custom-built 
1936  Buick  limousine  at  an  auction. 

The  newspaper  said  it  would  take 
the  limo,  for  which  it  paid  $230,230, 
on  a  tour  of  the  United  Kingdom,  and 
then  auction  it  off  to  readers. 

This  is  not  the  first  big  royal  pur¬ 
chase  the  Daily  Mail  has  made.  Ear¬ 
lier  in  the  year,  the  paper  bought 
seven  jewelry  items  King  Edward 
gave  to  Wallis  Warfield  Simpson,  the 
woman  he  abdicated  his  throne  for. 
Then,  too,  the  paper  sold  the  jewelry 
to  readers. 

Cohen  named  chair 
of  AAAA  committee 

Jack  P.  Cohen,  vice  president, 
director  of  print/outdoor  media  buy¬ 
ing  at  DDB  Needham  Worldwide 
New  York,  has  been  named  chairman 
of  the  American  Association  of 
Advertising  Agencies’  Newspaper 
Committee.  Cohen’s  term  as  chair¬ 
man  is  one  year. 

[Hart]. 

The  Journalistic  ethics  of  “ruining” 
a  candidate  also  were  voiced. 

McGhee  dismissed  the  issue, 
asserting  that  long  before  the  Donna 
Rice  episode,  other  media  had  run 
stories  concerning  vague,  unsubtan- 
tiated  reports  of  Hart  being  a  wom¬ 
anizer. 

“These  were  without  documenta¬ 
tion.  Nobody  asked  the  publications 
about  the  ethics  of  that,”  he  declared. 
“We  went  out  and  documented  a  spe¬ 
cific  situation.” 

To  a  comment  about  the  inadequate 
photo  coverage.  Savage  answered: 
“It’s  not  something  we  were  proud 
of.” 

When  another  spectator  reminded 
the  panelists  of  a  Herald  poll  that 
showed  its  own  readers  were  against 
its  handling  of  the  Hart  story  by  a  3-2 
margin,  McGhee  shot  back:  “I’m  not 
in  this  business  to  make  readers  of  the 
Miami  Herald  feel  good  about  me  and 
my  work.  Since  when  do  we  edit 

newspapers  based  on  opinion  polls?” 
This  brought  more  applause. 

The  Hart  issue  also  came  up  at  an 
IRE  luncheon.  The  speaker.  Demo¬ 
cratic  presidential  contender  Bruce 
Babbitt,  said  he  will  waive  his  privacy 
rights  and  turn  over  his  personal  rec¬ 
ords  at  the  request  of  the  New  York 
Times. 

In  the  wake  of  the  Gary  Hart  affair, 
the  Times  has  submitted  a  question¬ 
naire  to  all  presidential  candidates, 
asking  for  personal  data,  including 
FBI  and  medical  records. 

Babbitt,  the  former  governor  of 
Arizona,  suggested  that  the  media 
initiate  a  disclosure  process  by  which 
political  candidates  “let  it  all  come 
tumbling  out.” 

He  said  of  the  Times’  request:  “My 
answer  is  yes.  It’s  not  an  easy  yes,  but 
it’s  a  yes  which  says  that  if  you 
choose  to  run  for  president  of  the 
United  States,  the  public’s  right  to 
know  really  does  outweigh  the  right  to 
privacy.” 

Defend  coverage 

(Continued  from  page  17) 

ability  to  lead  the  country.” 

“The  issue  was  not  his  sex  life  but 
whether  Hart  was  telling  the  truth,” 
McGhee  responded,  evoking 
applause. 

To  another  questioner  who  won¬ 
dered  if  the  Herald  were  not  set  up  by 
a  conspiracy  against  Hart,  McGhee 
refused  to  name  the  source  of  the 
Donna  Rice  tip  to  the  Herald  as  a 
matter  of  the  newspaper’s  policy. 

The  paper’s  own  investigation 
ruled  out  a  conspiracy,  he  added. 

Others  in  the  audience  suggested 
the  Herald  rushed  into  print  with  the 
story  without  a  thorough  check. 

“We  had  the  facts,”  McGhee 
retorted.  “We  had  a  confidential 
source  whose  information  had  been 
corroborated  independently  and  we 
confronted  the  principal  person 
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Appeals  court  will 
decide  if  mobster 
is  ‘libel -proof 

A  defamation  suit  brought  by  a  self- 
described  former  mob  enforcer 
against  the  Scottsdale  (Ariz.)  Prog¬ 
ress  will  be  reviewed  by  the  Arizona 
Court  of  Appeals,  which  will  decide  if 
he  is  “libel-proof.” 

Publisher  Jonathan  Marshall  of  the 
Progress  said  he  was  pleased  with  the 
panel’s  decision  to  take  jurisdiction 
and  that  he  still  believed  he  made  the 
right  decision  in  publishing  articles 
that  linked  Roy  Romano  to  the  1976 
assassination  of  Arizona  Republic 
reporter  Don  Holies. 

Trial  of  Romano’s  Sl-million  defa¬ 
mation  suit  had  been  slated  to  begin 
July  13  before  Judge  Marilyn  Riddel 
of  Maricopa  County  Superior  Court. 

The  newspaper  had  asked  her  to 
dismiss  the  suit,  saying  that  Roma¬ 
no’s  reputation  was  so  bad  that  noth¬ 
ing  could  libel  him.  The  Progress  also 
claimed  that  Romano  was  a  public 
figure  and  had  to  prove  the  articles 
were  known  to  be  false  or  written  with 
reckless  disregard  as  to  their  truthful¬ 
ness. 

Riddel  rejected  the  Progress’ 
motion  and  the  paper  appealed  to  the 
three-judge  appellate  court. 

Romano  acknowledged  that  his 
reputation  wasn’t  the  best  but  said 
being  tagged  for  the  murder  of  a 
reporter  was  far  worse  to  his  reputa¬ 
tion  than  anything  he  had  been 
blamed  for  previously. 

He  also  claimed  that,  even  if  he 
were  a  public  figure,  the  newspaper 
had  been  reckless  in  printing  the 
charge,  especially  since  someone  else 
has  already  been  convicted  of  the  car- 
bomb  slaying. 

— AP 

Vending  machines 
will  remain  in  R.l. 

A  federal  judge  has  struck  down  as 
unconstitutional  an  ordinance  that 
would  have  banned  newspaper  ven¬ 
ding  machines  from  sidewalks  in 
Newport,  R.l. 

U.S.  District  Judge  Raymond  J. 
Pettine  issued  an  injunction  perma¬ 
nently  barring  the  city  from  enforcing 
the  ban.  In  his  32-page  opinion.  Pet- 
tine  cited  precedents  holding  that 
coin-operated  newspaper  vending 
machines  constitute  a  method  of  dis¬ 
tributing  newspapers  that  is  entitled 
to  First  Amendment  protection. 

The  city  imposed  the  ban  on  March 


26,  1986,  saying  the  machines  were 
obstacles  to  pedestrians  or  traffic  and 
were  unsightly. 

The  Providence  Journal  Co.; 
Edward  A.  Sherman  Publishing  Co., 
publisher  of  the  Newport  Daily  News; 
the  New  York  Times  Co.;  and  Gan¬ 
nett  Satellite  Information  Network, 
publisher  of  f/5A  Tot/uy,  joined  in  the 
suit. 

The  machines  were  never  removed 
from  the  city  because  Pettine  issued 
an  order  May  29,  1986,  temporarily 
barring  enforcement  of  the  ban. 

— AP 

Swedish  court  rules 
paper  libeled  man 

A  district  court  in  Stockholm  has 
ruled  that  a  newspaper  libeled  a  man 
arrested  in  the  investigation  of  the 
killing  of  Sweden’s  Prime  Minister 
Olof  Palme  by  publishing  his  name 
and  picture. 

The  plaintiff  was  arrested  shortly 
after  the  Feb.  28,  1986,  slaying  of  the 
prime  minister.  He  was  later  released 
because  key  evidence  against  him  had 
collapsed,  police  said.  Palme’s  killer 
is  still  at  large. 

Arbetet  newspaper,  a  daily  in  the 
south  Swedish  port  city  of  Malmo, 
published  the  man’s  name  and  a  pic¬ 
ture  of  him  while  he  was  held  in  police 
custody.  Swedish  libel  law  says 
police  suspects  may  not  be  identified 
unless  they  are  charged. 

The  court  will  reconvene  to  con¬ 
sider  damages.  The  man’s  name  was 
not  used  in  accounts  of  the  trial. 


III.  Supreme  Court 
agrees  to  hear 
libel  verdict  appeal 

The  Illinois  Supreme  Court  has 
agreed  to  hear  an  appeal  of  a  $200,000 
libel  judgment  against  Capital  Cities 
Communications  Inc.,  parent  com¬ 
pany  of  the  Belleville  (Ill.)  News- 
Democrat,  and  a  former  editorial 
writer  for  the  newspaper. 

The  judgment  was  awarded  in  a 
lawsuit  filed  by  St.  Clair  County 
Board  chairman  Jerry  Costello,  who 
contends  he  was  libeled  by  a  Dec.  31, 
1980,  editorial  in  the  newspaper  that 
said  he  lied  and  broke  a  campaign 
promise  to  oppose  new  taxes  unless 
voters  approved  them  first. 

The  case  gained  national  attention 
in  1984  when  the  editorial  writer, 
Richard  Hargraves,  was  jailed  for  two 
days  for  refusing  to  disclose  his 


sources  for  the  editorial.  He  was 
freed  after  his  sources  came  forward 
and  identified  themselves. 

At  issue  was  an  editorial  comment¬ 
ing  on  a  county  board  decision  to 
create  a  transit  district  with  authority 
to  tax.  The  editorial  said  Costello  “sat 
on  his  gavel”  and  did  nothing  to  table 
the  vote. 

Costello  charged  that  the  criticism 
was  libelous  because  he  had  no  vote 
on  the  decision  and  had  worked 
behind  the  scenes  to  stall  the  vote. 

Circuit  Judge  Roger  Scrivner  ruled 
in  Costello’s  favor  in  March  1985, 
awarding  him  $600,000  in  punitive 
damages  and  $450,000  in  compensa¬ 
tory  damages. 

Earlier  this  year,  the  state  appeals 
court  upheld  the  verdict  for  Costello, 
but  threw  out  the  $600,000  punitive 
damage  award  and  reduced  the  com¬ 
pensatory  damages  to  $200,000. 


Papers  pay  fines 
for  Identifying  kids 

The  Winnipeg  Free  Press  and  the 
Winnipeg  Sun  were  fined  $750  (Cana¬ 
dian)  each  in  Provincial  Judges  Court 
for  publication  of  information  likely 
to  identify  children  involved  in  the 
province’s  child  and  family  services 
system. 

Lawyers  for  the  two  papers 
pleaded  guilty  to  charges  of  violating 
a  section  of  the  Child  and  Family  Ser¬ 
vices  Act  prohibiting  the  identifica¬ 
tion  of  such  children. 

Free  Press  lawyer  Raymond  Plett 
and  Sun  lawyer  Patrick  Riley  told 
Judge  Sam  Minuk  their  clients 
breached  the  act  out  of  ignorance. 
Court  was  told  that  the  section  had 
existed  since  1982. 

The  charges,  laid  by  the  Crown, 
arose  from  stories  on  Oct.  22,  1986, 
reporting  a  judgment  ordering  the 
return  to  their  parents  of  two-and-a- 
half-year-old  triplets  taken  at  birth  by 
an  Indian  child  care  agency. 

The  stories  named  the  parents,  the 
■reserve  they  came  from  and  named 
the  child  care  agency,  as  the  judg¬ 
ment  had  done. 

Crown  attorney  Murray  Conklin 
told  court  the  legislation  aims  at  pre¬ 
venting  innocent  children  from  suf¬ 
fering  harm  and  stigma  because  of  the 
actions  of  their  parents. 

This  was  the  first  prosecution 
under  the  section  of  the  Child  and 
Family  Services  Act.  The  papers 
faced  a  maximum  fine  of  $50,000 
(Canadian). 

—CP 
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biased. 


But  we  think  the 
mentally  retarded 
should  be  cared  for. 

Patty  choked  to  death. 

Bernard,  once  hyperaaive, 
was  inartive  for  days  after  being 
given  too  much  medicine. 

Richard  ended  up  with  second 
degree  bums,  when  ne  was  washed. 

Each  lives  in  Ohio.  Each  had 
been  victimized  by  an  intended 
“reform”  movement  that  has  left 
thousands  in  Ohio  and  elsewhere 
unattended  and  mistreated. 

Originally,  the  concept  of  taking 
the  retarded  out  of  Ohio’s  Orient 
State  Hospital  was  to  make  them 
feel  less  remote,  more  a  part  of 
a  community. 

But  soon  the  fiscal  benefits  of 
closing  state  institutions  over¬ 
shadowed  the  humanitarian 
concerns. 

The  former  residents  of  the 
state  hospital  were  scattered  at 
CTOup  homes  and  centers  across 
me  state. 

The  state  “contracted  out” 
with  private  companies  to  mn  the 
facility  or  build  new  ones.  In  some 
cases  its  selections  of  contractors 
were  highly  questionable.  Accord¬ 


ing  to  the  Cincinnati  Enquirer,  a 
public  official  helped  a  local  com¬ 
pany  get  a  $3 1 1 ,360  grant  to  buy 


ten  ^oup  homes.  At  the  same  time 
the  official  was  accepting  sub¬ 
stantial  campaign  contributions 
from  the  company. 

Proponents  of  “contracting 
out”  public  services  to  private 
companies  say  you  get  more 
service  at  less  cost. 

But  the  truth  is  when  all  the 
costs  are  considered,  “contraa- 
ing  out”  usually  ends  up  costing 
more,  not  less. 

Private  businesses  have  to 
make  a  profit.  That  often  means 
cutting  corners,  hiring  fewer  and 
less  experienced  employees. 

Going  private  means  an 
agency  is  no  longer  accountable 
to  the  taxpayers.  Minority  hiring 
programs  are  often  disregarded. 

And  there  is  the  age-old 
problem  of  corruption. 

So,  what  many  officials  are 
finding  out  is  that  “contrarting 
out”  in  mental  health,  or  many 
other  fields  looks  better  on  paper 
than  it  does  in  praaice. 

But  in  Massachusetts,  in  Colo¬ 
rado,  in  Rhode  Island,  Governors 
like  Mike  Dukakis,  Dick  Lamm  and 
Edward  DiPrete  have  shown  the 


answer.  They’ve  redeployed 
their  state  financial  and  human 
resources  into  state-operated,  high 
quality  institutional  and  commu¬ 
nity-based  care  for  the  mentally 
ill  and  the  mentally  retarded. 

They’ve  learned  that  privat¬ 
ization  and  profit  don’t  help  the 
homeless.  They’ve  learnecf  that 
government  workers  want  to 
make  the  changes  America  needs 
to  make  quality  care  available  for 

Sle  too  poor  and  too  sick  to 
itontneirown. 

We  want  you  to  know  more 
about  the  pitfalls  of  privatiza¬ 
tion.  AFSCME  has  published  a 
new  book  entitied  When  Public 
Services  Go  Private.  We’d  like  to 
send  you  a  free  copy.  Mail  this 
coupon  today. 


AFSCME 


Send  to:  1625  L  street,  N.W. 
Washington,  D.C.  20036  or 
Call  (202)  429-1000. 


City/State/Zip - 
Organization  _ 
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Kenyan  government 
ousts  reporter, 
then  reverses  order 

Kenya  ordered  a  Washington 
(D.C.)  Post  reporter  expelled  and 
detained  him  about  six  hours  on  June 
9,  but  then  called  the  order  a  mistake 
and  freed  the  journalist. 

Blaine  Harden,  whose  reports  of 
alleged  torture  of  political  detainees 
angered  the  government,  was  twice 
taken  to  Nairobi’s  international  air¬ 
port  by  Kenyan  officials  before  the 
order  was  withdrawn. 

Harden,  35,  a  Post  reporter  for 
eight  years  who  has  been  based  in 
Nairobi  since  1985,  was  detained 
when  he  went  to  immigration  offices 
seeking  to  renew  a  work  visa  that 
expired  June  9. 

The  Kenyan  government  reversed 
the  expulsion  order  several  hours 
later  and  “expressed  its  regrets  over 
the  misunderstanding,”  said  U.S. 
Embassy  spokeswoman  Susan 
Brandt. 

Harden  in  March  wrote  a  series  of 
articles  on  alleged  human  rights 
abuses  in  Kenya,  including  one  that 
appeared  on  the  Post’s  front  page 
while  Kenyan  President  Daniel  arap 
Moi  was  in  Washington,  D.C.,  to  visit 
President  Reagan. 

Moi  and  other  Kenyan  officials 
denied  the  torture  allegations,  and 
Moi  denounced  foreign  reporters  who 
he  said  “disseminate  filthy  stories 
saying  we  are  persecuting  people.” 

— AP 

Lawyer  asks  judge 
to  clarify  order 

A  lawyer  for  Atlanta  news  organi¬ 
zations  says  he  will  ask  the  Georgia 
Supreme  Court  to  clarify  a  change  in 
its  order  directing  the  city  to  open 
investigative  files  in  the  Wayne  B. 
Williams  murder  case. 

“Some  of  the  language  seems  con¬ 
tradictory,  and  we  will  file  for  clarifi¬ 
cation,”  said  Keegan  Federal,  attor¬ 
ney  for  the  Atlanta  Journal  and 
Atlanta  Constitution. 

The  newspapers  joined  with  WSB- 
TV  of  Atlanta  and  ABC  News  Inc.  in 
seeking  access  to  police  investigative 
files  in  the  highly  publicized  slayings 
of  29  young  blacks  in  Atlanta  between 
1979  and  1981.  Williams  a  free-lance 
photographer,  was  convicted  in  1982. 

The  state  Supreme  Court  had 
ordered  Atlanta  police  to  open  the 
files,  but  modified  its  ruling  June  3 


while  rejecting  the  city’s  request  for  a 
rehearing. 

The  last  paragraph  of  the  modified 
order,  which  said  information  iden¬ 
tifying  people  not  charged  with  a 
crime  can  be  withheld,  implies  that  no 
information  can  be  released  and  con¬ 
tradicts  the  order’s  previous  26  pages. 
Federal  said. 

Although  Williams  was  not  charged 
in  27  of  the  slayings,  22  of  those  cases 
were  closed  and  attributed  to  him 
after  his  conviction.  Williams,  serv¬ 
ing  two  life  sentences,  says  he  is  inno¬ 
cent. 

— AP 

Mesa  Tribune  asks 
for  suit  dismissal 

A  judge  has  taken  under  advise¬ 
ment  a  request  by  lawyers  for  the 
Mesa  (Ariz.)  Tribune  asking  for  the 
dismissal  of  a  libel  suit  brought  by  the 
developer  of  a  planned  community  in 
Mesa. 

Defense  attorney  Robert  E.B. 
Allen  said  that  the  subject  of  the  law¬ 
suit,  a  column  written  by  Max  Jen¬ 
nings,  executive  editor  of  the  Mesa 
Tribune,  was  clearly  an  opinion 
piece,  and  “the  published  expression 
of  opinion  is  absolutely  protected.” 

AMCOR  Investment  Corp.  of  Cali¬ 
fornia  is  seeking  $11.87  million  in 
damages,  claiming  it  lost  money  and 
its  reputation  was  damaged  by  the 
Dec.  21  column  in  which  Jennings 
criticized  the  Mesa  City  Council  for 
approving  the  development  in  the 
flight  path  used  in  bad  weather  by 
Williams  Air  Force  Base. 

Philip  T.  Goldstein,  AMCOR’s 
lawyer,  argued  that  “this  article 
paints  AMCOR  as  an  avaricious, 
greedy  developer  that  is  not  inter¬ 
ested  in  the  people’s  health,  but  all  it 
wants  to  do  is  sell  lots.” 

Goldstein  contended  that  Jenning’s 
conclusions  were  based  on  erroneous 
information  and  were  libelous. 

— AP 

Mass,  paper  cannot 
get  info  on  inmate 

The  Boston  state  Security  and  Pri¬ 
vacy  Council  has  rejected  a  newspa¬ 
per’s  request  for  information  on  why 
a  Massachusetts  inmate  serving  a  life 
sentence  without  parole  was  given  a 
furlough. 

The  council,  on  a  4-1  vote,  rejected 
a  request  June  1 1  from  the  Lawrence 
Eagle-Tribune  for  evaluative  infor¬ 
mation  concerning  Northeastern  Cor¬ 
rectional  Center  inmate  William  R. 


Horton  Jr.,  who  allegedly  raped  a 
Maryland  woman  after  escaping  his 
furlough. 

“The  bureaucracy  of  the  system 
has  in  effect  generated  a  kind  of  self- 
attained  benign  arrogance  which 
excludes  itself  from  the  public  at 
large,”  said  William  Plante,  execu¬ 
tive  director  of  the  Masachusettes 
Newspaper  Publishers  Association. 

“In  the  Horton  case,  either  the  pro¬ 
cess  goofed  or  some  individuals  in  the 
process  goofed  ...  If  this  doesn’t 
read  like  a  bureaucratic  curtain,  I 
don’t  know  what  does,”  he  said. 

The  newspaper  had  already  been 
turned  down  by  the  Department  of 
Correction  for  information  concern¬ 
ing  Horton,  who  was  serving  time  on 
a  first-degree  murder  conviction  in 
the  death  of  a  Lawrence  youth. 

The  council’s  lawyer  said  Horton’s 
right  to  privacy  outweighed  the  pub¬ 
lic’s  right  to  know  why  he  was 
released  on  furlough. 

— AP 

R.l.  doctor  awarded 
damages  in  lawsuit 

A  Superior  Court  jury  has  awarded 
$278,600  in  damages  against  the  Eve¬ 
ning  Times  of  Pawtucket,  R.I.,  for 
libeling  Dr.  Paul  J.M.  Healy,  a  sur¬ 
geon,  over  the  death  of  a  heart  attack 
victim. 

The  jury  found  that  one  of  two  Eve¬ 
ning  Times  articles  about  the  June  23, 
1980,  death  of  a  Pawtucket  YMCA 
board  member,  Gerald  Lampinski, 
was  libelous. 

“We  still  feel  the  statements  were 
not  defamatory,  and  there  was  no 
negligence  or  fault  on  the  part  of  the 
Evening  Times,”  said  Michael  F. 
Horan,  the  newspaper’s  attorney. 

Horan  said  he  would  ask  Superior 
Court  Judge  Alice  B.  Gibney  to  set 
aside  the  verdict.  Failing  that,  Horan 
said  he  intends  to  appeal  the  case  to 
the  state  Supreme  Court.  No  date  has 
been  set  for  defense  motions. 

The  newspaper  article  quoted  a 
friend  of  Lampinski’s,  Raymond 
Bergeron,  and  Lampinski’s  two  sons 
as  saying  that  Healy  had  failed  to 
respond  to  Lampinski’s  collapse  out¬ 
side  a  YMCA  board  meeting  that  both 
were  attending. 

But  Essleton  T.  McNulty,  execu¬ 
tive  director  of  the  YMCA,  testified 
that  charges  Healy  declined  to  help 
were  untrue.  McNulty  said  he  told 
Healy,  who  was  the  YMCA  board 
president,  that  Lampinski  was  being 
helped. 

— AP 
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Hartford  Courant  I  Weston  and  president  of  Management 

Asset  Corporation,  a  firm  that  man- 

will  again  distribute  ages  assets  for  public  foundations, 

_  j  institutions  and  corporations. 

Parade  Editor-in-chief  is  Rita  Papazian  of 

Norwalk,  a  free-lance  writer  and 
Effective  Sept.  13,  Parade  maga-  journalists  and  former  editor  of  the 
zine  will  once  again  be  distributed  in  weekly  Norwalk  (Conn.)  News. 
the  Hartford  (Conn.)  Courant, 
increasing  the  magazine’s  circulation 
by  302,329  to  32,332,000  and  its  num- 

ber  of  distributing  papers  to  310.  Candidate  turns 

The  Times  Mirror-published  Cou-  .  , 

rant  distributed  Parade  for  more  than  QOWn  reC|UeSt 
32  years  before  it  stopped  in  1982  to  ror^r^rrle 

concentrate  efforts  on  its  own  local  TUl  leCUlQS 
magazine.  Northeast.  With  that  se-  .. 

curely  in  place,  the  Courant  is  renew-  ^  Massachusetts  Gov.  Mi< 
ing  its  association  with  Parade.  Dukakis  has  turned  down  a  Ni 

Times  request  to  see  his  medi 

~  •  .u  r  .  ords  and  any  investigative  fil 

Two  newspapers  m  the  list  of  new  .  „  pr,, _ 

o  j  j-  ^  u  *  ,1.  by  the  rBi  or  any  other  gove 

Parade  distributors  in  the  May  30  agencies 

E&P  were  incorrectly  identified,  one  ci'nrien  a  snnkes 

by  E&P  and  the  other  by  Parade.  The  De^cratic  presidentii 

Jstributmg  newspaper  in  Cookeville,  Dukakis  campa 

Tenn.  IS  the  Herald-Citizen,  not  the  ^  Dukakis 

^spatch,  and  Journal  is  m  New  ,7 

Ulm,  Minn.,  not  New  Mexico.  governor’s  health. 

She  said  the  campaign  re 
WGGRIV  to  dGbUt  request  for  access  to  any  FI 

believing  that  the  request 
In  VvGStOny  Conn.  beyond  the  threshold  of  profi 

journalism.” 

A  new  weekly  newspaper,  the  The  newspaper’s  reque 

ton  Voice,  is  slated  to  begin  serving  mailed  to  all  Democratic  and  I 
Weston,  Conn.,  and  its  environs  in  can  presidential  candidates  b 
August  with  an  upscale,  32-page  Whitney,  the  Times’  WasI 
tabloid  focusing  on  area  news  and  bureau  chief, 
issues  plus  editorial  and  features  Spokesmen  for  Sen.  Joseph 
relevant  to  the  lifestyles  of  residents  (D-Del.)  and  Rep.  Jack  Ke 
there.  N.Y.)  have  objected  to  the 

Leonard  M.  Heine  Jr.  serves  as  request  for  access  to  the  FI 
publisher.  He  is  chief  executive  offi-  saying  they  are  often  fille 
cer  of  Goodhill  Publishing  Co.  Inc.  of  unsubstantiated  gossip. 


From  Minamata,  Japan . . . 

“Shinobu  Sakamoto  struggles  every  morning  to  button  her  blouse. 
She  manages  fitfully  to  reach  her  mouth  with  most  of  the  breakfast  rice. 

“Then  she  sets  forth  to  work,  walking  in  tortuous,  jerky  move¬ 
ments  and  contemplating,  she  says  in  badly  slurred  speech,  ‘what  it 
must  be  like  to  run,  to  feel  free.’ 

“Each  painful  step  by  the  30-year-old  woman  symbolizes  the  legacy 
of  human  suffering  in  this  bucolic,  seaside  town  30  years  after  the  first  and 
grimmest  environmental  disaster  of  modern  times  struck  Minamata. 

‘Much  as  Hiroshima  echoes  the  horrors  of  atomic  war,  Minamata 
is  a  living  monument  to  ecological  apocalypse. 

“A  generation  has  passed  since  tons  of  lethal  mercury  dumped  into 
Minamata  Bay  by  a  giant  chemical  company  traveled  up  the  food  chain, 
killing  700  people  and  crippling  as  many  as  9,000  others  here.  Today 
Minamata  is  still  staggering  from  the  consequences.” 

— Michael  Weisskopf  of  The  Washington  Post 

Outstanding  in  the 
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CandidatG  turns 
down  raquGst 
for  rGCords 

Massachusetts  Gov.  Michael  S. 
Dukakis  has  turned  down  a  New  York 
Times  request  to  see  his  medical  rec¬ 
ords  and  any  investigative  files  held 
by  the  FBI  or  any  other  government 
agencies. 

Patricia  O’Brien,  a  spokeswoman 
for  the  Democratic  presidential  hope¬ 
ful,  said  the  Dukakis  campaign  will 
provide  a  letter  from  Dukakis’  doctor 
of  the  last  17  years  attesting  to  the 
governor’s  health. 

She  said  the  campaign  refused  a 
request  for  access  to  any  FBI  files, 
believing  that  the  request  “goes 
beyond  the  threshold  of  professional 
journalism.” 

The  newspaper’s  request  was 
mailed  to  all  Democratic  and  Republi¬ 
can  presidential  candidates  by  Craig 
Whitney,  the  Times’  Washington 
bureau  chief. 

Spokesmen  for  Sen.  Joseph  Bidden 
(D-Del.)  and  Rep.  Jack  Kemp  (R- 
N.Y.)  have  objected  to  the  Times’ 
request  for  access  to  the  FBI  files, 
saying  they  are  often  filled  with 
unsubstantiated  gossip. 


Ftgg  papGr  group 
GiGCtS  officGrs 

The  Association  of  Free  Commu¬ 
nity  Papers,  previously  known  as  the 
National  Association  of  Advertising 
Publishers,  elected  a  new  slate  of 
officers  at  its  recent  convention. 

Craig  Trongaard  of  Weekly  Publi¬ 
cations  in  Dubuque,  Iowa,  was 
elected  president.  Elected  vice  presi¬ 
dents  were  William  Bedard,  of  the 
Brattleboro  (Vt.)  Town  Crier,  and 
Bruce  Gotts,  publisher  of  Access 
Communications  Inc.,  based  in 
Adrian,  Mich. 

Elected  treasurer  was  Richard 
Snyder  of  Norwich  &  Sidney  Penny- 
saver,  Norwich,  N.Y. 

Doug  Dance  of  Harte-Hanks  Com¬ 
munications  in  Brea,  Calif.,  and  Don 
Oldham,  Central  Utah  Journal  in 
Orem,  Utah,  were  elected  at-large 
board  representatives. 

Ad  BurGGu  narriGS 
nGw  rGgional  ratail 
vicG  prGsidGnt 

Gerhard  F.  Schafer  has  joined  the 
Newspaper  Advertising  Bureau  as 
regional  retail  vice  president  for  the 
Southwest,  a  new  position,  and  will 
open  a  new  NAB  office  in  Dallas  in 
early  July. 

Schafer  comes  to  the  bureau  from 
Joske’s  of  Texas,  where  he  was  senior 
vice  president  for  sales  promotion, 
with  responsibility  for  all  phases  of 
the  chain’s  marketing  and  advertis¬ 
ing,  since  1975. 


NEWSPEOPLE  IN  THE  NEWS 


Thomas  Jackson  Robert  A.  Martin  Liloh  Lohr  Jock  H.  Stanley 


Thomas  Jackson  was  appointed 
senior  vice  president  of  Pulitzer  Com¬ 
munity  Newspapers  as  of  July  1 .  He  is 
designated  also  as  successor  to  Bruce 
Sagan,  president  of  Pulitzer  Commu¬ 
nity  Newspapers,  who  will  retire  in 
April  1988. 

Jackson  has  23  years  of  experience 
in  the  newspaper  business.  A  gradu¬ 
ate  of  the  University  of  Tulsa,  he 
worked  in  circulation  departments  in 
Tulsa  and  Columbus,  Ohio,  before 
joining  the  Post-Dispatch,  where  he 
held  a  variety  of  positions,  including 
circulation  manager  and  assistant 
production  manager.  Most  recently 
he  has  been  general  manager  of  Tuc¬ 
son  Newspapers  Inc.,  a  Pulitzer  sub¬ 
sidiary  that  publishes  the  Arizona 
Daily  Star. 

*  *  * 

John  Sloan  has  been  named  vice 
president/director  of  human 
resources  and  Mike  Kelly  controller 
of  the  Chicago  Tribune. 

Sloan  joined  the  newspaper  last 
December  and  assumed  responsibil¬ 
ity  for  the  entire  employee  relations 
department  in  February.  Previously, 
Sloan  was  director  of  administration 
for  Seven-Up  Co.,  St.  Louis. 

Kelly,  assistant  controller  since 
August  1985,  joined  the  Tribune  in 
1979  as  tax  and  special  projects 
accountant. 

*  *  * 

Three  editors  have  been  promoted 
at  the  Harrisburg  (Pa.)  Patriot-News 
Co. 

James  K.  Conrad,  managing  edtor 
of  the  morning  Patriot  since  1984,  was 
named  managing  editor  for  systems 
and  design. 

Dale  A.  Davenport,  Patriot-News 
city  editor  since  1984,  was  appointed 
managing  editor-news. 

Clement  J.  Sweet,  managing  edi¬ 
tor  of  the  Evening  News  since  1972, 
was  named  managing  editor-adminis¬ 
tration. 


Robert  A.  Martin  has  been 
named  United  Press  International 
bureau  manager  for  Los  Angeles. 

Martin  joined  UPI’s  San  Francisco 
bureau  in  1979  and  later  was  named 
manager  of  the  San  Jose  bureau.  He 
worked  with  the  editorial  team  which 
created  metrowire,  the  round-the- 
clock  news  coverage  service  for  the 
L.A.  area  and  Southern  California. 
He  was  named  metrowire  editor  and 
assistant  bureau  manager  for  Los 
Angeles  in  1985. 

*  *  * 

Susan  Tohbe  is  the  newly  named 
vice  president,  finance  and  chief 
financial  officer  of  the  Oakland 
(Calif.)  Tribune. 

Tohbe  was  area  vice  preside’  *  at 
Pacific  Bell,  which  she  joined  in  *985 
as  a  division  manager  in  operations. 
Prior  to  that,  she  was  division  vice 
president  at  Crown  Zellerbach  where 
she  held  a  succession  of  finance  and 
treasury  positions. 

*  *  * 

Ottaway  Newspapers,  Inc.,  has 
promoted  John  P.  Kinney  to  general 
manager  of  the  Cape  Cod  Times, 
Hyannis,  Mass.,  and  Thomas  S. 
COAKLEY  to  general  manager  of 
Rockingham  County  Newspapers, 
Exeter,  N.H. 

Kinney  moved  from  publisher  of 
the  Exeter-based  group  of  weeklies 
and  twice-weeklies.  Coakley  has 
been  assistant  to  the  publisher/mar¬ 
keting  director  of  the  Sun  City  (Ariz.) 
Daily  News-Sun. 

Kinney,  with  ONI  since  1971, 
served  in  a  number  of  managing  editor 
and  editor  positions  before  moving  to 
the  Rockingham  County  Newspapers 
as  general  manager  in  1982.  Coakley 
was  with  the  Portsmouth  (N.H.)  Her¬ 
ald  in  advertising  sales  and  manage¬ 
ment  positions  before  joining  ONI  at 
the  New  Bedford  (Mass.)  Standard- 
Times  in  1980.  He  moved  to  the  Sun 
City  paper  in  1984. 


Jack  H.  Stanley  is  the  newly 
elected  vice  president-operations  of 
the  Houston  Chronicle.  He  also 
assumes  the  title  of  president  of  Pro¬ 
motional  Printing  Corporation,  the 
commercial  printing  subsidiary  of  the 
newspaper. 

Stanley  joined  the  Chronicle  in 
1982  as  director  of  information  sys¬ 
tems  and  in  1985  technical  services 
were  added  to  his  responsibilities. 
Last  year  he  was  named  general  man¬ 
ager  of  Promotional  Printing  Corpora¬ 
tion. 

Prior  to  the  Chronicle,  Stanley  held 
executive  positions  with  the  Chicago 
Tribune,  Zurich  American  Insurance 
Co.,  the  state  of  Illinois,  and  was  an 
associate  professor  at  the  University 
of  Illinois. 

*  *  * 

Lilah  Lohr,  former  assistant  fea¬ 
tures  editor  at  the  Baltimore  Evening 
Sun,  has  moved  to  Tempo  editor  of 
the  Phoenix  Gazette  and  will  be 
responsible  for  the  lifestyle  and  lei¬ 
sure  activities  sections. 

Prior  to  Baltimore,  Lohr  worked 
for  the  Washington  Star  and  in  the 
Washington  bureau  of  Fairchild 
Publications.  She  holds  a  master’s 
degree  in  journalism  from  the  Univer¬ 
sity  of  Missouri  at  Columbia. 

*  *  * 

Kevin  Peterson,  formerly  editor 
and  assistant  to  the  publisher  of  the 
Calgary  (Alberta)  Herald,  has  been 
named  general  manager.  He  previ¬ 
ously  served  as  managing  editor  and 
in  other  editing  positions  and  was 
chief  of  the  paper’s  legislature  bureau 
in  Edmonton. 

Gillian  Steward  was  promoted 
from  assistant  managing  editor  to 
managing  editor.  In  other  promo¬ 
tions,  Steve  Roberts  was  named 
assistant  managing  editor;  Reg  Vick¬ 
ers,  Sunday  Magazine  editor,  and 
Crosbie  Cotton,  news  editor. 
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LUCIUS  P.  GREGG  Jr.  has  been  appointed 
vice  president/public  affairs  for  the  New 
York  Daily  News  with  responsibility  for 
directing  community  relations,  administering 
the  planning  process  and  overseeing  affir¬ 
mative  action  personnel  policies. 

Gregg  has  been  vice  president  and  direc¬ 
tor  of  national  public  affairs  for  Citibank 
since  1983.  Prior  to  that  he  was  vice  president 
and  corporate  director  of  planning  for  Bris¬ 
tol-Myers  Co.  and  vice  president  of  the 
Alfred  P.  Sloan  Foundation.  He  has  served  as 
associate  dean  of  science  at  Northwestern 
University  and  as  an  aircraft  commander  in 
the  U.S.  Air  Force. 

A  graduate  of  the  U.S.  Naval  Academy  in 
1955,  he  has  completed  graduate  work  at  the 
Massachusetts  Institute  of  Technology  and 
the  Harvard  Business  School  Advanced  Man¬ 
agement  Program. 


Malcolm  F.  Mallette,  who 
retired  on  June  30  after  21  years  with 
the  American  Press  Institute  in 
Reston,  Va.,  moved  to  the  World 
Press  Freedom  Committee  on  the 
same  day  as  director  of  projects.  He 
has  served  as  API  director  and  devel¬ 
opment  chief. 

George  Beebe,  a  founder  of  the 
committee  in  1974  and  chairman  and 
executive  director  before  assuming 
the  post  of  vice  chairman,  projects, 
and  heading  the  WPFC  program 
which  provides  cooperative  assistant 
to  Third  World  news  media  and  jour¬ 
nalism  schools,  continues  as  a  vice 
chairman  and  is  active  in  WPFC 
efforts  to  keep  media  free  of  govern¬ 
ment  interference. 

Beebe  has  been  with  the  Miami 
Herald  and  Knight-Ridder  in  a  num¬ 
ber  of  news  capacities  since  1944. 

Mallette  earlier  worked  on  daily 
newspapers  in  North  Carolina  for  15 
years  and  was  managing  editor  of  the 
Winston-Salem  Journal  for  seven 
years.  This  June  he  conducted  ses¬ 
sions  for  the  WPFA  in  Trinidad  on 
better  writing  and  other  subjects. 

The  committee  has  conducted  pro¬ 
grams  in  Africa,  Asia,  the  Caribbean 
and  the  Pacific  and  has  cooperated 
with  the  Inter  America  Press  Associa¬ 
tion  on  seminars  in  Latin  America  and 
has  helped  produce  hano>.'<oks  by 
Caribbean  and  African  jouinalists  for 
training  in  those  regions. 

*  *  * 

Larry  F.  Perosino,  most  recently 
in  sports  programming  fot  v^GAB- 
am.  West  Hartford,  Conn.,  -.v.’!  fea¬ 
ture  writer  for  the  area  sports  •  e  wspa- 
per.  Sports  Extra,  is  now  sports  editor 
of  the  Farmington  Valley  Herald, 
Simsbury,  Conn. 


W.  Howard  Fanes,  executive  edi¬ 
tor  of  the  Augusta  Chronicle  and 
Augusta  Herald  for  the  past  three 
years  and  managing  editor  of  the 
Chronicle  for  the  previous  10  years, 
will  become  Morris  Communications 
Corporation’s  director  of  recruiting 
effective  Sept.  1. 

Fanes  will  work  with  William  S. 
Morris  III,  chairman  of  the  board 
and  ceo,  and  president  Paul  S.  Simon 
in  establishing  broad-based  goals  for 
the  corporation  on  overall  recruiting 
needs  and  plans  and  will  develop  a 
specific  plan  for  recruiting. 

*  ♦  * 

Richard  J.  Jacobson,  formerly 
manager  of  treasury  operations  for 
Cox  Enterprises,  Inc.,  was  promoted 
to  assistant  treasurer.  He  joined  the 
company  in  1982  as  assistant  to  the 
treasurer,  previously  having  been 
associated  with  Continental  Tele¬ 
phone  Service  Corporation  in 
Atlanta,  National  Data  Corporation 
and  Kennesaw  Life  Insurance  Com¬ 
pany. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Erich  G.  Linker  Jr . ,  vice  president 
of  the  New  York  Times  for  advertising 
since  May  1986,  became  senior  vice 
president,  advertising,  effective 
July  1. 

Linker  joined  the  Times  in  1977  as  a 
sales  representative  and  subse¬ 
quently  was  director  of  retailing 
advertising  and,  in  1985,  classified 
advertising  director. 

3N  4c  * 

David  Barrett,  most  recently 
weekend  editor  of  the  Hartford  Cou- 
rant,  is  now  executive  business  editor 
and  has  responsibility  for  the  daily 
and  Sunday  sections  and  Business 
Weekly,  a  Monday  business  tab. 

♦  ♦  * 

Art  Thiel  is  the  newly  named 
sports  columnist  for  ‘he  Seattle  Post- 
Intelligencer  and  will  write  a  three-a- 
week  column  along  with  features  sto¬ 
ries.  He  joined  the  staff  in  1980  after 
working  at  the  Bellevue  (Wash.)  Jowr- 
nal-American  and  the  Tacoma  News- 
Tribune. 

♦  *  * 

John  Taylor,  assistant  manager  of 
general  advertising  for  the  Virginian- 
Pilot  and  the  Norfolk  Ledger-Star, 
has  been  named  to  the  new  position  of 
advertising  operations  manager.  He 
will  be  responsible  for  creative  ser¬ 
vices,  sales  support  and  advertising 
services. 

With  the  Pilot/Ledger  for  30  years, 
he  has  held  management  positions  in 
retail  and  general  advertising  and  cir¬ 
culation. 

*  *  * 

Kenneth  Young  has  joined  the 
Rome  (Ga.)  News-Tribune  as  classi¬ 
fied  advertising  manager.  He  previ¬ 
ously  held  management  positions 
with  the  Ypsilanti  (Mich.)  Press,  the 
Columbus  (Ohio)  Republic,  and  the 
East  Liverpool  (Ohio)  Evening 
Review. 
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Clint  Andrews,  53,  a  former  man¬ 
aging  editor  of  the  Anchorage  Daily 
News,  the  Anchorage  Times  and  the 
Pullman  (Wash.)  Herald,  died  of  a 
stroke  in  Anchorage  recently.  He  was 
a  member  of  the  U.S.  Postal  Service 
Citizen  Stamp  Advisory  Committee 
which  selects  designs  for  commemo¬ 
rative  postage  stamps. 

Andrews  joined  the  Daily  News  in 
1958,  and  later  he  became  managing 
editor.  He  held  the  same  position  at 
the  Pullman  (Wash.)  Herald  during 
1962-65.  After  working  as  a  reporter 
in  England  for  a  year  he  joined  the 
Burlington  Free  Press.  In  1973, 
Andrews  returned  to  Anchorage  as 
managing  editor  of  the  Times;  then 
was  editor  of  Alaska  Magazine  during 
1980-82,  and  returned  to  the  Times  as 
editorial  page  editor.  He  left  journal¬ 
ism  in  1985  to  establish  an  Anchor¬ 
age  floral  shop. 

*  *  * 

Herman  H.  Barger,  71,  a  former 
United  Press  reporter  and  retired 
U.S.  State  Department  officer,  died 
in  Bethesda,  Md.,  on  June  15  of 
cancer. 

He  worked  for  United  Press  in  the 
’30s  in  China  and  Argentina  and  then 
was  hired  by  the  U.S.  Embassy  in 
Buenos  Aires  to  monitor  Nazi  activi¬ 
ties  in  South  America  durng  World 
War  II. 

Following  Navy  service,  he 
returned  to  the  State  Department  and 
served  in  five  countries  and  Washing¬ 
ton  before  retiring  with  the  rank  of 
minister  in  1973.  He  then  joined  the 
Inter-American  Development  Bank 
and  was  senior  representative  in  Para¬ 
guay  and  Chile  until  1980. 

*  *  * 

Rene  M.  Cazenave,  80,  a  former 
managing  editor  of  the  old  San  Fran¬ 
cisco  News  and  Call-Bulletin  and  the 
San  Francisco  E.xaminer,  died  May  4 
in  Redwood  City,  Calif.  He  had  been 
suffering  from  injuries  sustained  in  a 
fall  and  died  of  respiratory  failure. 

A  colorful  figure  in  San  Francisco 
journalism,  he  started  as  a  paperboy 
on  the  street  and  became  a  sports- 
writer  for  the  old  San  Francisco  Call 
in  1924.  He  later  switched  to  cityside 
for  the  Call-Bulletin,  covering  mur¬ 
ders  and  trials. 

Cazenave  was  a  past  president  of 
the  San  Francisco  Press  Club  • 

*  *  * 

David  W.  Connor,  68,  manager  of 
the  New  York  office  of  The  Papert 
Companies  (formerly  the  Texas  Daily 
Press  League),  died  recently. 

He  resided  in  Plainview,  N.Y.,  and 
had  been  with  Papert  for  nearly  40 
years. 


—OBITUARIES— 


Thomas  J.  Griffin,  79,  who  retired 
as  advertising  director  of  the  old 
Washington  Daily  News  when  the 
newspaper  ceased  publication  in 
1972,  died  of  cancer  June  25  in  Silver 
Spring,  Md. 

Griffin  began  his  career  in  adver¬ 
tising  in  1927  with  the  Washington 
Times-Herald  and  transferred  to  the 
Daily  News,  where  he  served  in  clas¬ 
sified  and  national  advertising  man¬ 
ager  posts,  and  was  advertising  man¬ 
ager  and  assistant  advertising  director 
before  his  promotion  to  director. 

♦  *  * 

Joseph  E.  Heapy,  58,  former  col¬ 
umnist  for  the  Ansonia  (Conn.)  Eve¬ 
ning  Sentinel,  died  May  30  after  a  long 
illness.  He  also  had  worked  for  the  the 
Bridgeport  Post-Telegram  Newspa¬ 
pers  and  the  New  Haven  Register. 

*  *  * 

Jim  Heinzman,  56,  Associated 

Press  technician  in  South  Dakota, 
died  of  cancer  on  May  27. 

He  joined  AP  in  Milwaukee  in  1948 
as  an  office  assistant  and  operator  and 
transferred  to  the  Omaha  bureau  in 
1958,  working  there  eight  years 
before  becoming  AP’s  only  technical 
employee  in  South  Dakota  in  1966. 

*  *  * 

William  H.  Keller  Jr.,  72,  night 

production  supervisor  for  the  Phila¬ 
delphia  Inquirer  and  the  Philadelphia 
Daily  News  prior  to  his  retirement  in 
1976,  died  June  2  at  the  Greenbrier 
Nursing  and  Convalescent  Center, 
Woodbury,  N.J. 

A  former  president  of  the  Pennsyl¬ 
vania  Newspaper  Publishers  Associa¬ 
tion,  Keller  had  worked  in  production 
of  Philadelphia  newspapers  for  30 
years.  *  *  * 

Mary  Jane  Musselman,  38,  most 
recently  a  feature  editor  and  writer  for 
the  Cape  Cod  Times,  Hyannis, 
Mass.,  died  May  23  in  Plymouth, 
Mass.  j|5  5|. 

Joseph  Sage  of  Ramsey,  N.J.,  66, 
editorial  writer  and  columnist  for 
Gannett  Westchester  Newspapers 
since  1967,  died  March  24  of  lung 
cancer. 

He  retired  last  year  as  an  associate 
editor  and  continued  as  editorial  con¬ 
sultant  and  editorial  writer  and  con¬ 
tributed  a  Saturday  column. 

Earlier  in  his  career,  he  was  chief 
editorial  writer  for  the  New  York 
World  Telegram  and  Sun.  After  that 
paper  merged  with  the  Herald  Tri¬ 
bune  and  the  Journal- American  into 
the  New  York  World  Journal  Tribune, 
Sage  wrote  editorials.  He  later 
authored  “Three  to  Zero,”  a  book  on 
the  history  and  demise  of  the  three 
papers. 


Ida  M.  W.  Roeder,  79,  a  reporter 
and  columnist  for  the  Camden  (N.J.) 
Courier-Post  for  19  years,  died  May 
31  at  West  Jersey  Health  System, 
Vorhees,  N.J. 

*  *  * 

Bascom  N.  Timmons,  97,  a 
Washington  correspondent  who 
served  a  number  of  newspapers 
nearly  six  decades  before  retiring  in 
1976,  died  June  6  of  pneumonia  at  his 
Washington  home  where  he  had  been 
bedridden  since  last  year. 

Timmons,  whose  career  began  at 
the  age  of  16  with  the  Fort  Worth 
Record,  later  worked  for  the  Dallas 
Times  Herald,  the  Amarillo  News  and 
the  Milwaukee  Sentinel,  before  join¬ 
ing  the  Washington  Post  in  1912.  He 
went  back  to  his  native  Texas  as 
owner  and  editor  of  the  Amarillo 
Daily  Panhandle,  and  then  returned 
to  Washington  and  opened  his  multi¬ 
paper  Washington  bureau  in  1917. 

Presidents  from  Calvin  Coolidge  to 
Franklin  D.  Roosevelt  sought  his 
advice.  He  once  persuaded  Roosevelt 
to  sign  an  amendment  to  the  federal 
bankruptcy  law  that  blocked  foreclo¬ 
sure  on  the  National  Press  Club  dur¬ 
ing  the  the  Great  Depression.  Tim¬ 
mons  was  a  past  president  of  the  club. 

He  wrote  three  biographies, 
including  “Garner  Texas,”  the  story 
of  his  friend.  Vice  President  John 
Nance  Garner.  Disappointed  that 
Garner  would  not  be  on  the  third  term 
ticket  with  Roosevelt  in  1940,  Tim¬ 
mons  jokingly  decided  to  run  for  vice 
president.  Politicians  and  journalism 
peers  paraded  at  the  Democratic  con¬ 
vention  in  his  honor,  but  the  nomina¬ 
tion  went  to  Henry  A.  Wallace. 

He  loved  animals,  especially  cats, 
and  once  gave  a  home  to  a  canary 
that  had  belonged  to  President  Coo¬ 
lidge ’s  wife,  Grace.  One  obituary 
reports  that  the  bird  got  along  well 
with  Timmons’  numerous  cats. 

*  *  * 

Enoch  P.  Waters,  77,  a  former 
executive  editor  of  the  Chicago 
Defender  and  a  newspaper  corre¬ 
spondent  for  more  than  40  years,  died 
June  5.  His  death  came  several  days 
after  publication  of  his  book,  “Ameri¬ 
can  Diary.” 

A  graduate  of  Hampton  Institute, 
he  worked  for  the  Journal  and  Guide, 
Norfolk,  before  going  to  Chicago.  He 
covered  World  War  II  Pacific  cam¬ 
paigns  for  the  Defender  and  later  rose 
to  executive  editor  before  leaving  in 
1957. 

Waters  then  became  editor  of  the 
Associated  Negro  Press  and  in  the 
’60s  spent  three  years  at  United 
Nations  headquarters  for  Continental 

Press. _ 
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Shop  talk 

(Continued  from  page  52) 


nuclear  engineers  reacted  defensively 
when  opposition  to  nuclear  power 
finally  did  begin  to  emerge. 

Claims  that  nuclear  plants  might 
explode  or  leak  or  melt  down  were 
dismissed  as  the  ravings  of  a  small 
anti-technological  minority. 

Inconvenient  facts  were  ignored  or 
suppressed:  I  once  went  on  a  press 
visit  to  Britain’s  prototype  fast  reac¬ 
tor  at  Dounreay  in  Scotland,  in  1974, 
during  which  it  was  successfully  con¬ 
cealed  from  the  entire  party  that  the 
plant  was  not  operating  because  its 
water  intakes  had  been  blocked  with 
seaweed. 

I’m  ashamed  to  say  that  none  of  us 
realized  this  until  years  later;  a  small 
deception,  perhaps,  but  symptom¬ 
atic.  When  Windscale  waste  pipes 
sprang  a  leak  in  1979,  the  company 
avoided  admitting,  until  it  appeared  in 
the  press,  that  that  ’79  leak  had  been 
the  biggest  in  the  plant’s  history. 
They  hadn’t  told  even  the  minister 
responsible. 

The  same  thing  happened  last  year 
when  waste  was  accidentally  dis¬ 
charged  through  the  sea  pipeline  — 
the  one  that  wasn’t  supposed  to 
exist  —  and  was  revealed  only  when 
radioactivity  washed  back  to  the 
beach  and  was  detected  by  environ¬ 
mentalists.  Again,  the  responsible 
minister  was  kept  in  the  dark. 

I  have  dwelt  at  some  length  on  the- 
failings  of  the  industry  so  it  would  be 
unfair  to  ignore  faults  on  the  other 
side,  too. 

First,  there  are  the  pressure  groups 
who  campaign  against  nuclear  power. 
In  recent  years  they  have  shown  a 
willingness  to  use  some  unscrupulous 
techniques  to  get  their  arguments 
over;  my  impression  is  that  their  tac¬ 
tics  are  becoming  increasingly  dis¬ 
honest. 

For  example,  Greenpeace  is  an 
international  conservation  group  with 
a  well-known  name.  Yet  its  record  on 
nuclear  power,  particularly  in  the 
U.K.,  has  been  marred  by  a  series  of 
false  claims. 

Once  it  said  that  a  test  executed  to 
prove  the  strength  of  steel  vessels  for 
carrying  nuclear  waste  had  been 
rigged;  it  was  forced  to  apologize. 
Later  it  claimed  that  children  had 
been  proposed  as  “guinea  pigs’’  in  a 
nuclear  experiment  —  they  would  be 
fed  contaminated  food  to  see  how  it 
concentrated  in  their  bodies. 

Both  the  Times  of  London  —  in  a 
Page  1  story  —  and  the  London  Daily 
Mail  reported  this  claim  prominently, 
but  the  House  of  Commons  Environ¬ 


ment  Committee  examined  the  evi¬ 
dence  and  concluded  that  Green¬ 
peace  had  stretched  a  passing  refer¬ 
ence  to  the  point  of  “extreme  distor¬ 
tion.” 

“Their  credibility  as  witnesses  was 
certainly  diminished  in  our  eyes,”  the 
committee  concluded. 

Finally,  what  of  the  press?  How 
hard  have  they  tried  to  tell  the  truth 
about  nuclear  power?  Few  newspa¬ 
pers,  I’m  afraid,  could  claim  never  to 
have  run  a  sensational  or  misleading 
story  about  the  nuclear  industry; 
some  run  little  else. 

As  the  story  has  grown  in  impor¬ 
tance  it  has  been  covered  by  more  and 
more  correspondents  with  fewer  and 
fewer  qualifications  to  understand  it. 
Once  it  was  the  exclusive  province  of 
the  science  correspondents,  not  by 
nature  a  sensationalist  breed. 


the  truth  was  more  farfetched  than  the 
news  stories.  Nobody  would  ever 
have  dared  guess  that  the  accident 
had  been  caused  by  such  an  astonish¬ 
ing  combination  of  careless  operation 
and  faulty  design. 

How  can  both  sides  do  better? 

Fortunately,  there  are  already  signs 
that  the  industry  is  aware  of  the  need 
to  improve,  the  most  dramatic 
change  has  taken  place  at  Sellafield, 
once  the  nuclear  site  in  Britain  best 
known  for  concealing  its  problems  — 
it  even  went  to  the  lengths  of  chang¬ 
ing  its  name  from  Windscale  to  try  to 
escape  the  past. 

A  new  management  there  has 
adopted  an  “open  door”  policy  and  is 
already  getting  good  results  with 
much  greater  frankness.  It  is  inviting 
people  to  visit  the  plant  to  see  it  for 
themselves;  the  same  policy  is  also 


Few  newspapers,  I’m  afraid,  could  claim  never  to 
have  run  a  sensational  or  misleading  story  about  the 
nuclear  industry;  some  run  little  else. 


Today  all  sorts  of  journalists  may 
write  about  the  industry,  with  very 
uneven  results.  Even  the  specialists 
have  been  forced,  little  by  little,  to 
take  sides  in  the  argument,  a  develop¬ 
ment  I  regret. 

In  recent  years,  nuclear  power  can 
claim  with  some  justice  not  to  have 
had  as  fair  or  as  balanced  a  press  as  it 
ought.  This  has  created  a  cycle  of 
increasing  suspicion,  in  which  poor 
reporting,  fed  by  sensational  claims 
by  pressure  groups,  has  reinforced 
the  industry  in  its  contempt  for  the 
media. 

Why  try  to  help  people  who  make 
no  serious  attempt  to  understand  the 
issue,  if  their  only  thanks  is  to  use 
your  words  in  an  unbalanced  way? 
This  is  the  attitude  of  many  of  those 
who  stand  on  the  other  side  of  the 
fence  from  the  journalist. 

The  reporting  of  the  Chernobyl  dis¬ 
aster  lends  them  some  support.  True, 
there  was  virtually  no  reliable  infor¬ 
mation  available  in  the  early  stages, 
which  was  bound  to  produce  ill- 
informed  reporting,  but  basic  stan¬ 
dards  of  journalism  ought  to  have 
been  upheld. 

One  of  the  news  agencies  even 
joined  in,  with  a  story  of  2,000  dead 
which  could  not  and  cannot  be  sub¬ 
stantiated.  One  of  the  American  tv 
networks  ran  film  which  it  claimed 
showed  smoke  rising  from  the  burn¬ 
ing  reactor:  in  fact,  it  was  a  cement 
works  near  Trieste.  Speculation 
about  the  cause  of  the  accident  was 
more  justifiable,  though  in  this  case 


being  adopted  in  British  nuclear 
power  stations. 

Not  everybody  who  visits  comes 
away  satisfied,  of  course;  but  it  is 
worth  the  effort  of  showing  ordinary 
citizens  the  enormous  efforts  the 
industry  makes  to  avoid  accidents 
and  to  preserve  the  environment. 
People  more  familiar  with  old-fash¬ 
ioned  industries  find  tours  like  these 
an  eye-opener. 

Educating  the  public  in  this  way 
represents  an  attempt  by  the  industry 
to  reach  over  the  heads  of  the  press 
and  get  their  ideas  across  directly.  It 
will  take  time,  but  a  better-informed 
public  will  ultimately  demand  a  more 
balanced  press  or  at  least  will  know 
which  papers  to  ignore.  If  openness  to 
the  public  is  matched  by  honesty  with 
the  press,  the  basis  ought  to  exist  for 
rebuilding  a  better  working  relation¬ 
ship. 

The  nuclear  industry  in  most 
democracies  now  understands  that  its 
future  is  in  the  hands  of  the  people;  it 
cannot  stand  aloof  and  pitch  its  mes¬ 
sage  exclusively  at  politicians  and 
opinion-formers.  It  has  to  win  the 
battle  for  public  credibility  that  it  dis¬ 
dained  to  fight  20  years  ago.  It  will  be 
an  uphill  struggle,  but  the  industry 
does  have  one  thing  on  its  side:  There 
appear  to  be  no  real  alternatively 
sources  of  energy  that  do  not  have 
problems  of  their  own.  Given  a  choice 
between  nuclear  power  and  the  lights 
going  out,  I  think  I  know  which  most 
people  would  choose. 
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Labor  unions  skeptical 

Robot! 

Japanese  press 
eventually  ena 

By  George  Garneau 

Two  Japanese  press  manufacturers 
have  introduced  robotic  systems 
designed  to  make  human  workers  a 
rarity  in  the  pressroom. 

Tokyo  Kikai  Seisakusho  Ltd.  and 
Mitsubishi  Heavy  Industries  Ltd. 
have  demonstrated  tests  of  how  one 
computer-controlled  robot  automati¬ 
cally  can  prepare  rolls  of  paper  for 
pasting  and  how  another  can  put 
plates  on  and  remove  them  from  press 
units. 

Both  companies  showed  video¬ 
tapes  of  those  systems  operating  in 
experimental  Japanese  pressrooms. 
They  introduced  the  products  at  the 
American  Newspaper  Publishers 
Association  Technical  Conference 
and  Exposition  in  Las  Vegas,  June  6- 
10. 

The  paster  preparation  units  can 
cut  off  unusable  paper,  cut  the  end  of 
the  paper  to  a  taper,  apply  tape  and 
tab  and  send  it  on  its  way  —  in  two 
minutes  and  20  seconds,  according  to 
TKS. 

The  robotic  paster  preparation  sys¬ 
tem  has  been  offered  as  an  addition  to 
existing  press  lines  or  for  new  installa¬ 
tions.  No  prices  were  available. 

The  introductions  this  year  follow 
TKS’s  introduction  last  year  to  the 
U.S.  market  of  its  automatic  plating 
robot,  which  has  been  tested  in  Japan 
but  not  sold  here. 

William  Rinehart,  ANPA  techni¬ 
cal  vice  president,  said  the  roll  prepa- 

cs  in  the  pres 

manufacturers  Introduce 
ble  newspapers  to  reduce 

ration  system  “could  reduce  reel- 
room  manpower  to  one  man  per  press 
or,  perhaps,  to  two  presses.  On  the 
unit  level,  labor  could  be  reduced  to 
one  or  two  people  per  press.”  Cur¬ 
rently  more  than  10  operators  typi¬ 
cally  run  a  metropolitan  newspaper 
press. 

John  Hall,  vice  president  of  Taft 
Equipment  and  Sales  Co.,  the  U.S. 
agent  for  TKS,  called  the  paster  pre¬ 
paration  unit  “the  missing  link  in  fully 
automated  paper  handling  systems.” 

Coupled  with  automatic  reel  load¬ 
ing  devices,  roll  preparation  units 
could  mean  “considerable”  savings 
in  the  reel  room,  the  ANPA’s  Rine¬ 
hart  said. 

Labor  was  more  skeptical. 

George  Tedeschi,  president  of 
Graphic  Communications  Interna¬ 
tional  Union  Local  406  in  Long 
Island,  N.Y.,  and  president  of  the 
GCIU’s  newspaper  group,  said:  “I 
think  automation  is  coming  in  the 
future,  and  there’s  nothing  anybody  is 
going  to  do  to  stoi  :t.  What  often 
happens  is  manufac’  trers  produce 
machines  to  do  a  job,  and  companies 
feel  machines  are  going  to  replace 
people.  This  is  a  falsehood,  because 
most  times  machines  don’t  function 
as  they  were  claimed,  and  because  of 
this  there  is  a  shortage  of  manpower, 
which  could  cause  labor  and  produc¬ 
tivity  problems  for  the  employer. 
Employers  should  be  very  wary  of 
automation  with  the  so-called  latest 
technology  because  it  does  not  neces- 

ssroom 

systems  that  may 
press  manning 

sarily  reduce  manpower.” 

Tedeschi  predicted  it  would  be 
years  before  robotic  units  become 
widespread. 

Mitsubishi  demonstration  tapes 
showed  automated  press  webbing 
using  a  long  tape  to  guide  the  leading 
edge  of  newsprint  correctly  through 
the  press. 

TKS  said  it  sold  four  paster  prepa¬ 
ration  units  in  Japan. 

Yuichi  Okamura,  TKS  executive 
managing  director,  said  automation 
was  accepted  more  easily  in  Japan, 
where  there  was  constant  and  intense 
pressure  for  innovative  technology. 

Asked  why  Goss  had  not  intro¬ 
duced  such  technology,  Dick  Sutis, 
an  engineer  and  marketing  director, 
said  the  company  was  pursuing  prod¬ 
ucts  of  more  immediate  need  to  news¬ 
paper  production. 

Synaptic  acquires 
assets  of  PCS 

Synaptic  Micro  Solutions  Coopera¬ 
tive  has  announced  its  purchase  of  the 
assets  of  Publisher  Control  Systems 
Inc.,  a  publishing  software  company. 

Synaptic  said  it  will  operate  from 
Publisher  Control’s  former  office  in 
Shawano,  Wis.,  and  will  continue  to 
focus  on  software  for  newspapers, 
shoppers  and  magazines  in  North 
America.  It  also  announced  several 
new  products. 

Abitibi  reaches  c 

Abitibi-Price,  the  big  papermaker, 
reached  a  contract  with  its  union 
workers  in  bargaining  that  is  expected 
to  set  the  pattern  for  mills  throughout 
eastern  Canada. 

If  the  Abitibi-Price  pattern  holds 
and  there  is  labor  peace  in  eastern 
Canada  mills,  newsprint  buyers  will 
be  spared  the  disruptions  of  supplies 
many  newspapers  had  feared.  Many 
newspapers  have  been  building  their 
newsprint  inventories  in  anticipation 
of  work  stoppages  throughout  the 

ontract  agreement  with 

summer. 

The  Abitibi  agreement  calls  for  a 
250  per  hour  raise  in  the  first  year;  a 
450  raise  in  the  second;  and  a  4.5% 
increase  in  the  third  year. 

Paperworkers'  negotiators  had 
sought  a  6%  to  8%  increase  in  the  first 
year  followed  by  two  annual  raises  of 
8%. 

Under  the  old  contract,  which 
expired  April  30,  the  average  wage 
was  $14.51  per  hour. 

Under  the  new  contract,  workers 

1  its  paperworkers 

with  20  years’  experience  will  be 
allowed  to  retire  with  full  pensions  at 
the  age  of  58. 

Abitibi  did  raise  some  eyebrows 
with  its  agreement  to  index  post¬ 
retirement  pension  payments. 

Pension  payments  will  be  increased 
to  one-half  the  inflation  rate,  up  to  a 
cap  of  5%  annually,  company  spokes¬ 
woman  Sharon  Paul  said. 

The  new  pact  affects  some  6,000 
workers,  Paul  observed. 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  tech nologytoworkinyourmoilroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togethertoprotectyouroriginol  invest¬ 
ment. 

Ferog’s  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  fi^ypur  mailroom, 


\ 


'F'E'R'A'G' 

FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 
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Mailroom  efficiency 


Washington  Post  production  exec  says  newspapers  shouid  iearn 
iessons  from  commerciai  printers  who  can  show  them  how  to  save  money 


By  Mark  Fitzgerald 

If  you  want  to  see  just  how  far 
behind  newspapers  are  in  the  mail- 
room  technology  they  employ, 
Washington  Post  vice  president/pro¬ 
duction  Thomas  O.  Might  says,  visit 
the  Government  Printing  Office  in 
the  capital  as  he  did  two  years 
ago. 

“Here  the  darn  federal  govern¬ 
ment,  which  we  berate  for  ineffi¬ 
ciency,  was  producing  the  Federal 
Register  every  morning  with  one  per¬ 
son  on  eight  hoppers.  Boy,  was  I 
embarrassed.  I  also  counted  40  pock¬ 
ets  on  a  machine.  Boy,  was  I  envi¬ 
ous,”  Might  said  at  the  recent  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  Technical  Exposition  and  Con¬ 
ference. 

The  fact  is.  Might  said,  newspapers 
are  woefully  inefficient  compared 
with  commercial  printers,  or  even  the 
federal  government. 

The  stereotypical  newspaper 
mailroom  —  seemingly  designed  in  a 
series  of  afterthoughts  —  may  have 
been  fine  for  past  decades  but,  with 
the  soaring  growth  of  inserts  and  the 
trend  toward  thicker  papers,  effi¬ 


ciency  is  suddenly  essential. 

One  place  to  look  for  help.  Might 
said,  is  in  commercial  printing  mail- 
rooms. 

“If  you  think  about  it,  commercial 
printers  have  been  handling,  storing 
and  feeding  billions  of  magazine  sig¬ 
natures  for  decades  in  the  bindery 
portion  of  their  operations.  We  can 
learn  much  from  the  commercial 
printers’  years  of  cost-competitive 
innovation  dealing  with  these  vol¬ 
umes,  which  are  new  to  us,”  Might 
said.  These  commercial  printers  have 
learned  to  eliminate  many  of  the 
material  handling  steps  that  are  still 
routine  at  newspapers. 


“Try  to  count  the  moves  up; 
Unload  the  truck,  move  it  to  remote 
storage,  bring  it  to  the  mailroom, 
move  it  into  the  inserter,  feed  the 
pocket,  stack  the  bundles,  etc.,  etc. 
etc.”  he  suggested. 

“Let  me  tell  you  how  bad  it  can  be. 
In  a  worst-case  scenario  at  the 
Washington  Post,  the  answer  is  24 
times!”  Might  said.  The  average  Post 
preprint  is  handled  12  times,  he 
added. 

“Friends,  the  advertiser  is  only 
paying  us  for  one  time  —  feeding  the 
hopper.  The  other  1 1  are  non-value- 
adding  moves  for  which  the  publisher 
is  paying.  Most  of  them  can  be  elimi¬ 


These  commercial  printers  have  learned  to 
eliminate  many  of  the  material  handling  steps  that  are 
still  routine  at  newspapers. 


“How  many  times  is  an  average 
Sunday  preprint  moved  with  manual 
assistance  from  the  time  it  hits  your 
receiving  dock  until  it  is  stacked  in  a 
distributor’s  truck?”  Might  asked  the 
production  executives  at  ANPA/ 
TEC. 


nated,”  Might  said. 

The  moves  should  be  eliminated, 
he  added,  because  they  are  much 
more  expensive  than  most  production 
executives  think.  At  the  Washington 
Post,  he  said,  feeding  hoppers  takes  a 
full  48%  of  the  labor  cost  of  Sunday 


The  cost  of  electronic  darkrooms 


Last  week,  E&P  carried  a  com¬ 
prehensive  article  on  filmless  photog¬ 
raphy  and  electronic  darkrooms.  The 
following  article  delves  specifically 
into  the  cost  of  electronic  darkrooms. 


By  George  Garneau 

Newspapers  have  to  pay  if  they 
want  to  play  the  new  electronic  dark¬ 
room  game  with  the  wire  services. 

The  wires,  which  traditionally  have 
provided  photo-receiving  hardware 
as  part  of  their  services,  are  now 
offering  to  lease  their  new  electronic 
darkroom  equipment.  Leasing 
charges  are  in  addition  to  the  cost  of 
picture  service. 

Wees  start  at  over  $1,000  a  month. 


That  compares  with  about  $30,000  it 
costs  to  buy  a  basic  darkroom  from 
one  of  several  vendors.  Full-blown 
electronic  darkrooms  cost  up  to 
$200,000. 

United  Press  International  has 
announced  it  will  lease  the  two  basic 
newspaper  models  of  its  Pyxys  elec¬ 
tronic  darkroom  for  $1 ,700  and  $2,750 
a  month,  respectively,  for  the  entry- 
level  Model  200  and  advanced  Model 
400.  The  fee  includes  maintenance 
and  warranty. 

Model  200  includes  processor,  stor¬ 
age  for  50  pictures,  text  and  black- 
and-white  picture  monitors,  key¬ 
board  and  laser  printer  using  dry 
silver  paper.  Model  400,  with  more 
advanced  graphic  capability,  includes 
text  and  color  monitors,  keyboard, 
150-photo  storage  and  printer.  Every¬ 


thing  else  costs  extra:  added  storage, 
color  and  black-and-white  input  scan¬ 
ners,  extra  workstations. 

The  Reuter  News  Pictures  Termi¬ 
nal,  a  personal  computer-based  sys¬ 
tem  with  black-and-white  display 
screen  and  storage  for  120  pictures, 
costs  subscribers  $1,100  a  month  to 
lease,  excluding  the  cost  of  picture 
service.  Plans  call  for  a  color  preview 
terminal  and  options  enabling  storage 
of  up  to  400  pictures  and  a  laser  disk 
storage  system. 

The  Associated  Press  had  not  for¬ 
mulated  arrangements  for  distributing 
its  PhotoStream  electronic  darkroom 
to  users  of  its  picture  service  as 
E&P  went  to  press.  A  spokeswoman 
said  sales  and  leases  were  being  con¬ 
sidered.  Tests  were  scheduled  at 
newspapers  later  this  year. 
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inserts.  Material  handling  amounts  to 
47%,  while  supervision  takes  5%. 

Commercial  printers  achieve  far 
greater  productivity  because  of  their 
hopper  loading  techniques.  Might 
said. 

He  asked  production  executives  to 
“suppose  your  mailroom  assigns  one 
person  to  each  hopper,  which  is  very 
common  throughout  the  newspaper 
industry,  and  suppose  you  average 
15,000  copies  per  hour,  which  is  250 
copies  per  minute.”  Given  that  the 
average  newspaper  has  about  24 
tabloid  pages  of  inserts,  each  person 
averages  about  6,000  pages  per  per¬ 


son.  But  commercial  bindery  stan¬ 
dards  are  1 1 ,000  pages  per  person  for 
manually  fed  hoppers;  20,000  for  hop¬ 
pers  with  hopper  loaders;  and  30,000 
when  “logs”  —  bundles  of  com¬ 
pressed  and  uncompensated  re¬ 
prints  —  are  used. 

“Their  productivity  is  two  to  five 
times  the  newspaper  average 
depending  on  which  level  of 
automation  they  employ,”  Might 
asserted. 

One  big  reason  is  that  commercial 
printers  don’t  link  the  number  of  hop¬ 
pers  or  machine  speeds  with  produc¬ 
tivity,  Might  said. 


“With  some  exceptions,  they 
simply  assign  each  person  to  as  many 
hoppers  as  necessary  to  achieve  the 
standard  number  of  pages  per  person, 
per  hour,”  he  said. 

Newspapers  must  begin  adding  the 
same  kinds  of  automation,  he  said. 
They  also  have  much  to  learn,  he 
noted,  from  the  commercial  printers’ 
use  of  palletization  technologies,  or 
automatic  storage  and  retrieval  sys¬ 
tems  (ASRSs),  which  are  unmanned 
cranes  that  travel  narrow  aisles 
between  racks  10  pallets  high  and  are 
able  to  store  or  retrieve  inserts  auto¬ 
matically. 


Should  newspapers  ‘bag  it’? 

Plastic  wrapping  device  vendors  have  been  in  business  for  years,  but 
they  can’t  seem  to  sell  most  newspapers  on  the  idea  of  wrapping  bundles 


By  Mark  Fitzgerald 

At  this  year’s  ANPA/TEC  ’87 
exposition,  several  mailroom  systems 
vendors  had  one  word  for  the  newspa¬ 
per  industry;  plastics. 

These  manufacturers  are  betting  — 
or,  perhaps  more  correctly, 
praying  —  that  newspapers  are 
finally  ready  to  get  serious  about  bag¬ 
ging  papers.  Several  big  vendors 
showed  plastic  wrapping  devices  at 
the  American  Newspaper  Publishers 
Association  Technical  Exposition 
and  Conference  in  Las  Vegas. 

Machines  to  bag  newspapers  are 
not  exactly  new,  but  frustrated  manu¬ 
facturers  had  begun  to  wonder  if  they 
would  ever  win  industry  acceptance. 

“We  sold  the  first  [automatic  bag¬ 
ging  machine]  in  1973,  and  for  the 
nearly  15  years  we’ve  been  selling 
them  I  still  haven’t  been  able  to  figure 
out  [the  market],”  said  Barry  J. 
Wenter,  regional  sales  manager  of 
Ideal  of  America. 

“You’d  think  some  place  where 
snow  and  rain  is  high  they  would  want 
them  but  they  don’t  buy  them,  and 
then  you’ve  got  places  where  the 
weather  is  pretty  good  and  they  do,” 
he  observed. 

To  Wenter  and  others,  the 
machines  make  perfect  sense. 

“You  can  leave  [newspaper 
bundles]  out  on  the  street  corner 
overnight  or  in  any  kind  of  weather,” 
Wenter  noted. 

“Sunday  papers  are  becoming  so 
big  they  are  falling  apart  in  the  racks. 
Plastic  holds  them  together,  and  peo¬ 
ple  can’t  take  the  inserts,”  said  Scott 
D.  Renckes,  regional  sales  manager 
for  Quipp.  The  Medley,  Fla. -based 


Quipp  company  was  showing  a  colla¬ 
tor  and  plastic  wrap  station  with  its 
new  Model  SJ200  newspaper  stacker. 

Still,  by  and  large,  newspapers 
haven’t  bit.  They  were  much  more 
likely  to  have  carriers  bag  the  papers, 
often  during  only  inclement  weather. 

Now,  however,  there  are  indica¬ 
tions  that  the  idea  may  catch  on. 

Several  things  have  conspired  to 
change  industry  attitudes.  For  one 
thing,  plastic  is  now  much  cheaper. 

“We  can  bag  now  for  about  .70,” 
Quipp’s  Renckes  said.  “At  one  point 
they  cost  over  20  a  bag.” 

Now  bagging  devices  can  keep  up 
with  the  faster  speeds  of  today’s 
inserters.  Ideal,  for  instance,  claims 
an  average  speed  of  30  bundles  a  min¬ 
ute. 

Perhaps  most  importantly,  newspa¬ 
pers  increasingly  are  considering  col¬ 
lating  their  product  rather  than 
inserting  everything  into  one  spine. 


“Our  system  works  from  the  basis 
that  it’s  much  easier  to  collate  than  to 
insert,”  said  Scott  Hannon,  market¬ 
ing  manager  of  Stepper  Associates. 
Olathe,  Kan. -based  Stepper  intro¬ 
duced  the  1520  collating  and  packag¬ 
ing  machine  at  this  year’s  ANPA/ 
TEC. 

In  their  latest  appeal  to  newspa¬ 
pers,  bagging  device  manufacturers 
are  reaching  for  new  marketing  gim¬ 
micks. 

Stepper  is  marketing  plastic  as  a 
way  for  newspapers  to  get  into  sam¬ 
pling  in  a  way  never  possible  before. 
At  demonstrations,  Hannon  would 
toss  a  sample  package  of  powdered 
cocoa  into  a  collated  Sunday  paper. 

“Sampling  is  something  newspa¬ 
pers  have  not  been  able  to  get 
into,”  Hannon  said.  “Think  of  how 
Procter  and  Gamble  would  love  to 
show  their  products  this  way.  The 
( Continued  on  page  39) 
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1987  1986 

FULl  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALBANY,  N.Y. 


ROP  Locol . 

37.946 

41,997 

Preprint  Local . 

30,132 

35,425 

ROP  Notionol . 

5,5,83 

7,253 

Preprint  Notionol . 

570 

1,980 

Classified . 

37,696 

33,955 

Totol . 

117,510 

120,610 

Knickerbocker  News-e 

ROP  Local . 

16,881 

24,160 

Preprint  locol . 

26,772 

32,265 

ROP  Notional . 

5,623 

7,201 

Preprint  Notional . 

570 

1,980 

Clossified.... 

21,523 

20,938 

Totol . 

71,369 

86,544 

Times  Union-S 

ROP  locol . 

20,523 

22,080 

Preprint  Local . . 

65,275 

70,930 

ROP  Notional . 

3,451 

4,275 

Preprint  National . 

11,632 

11,600 

Classified... 

19,929 

16,390 

Total . 

120,810 

125,275 

GRAND  TOTAL . 

308,689 

332,429 

YEAR  TO  DATE . 

1,520,465 

1,526,068 

AUGUSTA 

,  ME. 

Kennebec  Journal-m 

ROP  Locol . 

26,936 

25,896 

Preprint  Locol . 

41,514 

376 

44,853 

986 

ROP  National . 

1,101 

1,182 

Preprint  National . 

88 

Clossified.... 

20,566 

19,157 

GRAND  TOTAL . 

90,117 

376 

91,176 

986 

YEAR  TO  DATE . 

442,134 

3,982 

422,031 

8,197 

BANGOR, 

1  ME. 

Daily  News-m 

ROP  Local . 

20,590 

4,931 

28,463 

4,746 

Preprint  Locol . 

13,607 

19,626 

20,926 

25,409 

ROP  National . 

1,374 

2,432 

Preprint  Notional . 

Clossified.... 

19,091 

271 

17,832 

Totol . 

54,662 

24,831 

69,653 

30,155 

Doily  News-S 

ROP  Local . 

10,434 

1,224 

10,148 

1,315 

Preprint  Local . 

3,030 

7,879 

6,326 

3,873 

ROP  Notionol . 

733 

1,076 

Preprint  Notionol . 

10,856 

8,888 

1,134 

Classified.... 

14,209 

10,473 

Total . 

39,262 

9,103 

36,911 

6,322 

GRAND  TOTAL . 

93,924 

33,934 

106,564 

36,477 

YEAR  TO  DATE . 

423,590 

137,179 

432,134 

120,804 

BEATRICE, 

NEB. 

Doily  Sun-e 

ROP  Locol . 

15,319 

2,710 

16,611 

3,439 

Preprint  Locol . 

22,059 

7,740 

26,058 

4,092 

ROP  Notionol . 

1,574 

1,112 

Preprint  Notionol . 

387 

645 

Classified.... 

4,931 

677 

4,355 

450 

GRAND  TOTAL . 

44,270 

11,127 

48,781 

8,791 

YEAR  TO  DATE . 

205,095 

50,706 

198,242 

36,092 

*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BEDFORD,  IND. 

Times-Mail-eS 

ROP  local .  23,548  23,926 

Preprint  Local .  30  33 

ROPNarionol .  1,466  2,300 

Oassified....  15,477  15,982 

GRAND  TOTAL .  40,521  42,241 

YEAR  TO  DATE .  190,878  189,193 

BENNINGTON,  VT. 

Banner-m 

ROP  local .  8,512  11,494 

Preprint  Local .  2,000  1,651 

ROP  Notional .  307  660 

Classified .  10,032  11,908 

GRAND  TOTAL .  20,851  24,062 

YEAR  TO  DATE:  N/A 

BIRMINGHAM,  ALA. 

Post-Herald-m 

ROP  Local .  30,575  66,703 

Preprint  Local .  2,433  5,374 

ROP  National .  4,948  5,186 

Preprint  Notional .  199 

Classified .  49,244  46,711 

Total .  87,399  123,974 

News-e 

ROP  Local .  44,914  49,832 

Preprint  Local .  7,987  10,994 

ROP  National .  4,953  5,373 

Preprint  Notionol .  306  605 

Classified-  .  49,521  48,587 

Total .  107,681  115,391 

News-S 

ROP  Locol .  47,835  39,967 

Preprint  Local .  17,296  12,275 

ROP  National .  6,787  6,563 

Preprint  Notional .  3,880  4,026 

Classified....  36,960  28,182 

Total .  112,758  91,013 

GRAND  TOTAL .  307,838  330,378 

YEAR  TO  DATE .  1,343,241  21,257  1,353,258  19,464 

BOSTON,  MASS. 

Herald-m 

ROP  Local .  20,852  19,286 

ROPNationol .  12,027  11,094 

Classified .  54,235  34,788 

Total .  87,114  65,168 

Herald-S 

ROP  local .  5,497  2,223  4,375 

Preprint  Locol .  64,308  38,376 

ROP  Notionol .  6,806  4,027 

Preprint  National .  2,038  67 

Classified....  11,046  _ 794  6,512  _ 

Total . .  25,387  67,325  14,981  38376 

GRAND  TOTAL .  112,501  67,325  80,149  38,376 


YEAR  TO  DATE:  N/A 


BUFFALO,  N.Y. 

News*o/d 

ROP  Local .  40,095  45,498 

Preprint  Local .  11,088  35,706  17,952  25,212 

ROP  National .  7,477  7,866 

Preprint  Notional .  1,584 

Classified....  44,227  _  46,506  _ 

Total .  102,887  35,706  117,822  26,796 

News-S 

ROP  Local .  29,655  22,507 

Preprint  Local .  11,088  60,510  23,232  23,232 

ROP  National .  5,243  3,748 

Preprint  Notionol .  462  9,174  66  8,448 

Classified .  13,497  11,291  _ 

Total .  59,945  69,684  60,844  31,680 

GRAND  TOTAL .  162,832  105,390  178,666  58,476 

YEAR  TO  DATE .  684,923  388,619  757,783  213,454 

BURLINGTON,  VT. 

Free  Press-m 

ROP  Local .  42,312  42,930 

Preprint  Local .  33,507  24,517 

ROP  Notional .  3,097  2,244 

Preprint  Notional .  40  753 

Classified .  25,944  25,156 

Total .  104,900  95,600 


1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Free  Press-S 

ROP  local ... 

9,815 

12,171 

Preprint  Local . 

10,502 

10,625 

ROP  Notional . 

516 

977 

Preprim  National . 

9,101 

8,721 

Classified . 

6,929 

6,024 

Total . 

36,863 

38,518 

GRAND  TOTAL . 

141,763 

134,118 

YEAR  TO  DATE . 

641,755 

592,475 

CALGARY,  ALTA. 

Herold-mS* 

ROP  Local . 

,  1,191,502 

1,280,769 

Preprint  Local . 

977,489 

877,205 

ROP  National . 

466,991 

522,549 

Preprint  National . 

54,237 

83,483 

Classified . 

919,592 

802,81 1 

GRAND  TOTAL . 

3,609,811 

3,566,817 

YEAR  TO  DATE . 

15,218,644 

15,483,654 

Note:  Figures  given  in  modular  agate  lines. 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  local ... 

52,887 

52,845 

Preprint  Locol . 

89,397 

13,416 

80,496 

14,706 

ROP  Notional . 

2,745 

3,263 

Preprint  National . 

16,641 

13,029 

Clossified . 

32,556 

33,473 

GRAND  TOTAL . 

194,226 

13,416 

183,106 

14,706 

YEAR  TO  DATE.  N/A 

CHARLOHE,  N.C. 

Observer-mS 

ROP  Local ... 

83,570 

77,986 

97,745 

68,772 

Preprint  Locol . 

3,317 

63,254 

3,913 

52,000 

ROP  National . 

10,173 

367 

8,762 

339 

Preprint  Notional . 

8,316 

7,349 

72 

Classified . 

126,748 

36,581 

112,295 

27,356 

GRAND  TOTAL . 

232,124 

178,188 

230,064 

148,539 

YEAR  TO  DATE . 

1,052,621 

741,103 

1,032,451 

656,022 

CHICAGO,  ILL. 

Tribune-a/d 

ROP  Local . 

66,963 

107,017 

69,381 

109,977 

Preprint  local . 

10,260 

26,236 

4,540 

28,060 

ROP  National . 

26,003 

6,330 

23,159 

6,759 

Preprint  Notionol . 

1,715 

450 

2,025 

Classified . 

44,364 

170,371 

43,998 

158,536 

TOTAL . 

147,590 

311,669 

141,528 

305,357 

Tribune-S 

ROP  Local . 

30,726 

44,640 

33,576 

48,403 

Preprint  Local . 

22,610 

39,790 

12,855 

45,250 

ROP  National . 

17,017 

3,059 

15,247 

3,232 

Preprint  Notionol . 

12,825 

4,275 

13,050 

3,375 

Classified . 

72,823 

11,872 

63,649 

10,240 

TOTAL . 

156,001 

103,636 

138,377 

110,500 

GRAND  TOTAL . 

303,591 

415,305 

279,905 

415,857 

YEAR  TO  DATE . 

1,460,648 

1,927,704 

1,395,465 

1,891,641 

DENVER, 

COLO. 

Post-mS 

ROP  Local . 

95,334 

97,915 

Preprint  local . 

88,452 

39,631 

88,958 

18,180 

ROP  National . 

10,757 

13.069 

Preprint  National . 

10,452 

93 

4,470 

Clossified . 

95,462 

88,726 

GRAND  TOTAL . 

300,457 

39,724 

293,138 

18,180 

YEAR  TO  DATE . 

1,430,068 

218,651 

1,409,872 

77,268 

DETROIT, 

MICH. 

Free  Press-m 

ROP  Local . 

49,418 

25,768 

51,962 

34,905 

Preprint  Locol . 

33,475 

18,085 

ROP  Notional . 

9,727 

265 

12,486 

159 

Preprint  Notional . 

305 

275 

Clossified . 

50,988 

2,332 

60,120 

6.490 

Total . 

110,133 

62,145 

124,568 

59,914 

Free  Press-S 

ROP  Locol . 

22,147 

2,072 

17,651 

1,680 

Preprint  Locol . 

1,363 

37,430 

2,632 

28,681 

ROP  Notional . 

5,304 

356 

4,776 

213 

Preprint  Notionol . 

12,661 

180 

8,872 

Clossified . 

29,429 

25,450 

259 

Total . 

58,743 

52,519 

50,689 

39,705 

GRAND  TOTAL . 

168,876 

114,664 

175,257 

99,619 

YEAR  TO  DATE:  N/A 
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1987 

986 

1987 

1986 

1987 

1986 

FULL  RUN 

ART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DETROIT, 

MICH. 

FORT  WORTH,  TEX. 

UKC  COUNTY,  OHIO 

News-o/d 

Stor-Telegrom*m 

News-Herald-eS 

ROP  Local . 

61,048 

25,587 

57,652 

31,706 

ROP  Local . 

89,466 

23,954 

105,413 

39,897 

ROP  Locol 

59,058 

3.163 

62,434 

8,280 

5,722 

Preprint  Locol . 

8,364 

20,563 

8,991 

14,224 

Preprint  Local . 

30,602 

10,358 

32,408 

19,311 

Preprint  Local . 

10,620 

ROP  Notionol . 

11,408 

278 

12,354 

807 

ROP  Notiofwl . 

6,840 

9,252 

ROP  Notional . 

2,276 

',451 

Preprint  Notional . 

Clossified . 

261 

58,802 

502 

72,303 

251 

Preprint  Notionol . 

Clouified 

170,987 

65 

198,052 

Preprint  Notionol . 

Clossified . 

1,589 

52,352 

1,715 

53,042 

139,883 

46,428 

151,802 

46,988 

297,895 

34,377 

345,125 

59,208 

125,895 

3,163 

126,922 

5,722 

News-S 

25,099 

9,066 

13,415 

16,554 

28,886 

7,823 

2,202 

23,559 

Stor-Telegrom-e 

ROP  Local . 

59,782 

23,954 

71,686 

39,897 

YEAR  TO  DATE:  N/A 

Preprint  Locol . 

Preprint  1  ocoi 

30,602 

10,358 

32,408 

19,311 

NEB. 

ROP  Notional . 

Preprint  Notional . 

4,851 

10,164 

251 

5,680 

8,291 

144 

652 

ROP  Notional . 

Preprint  Notionol . 

6,731 

65 

8,102 

Journol-Stor-meS 

54,775 

60,061 

49,681 

3,575 

Classified 

31,508 

34,566 

Classified 

117,260 

133,801 

Total . 

80,688 

30,220 

85,246 

26,557 

Total . 

214,375 

34,377 

245,997 

59,208 

ROP  National . 

2,323 

GRAND  TOTAL . 

220,571 

76,648 

237,04" 

73,545 

Star-Telegrom-S 

39,316 

30,141 

42,669 

35,093 

3,206 

15,600 

48,876 

11,433 

Preprint  Notional . 

Classified . 

10,937 

46,280 

7,998 

40,325 

YEAR  TO  DATE . 

1,201,943 

357,311 

1,146,028 

356,777 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

43,405 

31,400 

4,478 

17,485 

GRAND  TOTAL.... 

175,348 

161,640 

State  News-m 

DOVER, 

DEL. 

390 

260 

YEAR  TO  DATE ... 

731,742 

710,665 

57,878 

900 

35,238 

56,385 

1,608 

30,467 

Classified 

82,801 

75,541 

ROP  Notional . 

Classified 

179,569 

69,847 

172,309 

60,569 

LOUISVILLE.  KY. 

Courier-Joumol-a/d 

GRAND  TOTAL . 

93,916 

88,460 

GRAND  TOTAL... 

...  691,839 

138,601 

843,431 

178,985 

ROP  Local . 

Preprint  Local . 

66,451 

38,820 

23,241 

70,655 

37,889 

27,302 

YEAR  TO  DATE . 

391,144 

374.412 

YEAR  TO  DATE.. 

...  3,175,297 

595,154 

3,508,986 

957,547 

ROP  Notional . 

Classified. 

3,646 

49,910 

3,874 

6,090 

38,773 

3,764 

DUBUQUE 

43,396 

13,411 

2,367 

179 

,  IOWA 

6REENSBUR0,  PA. 

120,M7 

65,935 

115,518 

68,955 

Telegraph  Herold-e 

ROP  Local . 

41,013 

Tribune-Review-m 

ROP  Local . 

Preprint  Locol  . 

28,309 

22,594 

13,094 

31,533 

13,486 

17,120 

Courier  Joumol-S 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

11,900 

3,362 

583 

ROP  Locol . 

43,408 

570 

44,860 

491 

ROP  Notionol . 

1,806 

2,631 

64,681 

24 

11,388 

54,943 

Classified 

28,562 

29,456 

ROP  Notionol . 

Preprint  Notionol . 

2,394 

2,826 

Total . . 

81,271 

13,094 

77.106 

17,120 

9,019 

GRAND  TOTAL . 

81,347 

74,832 

Tribune-Review-S 

Classified . 

25,951 

18,829 

30,648 

29,694 

Totol . 

71,753 

76,663 

66,515 

64,453 

YEAR  TO  DATE;  N/A 

Preprint  Locol . 

28,764 

15,977 

7,020 

GRAND  TOTAL.... 

191,760 

142,598 

182,033 

133,408 

1,253 

8,580 

19,058 

822 

Leader-Telegrom-eS 

37,257 

44,009 

5,610 

38,944 

Preprint  Notional . 

Classified . 

2,730 

14,860 

YEAR  TO  DATE ... 

948,751 

689,810 

992,384 

635,181 

Preprint  Local . 

Preprint  National . 

Clossified . 

48,850 

11,014 

35,365 

15,112 

10,233 

Total . 

98,076 

15,977 

78,754 

7,020 

Gozette-e 

McCOOK 

NEB. 

GRAND  TOTAL... 

...  179,347 

29,071 

155,860 

24,140 

19,685 

8,514 

1,516 

7,850 

133,824 

15.112 

125,820 

10,233 

Preprint  Locol . 

13,158 

4,128 

1,806 

bkANu  lOIAL . 

YEAR  TO  DATE .. 

729,810 

120,078 

671,846 

86,676 

YEAR  TO  DATE . 

596,874 

66,617 

532,129 

40,137 

Chronicle-o/d 

ROP  Locol . 

HOUSTON,  TEX. 

Preprint  Notional . 

Classified. 

258 

6,007 

258 

EDMONTON,  ALTA. 

...  120,815 

11,518 

127,398 

8,932 

GRAND  TOTAL.  .. 

35,786 

4,128 

37,565 

2,064 

ROP  Locol . 

1,141,380 

1,234,541 

Preprint  Local . 

16,421 

58,630 

12,929 

59,203 

Preprint  Locol . 

ROP  National . 

Preprint  Notionol . 

1,007,688 

316,441 

46,899 

950,380 

861,332 

381,441 

85,667 

1,065,626 

ROP  Notional . 

Preprint  Notional . 

Clossified 

36,129 

11,034 

263,613 

2,650 

78 

5,508 

34,387 

8,653 

243,775 

1,898 

157 

5,958 

TOTAL .., 

448,012 

78,384 

427,142 

76,148 

MEMPHIS 

TENN. 

GRAND  TOTAL . 

3,462,788 

3,628,607 

YEAR  TO  DATE:  N/A 

Commercial  Appeol-rr 
ROP  Locol . 

64,978 

28,116 

66,946 

49,238 

YEAR  TO  DATE:  N/A 

Note:  Figures  given  in  modular  agote  lines. 

Stor-m 

ROP  Local . 

INDIANAPOLIS,  IND. 

63.560  1.369 

70,855 

1,977 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

27,115 

6,686 

52,834 

2,819 

26,422 

5,846 

1,515 

58,843 

3,M1 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 

4,761 

3,716 

Clossified . 

77,021 

1,221 

63,629 

Sun-mS* 

ROP  Local . 

ROP  Notional . 

51,914 

52,614 

11,536 

33,250 

6,705 

56,751 

6,023 

53,983 

95 

Totol . 

Commercial  Appeal*S 
ROP  Local . 

175,800 

84,990 

164,358 

111,082 

34,607 

TOTAL . 

...  127,016 

6,130 

130,861 

5,788 

28,708 

24,637 

GRAND  TOTAL . 

95,543 

97,400 

News-e 

1,369 

4,761 

51,867 

1,977 

3,716 

Preprint  Local . 

ROP  Notional . 

41,197 

4,156 

11,987 

37,248 

4,110 

9,394 

29,927 

5,932 

176 

YEAR  TO  DATE:  N/A 

Preprint  Locol . 

Classified 

39,815 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

6,567 

5,820 

95 

Totol . 

126,739 

11,987 

105,316 

6,108 

News-Times-m 

24,385 

25,671 

649 

519 

25,026 

31,218 

716 

390 

55,015 

52,266 

GRAND  TOTAL... 

302,539 

96,977 

269,674 

117,190 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Total . 

Stor-S 

...  106,039 

29,890 

6,130 

109,953 

34,036 

5,788 

YEAR  TO  DATE .. 

..  1,270,634 

445,225 

1,158,669 

443,587 

Clossified . 

13,142 

12,207 

9,485 

1,543 

4,054 

3,710 

38,632 

10,283 

MIDDLETOWN,  N.Y. 

GRAND  TOTAL . 

64,366 

69,557 

ROP  Notional . 

Preprint  Notional . 

Classified . 

3,322 

4,667 

45,013 

Times  Herold-Record-eS 

ROP  Locol .  137,491 

127,216 

YEAR  TO  DATE .... 

294,691 

317,477 

Preprint  Locol . 

79,850 

1,662 

21,224 

60,755 

38,444 

1,799 

52,845 

84,632 

9,485 

81,975 

10,283 

ROP  Notional . 

Preprint  National . 

1,440 

FORT  LAUDERDALE,  FLA. 

83,152 

News/Sun-Sentinel*mS 
ROP  Locol . 

145,688 

59,800 

21,791 

8,759 

171,690 

99,541 

80,977 

698 

586 

55,514 

153,797 

79,245 

GRAND  TOTAL.. 

...  317,687 

21,745 

322,769 

21,859 

GRAND  TOTAL.  .. 

352,766 

62,195 

267,891 

53.565 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

YEAR  TO  DATE;  N/A 

22,251 

10,264 

169,711 

153 

480 

35,893 

Daily  Times-eS 

KERRVILLE,  TEX. 

32,538 

4,400 

164 

200 

YEAR  TO  DATE ... 

.  1,321,461 

231,367 

«  CALIF. 

1,145,148 

172,773 

GRAND  TOTAL . 

407,728 

237,316 

410,685 

244,901 

Preprint  Locol . 

5,400 

Peninsulo  Herold-m 

37,019 

56,424 

44,909 

YEAR  TO  DATE .... 

2,180,343 

1,043,422 

2,204,791 

889,375 

Preprint  Local . 

7,670 

44,708 

5,850 

34,436 

38,770 

ROP  Notional . 

3,160 

3,191 

‘Indicates  newspapers  reporting  figures  in 

GRAND  TOTAL, 

66,402 

76,072 

Preprint  NatiornI . 

Classified 

33,673 

520 

31,903 

lines. 

YEAR  TO  DATE 

358,932 

130,276 

7,670 

125,231 

5,850 
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Peninsulo  Herald-S 


ROP  Local . 

8.323 

8,069 

Preprint  Locol . 

37.956 

25,660 

ROP  Notionol . 

502 

312 

Preprint  Notionol . 

130 

520 

Ciossified . 

12,029 

10,208 

Total . 

58,940 

44,769 

GRAND  TOTAL.... 

...  189,216  7,670 

170,000 

YEAR  TO  DATE... 

...  820,002  15,584 

780,928 

MONTREAL,  QUE. 

Gozette-m* 

ROP  Local . 

.  1,058,784 

1,105,024 

Preprint  Locol . 

898.412 

1,083,358 

ROP  Notional . 

464,886 

469,288 

Preprint  Notionol . 

72.068 

48,132 

Classified . 

887,485 

766,225 

GRAND  TOTAL.. 

3,381.635 

3,472,027 

YEAR  TO  DATE . 

.  14,992,682 

14,435,969 

Note:  Figures  given  ir 

1  modular  agate  lines. 

Stor-m 

ROP  Local . 

Preprint  Local . 

ROP  Nationoi . 

Preprint  National . 

Classified.. 

MUNCIE,  INO. 

20,144 

3,101 

1,736 

13,773 

22,337 

4,155 

2,961 

92 

12,694 

Total . 

38,754 

42,239 

Press-e 

ROP  Local . 

25,754 

26,028 

Preprint  Locol . 

7,451 

7,718 

ROP  Notional . 

Preprint  Notionol . 

1,714 

2,904 

166 

Classified. 

16,459 

13,495 

Totol . 

51,378 

50,31 1 

Stor-S 

ROP  Local . 

6,362 

7,398 

Preprint  Local . 

7,367 

6,655 

ROP  Notionol . 

353 

523 

Preprint  National . 

495 

409 

Classified. 

5,770 

3,799 

Total . 

20,347 

18,784 

GRAND  TOTAL . 

110,479 

111,334 

YEAR  TO  DATE .... 

518,218 

NASHUA,  N.H. 

517,705 

Telegroph-e 

ROP  Local . 

49,306 

48,412 

Preprint  Local . 

46 

34 

ROP  Notionol . 

2,000 

2,907 

Classified. 

49,730 

39,003 

Total . 

101,036 

90,322 

Telegraph-S 

ROP  Local . 

16,369 

14,055 

Preprint  Local . 

39 

24 

ROP  National . 

1.418 

1,130 

Classified. 

13,055 

8,179 

30,842 

23,364 

GRAND  TOTAL . 

131,878 

113,686 

YEAR  TO  DATE  .  .. 

601,560 

496,099 

NASHVILLE,  TENN. 

Tennesseon-m 

ROP  locol . 

53,274 

63,588 

Preprint  Local . 

18,921 

22,979 

ROP  National . 

5,100 

5,848 

Preprint  National . 

Classified 

38,454 

81 

35,072 

Total . 

....  115,749 

127,568 

8ann€r-e 

ROP  Local . 

52,245 

60,603 

Preprint  Local . 

18,921 

22,979 

ROP  Notional . 

4,969 

5,642 

Preprint  Nationoi . 

81 

Classified.. 

32,653 

34,490 

Toto! . 

113,788 

123,795 

*lndicates  newspapers  reporting  figures  in 
lines. 


34 


Tennesseon-S 


ROP  Locol . 

39,955 

34,407 

Preprint  Local . 

37,790 

26,575 

ROP  Nationoi . 

5,006 

3,528 

Preprint  Notionol . 

10,902 

8,585 

Classified . 

31,219 

21,472 

Total . 

124,872 

94,867 

GRAND  TOTAL . 

354,409 

346,230 

YEAR  TO  DATE . 

.  1,533,529 

1,545,723 

NEW  CASTLE,  PA. 

News*e 


ROP  local . 

40,051 

32,156 

Preprint  Local . 

30,801 

31,992 

258 

ROP  Notional . 

1,540 

2,176 

Ciossified . 

16,989 

18,044 

GRAND  TOTAL . 

89,381 

84,368 

258 

YEAR  TO  DATE . 

351,748  3,612 

362,415 

2,064 

NEW  HAVEN 

,  CONN. 

Register-e 

ROP  Local . 

57,144 

14,712 

58,823 

11,686 

Preprint  Local . 

4,914 

27,594 

6,930 

21,798 

ROP  National . 

8,611 

280 

6,842 

105 

Preprint  National . 

252 

504 

Classified . 

45,654 

33,281 

Totol . 

116,323 

42,838 

106,380 

33,589 

Register-S 

ROP  Locol . 

44,063 

38,502 

Preprint  Local . 

58,842 

46,116 

23,688 

57,204 

ROP  Notionol . 

4,285 

3,647 

Preprint  National . 

17,892 

13,734 

Classified . 

29,773 

16,506 

Totol . 

154,855 

46,116 

96,077 

57,204 

GRAND  TOTAL.. 

.  271,178 

88,954 

202,457 

90,793 

YEAR  TO  DATE .. 

.  1,346,316 

315,697 

1,243,102 

208,759 

NORFOLK, 

VA.. 

Virginion-Pilot-m 

ROP  Local . 

53,659 

12,604 

63,192 

11,560 

Preprint  Locol . 

11,212 

5,067 

11,060 

5,955 

1?0P  Nationoi . 

7,268 

148 

6,696 

126 

Preprint  Notional . 

157 

148 

128 

126 

Classified . 

76,954 

7,126 

64,861 

9,412 

Total . 

..  149,250 

25,093 

145,937 

27,179 

Ledger- Star-e 

ROP  Local . 

47,942 

47,394 

59,751 

38,955 

Prepr  nt  Locol . 

10,529 

1,430 

10,246 

596 

ROP  Nationoi . 

7.103 

418 

6,393 

164 

Preprint  Notional . 

Classified . 

103 

79,633 

40,721 

128 

65,928 

39,592 

Totol . 

145,310 

89,963 

142,446 

79,307 

Virginian-Pilot/Ledger- 

Star-S 

ROP  local ... 

34,434 

31,095 

30,698 

26,223 

Preprint  Locol . 

15,255 

272 

13,534 

99 

ROP  Nationoi . 

1,809 

263 

2,086 

24 

Preprint  National . 

12,034 

11.346 

Classified . 

36,693 

8,108 

27,133 

6,613 

Totol . 

100,225 

39,738 

84,797 

32,959 

Virginian-Pilot/Ledger-Star-Sat 

ROP  Local . 

13,409 

13,192 

Preprint  Local . 

113 

ROP  National . 

622 

579 

Preprint  Notionol . 

Classified . 

23,143 

20,521 

Totol . 

37,174 

113 

34,292 

GRAND  TOTAL . 

431,959 

154,907 

407,472 

139,445 

YEAR  TO  DATE . 

1,745,056 

587,846 

1,653,417 

490,270 

OLEAN, 

N.Y. 

Times  Herold-e 

ROP  Loco! . 

25,495 

29,693 

Preprint  Locol . 

74,648 

34,228 

ROP  Nationoi . 

1,785 

2,253 

Classified . 

14,944 

13,464 

GRAND  TOTAL . 

116,872 

79,638 

YEAR  TO  DATE . 

462,698 

346,494 

1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

OTTAWA 

ILL. 

Daily  Times-e 

ROP  locol . 

18,370 

22,626 

Preprint  Local . 

29.580 

23,549 

ROP  Notional . 

403 

663 

Ciossified . 

7,873 

6,650 

GRAND  TOTAL . 

56,226 

53,508 

YEAR  TO  DATE:  N/A 

PHOENIX, 

ARIZ. 

Arizona  Republic-m 

ROP  Local . 

107,967 

3,425 

108,624 

4,325 

Preprint  Local . 

43,587 

9,003 

49,597 

7,078 

ROP  Notional . 

9,619 

10,300 

Preprint  Notional . 

1,778 

432 

Ciossified.. .. 

102,638 

848 

113,147 

1,781 

Totol . 

265,589 

13,276 

282,100 

13,184 

Gozette-e 

ROP  Locol  .,, 

97,802 

3,631 

100,506 

4,395 

Preprint  Local . 

43,587 

9,003 

49.597 

7,078 

ROP  National . 

9,857 

10,265 

Preprint  Notional . 

1,778 

432 

Ciossified . 

102,360 

907 

112,717 

1,819 

Total . 

255,384 

13,541 

273,517 

13,292 

Arizono  Republic-S 

ROP  local . 

50,635 

53,229 

Preprint  Local . 

38,612 

41,371 

ROP  Notionol . 

4,697 

4,660 

Preprint  Nationoi . 

9,524 

9,772 

Ciossified . 

61,409 

61,581 

Total . 

164,877 

170,613 

GRAND  TOTAL . 

685,850 

26,817 

726,230 

26,476 

YEAR  TO  DATE . 

3,372,667 

137,310 

3,572,492 

127,703 

PORTLAND,  ME. 

Press  Herald-m 

ROP  Locol . 

34,964 

31,933 

Preprint  Local . 

20,298 

16,076 

ROP  Notional . 

3,285 

3,245 

Ciossified . 

26,279 

24,212 

Total . 

84,826 

75,466 

Express-e 

ROP  local . 

30,954 

28,145 

Preprint  Locol . 

18,523 

15,431 

ROP  Notional . 

3,092 

3,211 

Classified . 

23,303 

21,699 

Total . 

75^72 

68,486 

Telegrom-S 

ROP  local . 

23.443 

21,003 

Preprint  Locol . 

22,605 

22,613 

ROP  Nationoi . 

719 

1,039 

Preprint  National . 

3,407 

4,112 

26,569 

20,429 

Total . 

76,743 

69,196 

GRAND  TOTAL . 

237,441 

213,148 

YEAR  TO  DATE . 

1,125,089 

1,015,165 

PORTLAND 

,  ORE. 

Oregonian-o/d/S 

ROP  Locol . 

97,765 

10,327 

99,299 

10,191 

Preprint  Local . 

87,597 

81,350 

ROP  Notional . 

21,221 

549 

20,576 

1,808 

Preprint  Notional . 

11,308 

9,342 

Ciossified . 

144,964 

129,093 

GRAND  TOTAL . 

362,855 

10,876 

339,660 

11,999 

YEAR  TO  DATE . 

1,483,143 

51,340 

1,400,904 

50,907 

PROVIDENCE,  R.l. 

Journol-m 

ROP  local . 

52,193 

19,196 

49,240 

19,202 

Preprint  Local . 

6,927 

56,966 

12,127 

58,266 

ROP  National . 

6,465 

6,200 

Preprint  Nationoi . 

171 

4,593 

91 

2,287 

Classified . 

37,334 

1,572 

30,937 

1,742 

Total . 

103,090 

82,326 

98,595 

81,497 

Bulletin*e 

ROP  Local . 

49,712 

19,196 

47,491 

19,202 

Preprint  Local . 

6,927 

56,966 

12,245 

58,266 

ROP  Notional . 

5,995 

6,025 

Preprint  Notionol . 

171 

4,593 

353 

2,287 

Classified . 

31,001 

1,572 

25,873 

1,742 

Total. 


93.806  82,326  91.987  81.497 
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Joumol'S 


ROP  Local . 

37,582 

38,040 

Preprint  Locol . 

41,022 

69,462 

46,640 

42,803 

ROP  Notionol . 

4,618 

4,788 

Preprint  National . . 

9,272 

9,466 

869 

ClossiM . 

20,064 

14,703 

Total . 

....  112,559 

69,462 

113,636 

43,672 

GRAND  TOTAL... 

...  309,455 

234,114 

304,218 

206,666 

YEAR  TO  DATE.. 

....  1,4^,029 

1,054,978 

1,357,974 

881,671 

READING,  PA. 

Eogle-Times-e 

ROP  local . 

48,858 

51,134 

Preprint  Locol . 

27,920 

23,760 

ROP  National . 

4,898 

4,052 

Preprint  Notional . 

270 

Clossified. 

39.650 

36.799 

Totol . 

119,326 

116,015 

Eogle-S 

ROP  Local . 

31,167 

25,766 

Preprint  Locol . 

13,760 

19,995 

4,355 

24,890 

ROP  Nationol . 

t,747 

2,735 

Preprint  National . 

11,070 

8,550 

doUified. 

21,157 

14,682 

Totol . 

78,901 

19,995 

56,068 

24,890 

GRAND  TOTAL... 

....  198,227 

19,995 

172,103 

24,890 

YEAR  TO  DATE.. 

.  850,034 

62,250 

768,190 

97,530 

RENO,  1 

NEV. 

Gozette-Joumal-mS 

ROP  Local . 

66,642 

62,384 

Preprint  Local . 

99,751 

91,528 

ROP  Notional . 

3,864 

3,801 

Preprint  Nationol . 

9,804 

8,929 

Clossified. 

62,339 

54,606 

GRAND  TOTAL.. 

242,400 

221,248 

YEAR  TO  DATE. 

.  1,205,892 

1,201,067 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  local . 

53,472 

55,916 

252 

Preprint  Locol . 

31,638 

1,730 

25,208 

1,450 

ROP  Nationol . 

6,902 

6,498 

Classified. 

36,874 

38,062 

Totol . 

.  128,886 

1,730 

125,684 

1,702 

Nev^s  Leoder-e 

ROP  locol . 

40,445 

5,365 

41,002 

5,688 

Preprint  Local . 

27,592 

1,062 

20,730 

1,225 

ROP  Nationol . 

6,573 

6,268 

Classified. 

34,333 

34,547 

Totol . 

108,943 

6,427 

102,547 

6,913 

Times-Dispotch-S 

ROP  Local . 

40,301 

32,196 

Preprint  Locol . 

36,768 

27,821 

197 

ROP  Nationol . 

2,395 

1,866 

Preprint  Notional . 

10,170 

7,911 

Clossified 

31,525 

23,851 

Total . 

.  121,159 

93,645 

197 

GRAND  TOTAL.. 

.  358,988 

8,157 

321,876 

8,812 

YEAR  TO  DATE . 

.  1,510,302 

36,071 

1,203,780 

28,036 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 

ROP  local . 

70,879 

19,609 

73,362 

20,488 

Preprint  Local . 

116,786 

110,286 

ROP  Notional . 

9,171 

8,588 

Preprint  National . 

16,899 

14,061 

Clossified 

86,771 

217 

79.077 

128 

GRAND  TOTAl.. 

.  300,506 

19,826 

285,374 

20,616 

YEAR  TO  DATE. 

.  1,315,815 

90.470 

1,290,475 

79,041 

*Note:  All  figures  in 

SAU  inches  except  9-column  classified  inches. 

SACRAMENTO,  CALIF. 

Bee-mS 

ROP  local . 

110,549 

13,821 

105,486 

16,962 

Preprint  Locol . 

116,306 

7,200 

87,104 

15,016 

ROP  Nationol . 

22,243 

22,246 

Preprint  Notional . 

18,460 

16,803 

Classified 

245,029 

1,245 

210,447 

GRAND  TOTAL.. 

.  512,587 

22,266 

442,086 

31,978 

YEAR  TO  DATE. 

.  2,192,778 

90,742 

2,014,921 

125,122 

‘Indicates  newspapers 

reporting  figures  in 

lines. 


ST.  lOUIS,  MO. 

Post*Oi$patch-m 


ROP  locol . 

56,642 

35,689 

59,500 

36,944 

Preprint  Local . 

11,593 

16,710 

ROP  Notional . 

5,556 

224 

6,616 

171 

Preprint  Nationol . 

416 

Classified.. 

63,791 

61,358 

Totol . 

137,582 

35,913 

144,600 

37,115 

Fost-Oispotch-S 

ROP  locol . 

47,890 

659 

38,629 

494 

Preprint  Local . 

56,481 

40,645 

ROP  National . 

4.705 

4,289 

Preprint  Notionol . 

14.935 

8,156 

Clossified . 

55,387 

36,642 

Total . 

.  179,398 

659 

128,361 

494 

GRAND  TOTAL.. 

.  316,980 

36,572 

272,961 

37,609 

YEAR  TO  DATE. 

.  1,290,609 

166,968 

1,207,706 

176,770 

ST.  RHERSBURG,  FLA. 

Times-m 

ROP  Local . 

79,745 

208,692 

85,720 

110,258 

Preprint  Local . 

31,248 

24,602 

34,556 

15,513 

ROP  Notional . 

5,418 

199 

5,225 

Preprint  Notionol . 

240 

51 

Clossified.. 

78.432 

70,295 

80,777 

68,089 

Total . 

194,843 

304,028 

206,278 

193.911 

Times-S 

ROP  Local . 

40,6«J 

71,838 

38,966 

22,633 

Preprint  local . 

30,184 

13,435 

26,993 

13,106 

ROP  Notional . 

3,422 

162 

1,699 

Preprint  Nationol . 

15,244 

564 

9,940 

1,035 

Clossified. 

27,993 

15,279 

21,867 

9,812 

Totol . 

.  117,526 

101,278 

99,465 

46,586 

GRAND  TOTAL.. 

.  312,369 

405,306 

305,743 

240,497 

YEAR  TO  DATE. 

.  1,508,820 

1,863,321 

1,553,483 

1,150,122 

SAN  tlRNARDINO,  CALIF. 

Sun-mS 


ROP  Locol . 

62,248 

66,158 

Pi^irint  Local . 

65,646 

62,146 

ROP  Notional . 

7,669 

6,899 

Preprint  Nationol . 

9,751 

9,308 

Clossified. 

84,003 

75,786 

GRAND  TOTAL . 

229,317 

220,297 

YEAR  TO  DATE . 

.  1,152,980 

1,112,696 

SAN  MATEO,  CALIF. 

Times-e 


ROP  Local . 

25,481 

31,556 

Preprint  Local . 

56,760 

64,242 

ROP  Notional . 

7,739 

6,455 

Preprint  Notionol . 

12,126 

7,869 

Clossified.. 

24,448 

25,897 

GRAND  TOTAL . 

126,554 

136,019 

YEAR  TO  DATE:N/A 


SANTA  MONICA,  CALIF. 

Evening  Outiook-e 


ROP  local . 

25,865 

28,644 

Preprint  Locol . 

6,063 

9,002 

ROP  National . 

8,390 

7,479 

Preprint  Notional . 

868 

Classified. 

38,407 

39,980 

GRAND  TOTAL . 

78,725 

85,973 

YEAR  TO  DATE:N/A 


SCOTTStLUFF,  NES. 


Stor-Herald'O/d/S 

ROP  Locol .  27,284  26,641 

Preprint  Locol .  5,308  30.145  4.959  24,321 

ROPNotionol .  1,922  2.621 

Preprint  Nationol.  1,278  264  1.109 

Clossified .  10,256  10,198  _ 

GRAND  TOTAL .  46,048  30,409  45,528  24,321 


YEAR  TO  DATE:N/A 

SEATTLE,  WASH. 

Post-lntelligencer*m 


ROP  Locol .  36.396  35,199 

Preprint  Local .  46,690  46,556 

ROP  Notional  16,925  15,968 

Preprint  Notional .  955  365 

Clossified..  47,618  38,188  _ 

Totol .  100,939  47,645  89,355  46,921 


Times-e 


ROP  local . 

62,616 

66,456 

Preprint  Locol . 

76,062 

76,338 

ROP  Nationol . 

18,540 

18,181 

Preprint  Notionol . 

1,591 

527 

Cloutfted 

71,071 

241 

66,428 

167 

Totol . 

152,227 

77.894 

151,065 

77,032 

Times/Post-Intelligencer- 

s 

ROP  Local 

24,961 

22,083 

^rint  Local . 

31,576 

2,016 

13,754 

4,140 

ROP  National . 

7,575 

5,781 

Preprint  Notional . 

11,402 

7,242 

Clossified.. 

46,617 

32,009 

Total . 

122.131 

2,016 

80,869 

4,140 

GRAND  TOTAL . 

375,297 

127,555 

321,289 

128,093 

YEAR  TO  DATE...... 

1,623,567 

545,068 

1,454,955 

448,087 

SHREVEPOtT,  LA. 


Times-mS 


ROP  Locol . 

Preprint  Local . 

61,777 

24,298 

17,681 

66,726 

33,373 

26,861 

ROP  National . 

3,147 

4,348 

Preprint  Notional . 

8,772 

7,985 

Clossified... 

51,491 

48,881 

149,485 

17,681 

161,313 

26,861 

Joumol-e 

ROP  Local . 

28,362 

24,733 

Preprint  local . 

12,425 

4,330 

19,000 

3,349 

ROP  Nationol . 

2,016 

2,395 

Preprint  Notional . 

51 

Closslfwd . 

39,573 

36,358 

Totol . 

82.376 

4,330 

82,537 

3,349 

GRAND  TOTAL . 

231,861 

22,011 

243,850 

30,210 

YEAR  TO  DATE . 

.  1,220,216 

114,440 

1,291,132 

102,888 

SROKANE,  WASH. 

Spokesmon-Review -fp 


ROP  locol . 

34,791 

39,817 

Preprint  local . 

10,234 

10,794 

ROP  Notional . 

5,425 

5,177 

Preprint  Notiool . 

917 

Classified.. 

39,060 

47,528 

Totol . 

89,510 

104,233 

Chronicle-e 

ROP  local . 

31,614 

32,302 

Preprint  Local . 

5,597 

6,352 

ROP  Notional . 

4,823 

4,854 

Preprint  Notional . 

599 

Classified.. 

26,716 

32,446 

Total . 

68,750 

76,553 

Spoke$mon-Review-S 

ROP  locol . 

16,584 

13,334 

Preprint  Local . 

8,423 

4,315 

ROP  National . 

1,691 

1,694 

Preprint  Notional . 

1,954 

1,759 

Clossified.. 

17,846 

17,240 

Total . 

46,498 

38,342 

GRAND  TOTAl . 

204,758 

219,128 

YEAR  TO  DATE . 

910.270 

966,913 

SYRACUSE,  N.Y. 

Po$t-Stondord-m 


ROP  Locol . 

Preprint  local . 

ROP  National . 

Clossified . 

41.804 

60,930 

4.551 

25.173 

13,728 

43,686 

39.911 

4,204 

26,127 

17,517 

Totol . 

132,458 

13,728 

113,928 

17,517 

Herold-Joumal-e 

ROP  local 

42,599 

5,669 

49,853 

6,011 

Preprint  Locol 

71,658 

44,378 

ROP  Notionol . 

3,659 

4.097 

Preprint  Notional . 

395 

Classified.. 

24,607 

26,274 

Total . 

142,523 

5,669 

124,997 

6,011 

Herald  Americon-S 

ROP  Locol . 

27,185 

449 

23,572 

227 

Preprint  Locol . 

61,614 

51,065 

ROP  Notional . 

1,117 

1,039 

Preprint  Notionol . 

12,658 

9.671 

Classified... 

21,719 

16,215 

Total . 

124,293 

449 

101,562 

227 

GRAND  TOTAL . 

399,274 

19,846 

340,487 

23,755 

YEAR  TO  DATE .... 

..  1,652,851 

89,193 

1,453,030 

90,9^‘i 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 


>  ' 


Company _ 

Nature  of  Business 


Address _ 


Ste./Apt. . 


_ State _ Zip , 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


i  ’ 


Enclose  this  card 
with  your  payment. 


Atkins  resigns  from  AP  technical  post;  John  Reid  succeeds  him 


Richard  Atkins  has  resigned  unex¬ 
pectedly  as  communications  and 
technology  director  after  18  years 
with  the  Associated  Press  and  been 
succeeded  by  John  Reid,  who  was 
director  of  AP  broadcast  services. 

James  Williams,  a  broadcast  ser¬ 
vices  executive,  was  named  to 
replace  Reid. 

Atkins  made  no  statement  about 
the  reason  for  his  resignation.  He  told 
AP  his  new  affiliation  would  be 
announced  July  1. 

Atkins  joined  AP  in  London  in  1969 
as  comunications  boss  for  Europe, 
the  Middle  East  and  Africa  and 
became  director  of  international  com¬ 
munications  in  New  York  in  1980  and 
director  of  all  communications  in 
1983,  when  U.S  and  foreign  commu- 

Park  acquires 
six  publications 

Park  Communications  recently 
acquired  the  twice-weekly  Morehead 
(Ky.)  News  with  5,300  paid  circula¬ 
tion,  four  other  Kentucky  weeklies 
and  a  shopper. 

The  four  weekly  newspapers  are 
the  Olive  Hill  Times  with  3,300  circu¬ 
lation;  the  3,300-circulation  Grayson 
Journal-Enquirer',  the  4,600  weekly 
Greenup  News  and  the  1 ,200-circula¬ 
tion  Menifee  County  News. 

The  acquisitions  give  Park  a  total  98 
publications. 


Slogan 

(Continued  from  page  13) 


along  with  the  sun  visors  promoting 
ANCAM’s  1988  convention  in  Ft. 
Lauderdale,  Fla.,  which  will  be 
moved  to  another  site  (E&P,  June  27). 

A  number  of  the  CAMs  in  San 
Diego  thought  the  slogan  was  unclear 
and  did  not  get  the  point  across. 
Others  noted  that  fine  print  is  often 
thought  of  in  negative  terms  when  on 
a  legal  contract. 

A  questionnaire  distributed  at  the 
conference  in  response  to  the  grum¬ 
blings  showed  that  the  CAMs  were  8- 
to-1  in  favor  of  having  a  slogan,  but 
only  about  half  were  in  favor  of  the 
one  presented. 

Top  slogans  in  the  contest  are 
expected  to  be  reviewed,  as  it’s  back 
to  the  drawing  board.  Development  is 
not,  however,  expected  to  wait  for 
next  year’s  ANCAM  meeting,  as 
CAMs  will  most  likely  be  contacted 
by  mail  when  a  new  campaign  is 
developed. 


nications  departments  merged. 

The  appointments  took  effect  June 
29  and  were  announced  by  Lou  Boc- 
cardi,  AP  president  and  general  man¬ 
ager,  who  called  Reid  “a  unique  blend 
of  newsman,  administrator  and  tech¬ 
nologist.” 

Reid,  35,  working  from  AP’s  New 
York  headquarters,  takes  responsi¬ 
bility  for  500  worldwide  technical 
staffers.  He  is  also  in  charge  of  AP’s 
research  and  development  operation 
in  East  Brunswick,  N.J.,  and  the 
entire  communications  and  technical 
operations,  including  bureaus  in  115 
countries  and  more  than  4,000  satel¬ 
lite  dishes  in  the  field. 

Reid  has  been  in  charge  of  the 
broadcasting  division  since  1986.  He 
was  appointed  in  1984  as  senior 
deputy  director  of  broadcast  services 


in  Washington,  D.C.,  and  assistant 
general  manager  of  AP.  He  started  in 
broadcast  journalism  as  a  high  school 
student  working  on  weekends  at  a 
radio  station  in  his  hometown  of 
Barre,  Vt.,  and  later  worked  in  man¬ 
agement  at  stations  in  Burlington, 
Vt.,  and  as  a  newspaper  reporter  in 
Concord,  N.H.  He  joined  the  AP  full 
time  in  1975  in  Montpelier,  Vt. 

Williams,  33,  has  been  deputy  mar¬ 
keting  director  of  broadcast  services 
since  1985.  He  joined  the  AP  in  1979. 
As  head  of  the  Washington,  D.C.- 
based  broadcast  division,  he  is 
responsible  for  AP  news  to  more  than 
6,000  U.S.  radio  and  television  broad¬ 
casters  and  is  in  charge  of  over  100 
journalists,  engineers  and  technical 
and  management  staff. 


Fund  established  to  foster  journalism 
on  Jewish  affairs 


The  newly  established  Fund  for 
Journalism  on  Jewish  Affairs  will 
offer  grants  for  writing  projects 
involving  topics  of  concern  to  the 
Jewish  community. 


The  program  is  supported  by  the 
CRB  Foundation,  created  this  year  by 
Charles  R.  Bronfman  of  Montreal. 

The  stories  will  be  made  available 
to  the  North  American  Jewish  press. 


The  Meyers  Report 

Everything  You  Need 

rM  1  #*  T^iicir^^cc  Parr 


EDITOR  &  PUBLISHER  for  July  4,  1987 


37 


New  York  Daily  News  contract  talks  make  progress 


By  Andrew  Radolf 

The  New  York  Daily  News  and  its 
10  labor  unions  have  reached  agree¬ 
ment  on  a  plan  that  calls  for  $60  mil¬ 
lion  to  be  invested  in  the  newspaper  in 
return  for  $30  million  in  contract  con¬ 
cessions  from  the  unions. 

The  agreement  on  the  Mutual 
Investment  Plan  opens  up  the  way  for 
News  management  to  begin  negotiat¬ 
ing  specific  concessions  with  each 
union  as  part  of  a  new  two-year  con¬ 
tract.  The  old  pacts  expired  on  March 
30,  1987. 

The  News  has  projected  losses 
amounting  to  more  than  $40  million 
by  1990  if  it  does  not  receive  contrac¬ 
tual  relief  from  its  unions. 

In  addition  to  the  $60  million  in 
capital  investments,  the  News  has  set 
aside  $50  million  for  employee  buy¬ 
outs.  The  News  is  also  seeking  a  wage 
freeze  on  top  of  any  work  rule  conces¬ 
sions. 

“This  commits  us  both  —  the 
unions  to  give  some  relief  and  the 
company  to  make  investments,”  said 
George  McDonald,  president  of  the 

Trader 

(Continued  from  page  14) 

network  is  going  to  occur  because  of 
some  type  of  development  that  you 
couldn’t  possibly  foresee.  But  we  feel 
our  safeguards  and  procedures  are 
excellent.” 

The  News  Wire  held  the  Herriinger 
information  until  it  was  able  to  call 
back  Capital  Management  and  con¬ 
firm  his  identity.  Armour  said. 

No  attempt  was  immediately  made 
to  check  with  Dayton  Hudson  or  the 
purported  members  of  the  investment 
group  joining  in  the  takeover  bid. 

“In  cases  like  this,  the  targeted 
company  is  often  totally  unaware  of 
the  bid,”  Armour  explained.  “There 
was  no  reason  why  the  reporter  had  to 
make  contact  immediately  with  Day- 
ton  Hudson.  Everything  Herriinger 
said  checked  out  —  that  he  was  a  vice 
president  and,  indeed,  through  his  job 
and  his  being  a  member  of  a  promi¬ 
nent  family,  was  in  a  position  to  be 
involved  in  a  takeover.  This  is  mar¬ 
ket-sensitive  information.  It’s  impor¬ 
tant  to  get  it  out.” 

Armour  said  the  reporter  working 
on  the  story  did  contact  Dayton  Hud¬ 
son  during  the  course  of  the  day  while 
he  was  continuing  to  update  and 
check  information. 


Allied  Printing  Trades  Council,  which 
negotiates  jointly  for  nine  of  the  10 
unions. 

The  MIP  contains  “a  lot  of  complex 
language  to  protect  everybody,” 
noted  Gregory  Thornton,  News  vice 
president  for  industrial  relations.  “It 
took  some  time  with  10  unions  in 

“This  commits  us 
both  —  the  unions  to 
give  some  relief  and  the 
company  to  make 
investments,”  said 
George  McDonald, 
president  of  the  Allied 
Printing  Trades 
Council . . . 

terms  of  drafting  language,  but  there 
were  no  major  stumbling  blocks.  It 
demonstrates  that  both  the  company 
and  unions  are  deadly  serious  about 
turning  this  newspaper  around.” 

The  News  has  told  the  unions  that  it 
wants  the  contract  concessions, 
including  w'ork  rule  changes  and  staff 
reductions,  in  place  by  the  end  of  July 
or  early  August,  Thornton  said. 

“The  MIP  agreement  outlines  what 
is  deemed  to  be  an  investment  but 
leaves  it  to  management  discretion 
which  ones  will  be  made,”  he  con¬ 
tinued.  “We  haven’t  indicated 
exactly  where  we  will  make  the 
investments,  but  enough  needs  to  be 
done  that  the  money  will  be  spent.” 

Areas  under  consideration  include 
color  printing  equipment,  a  new 
inking  system,  and  front  end  systems 
for  various  departments,  Thornton 
said.  The  MIP  also  places  a  $20  mil¬ 
lion  cap  on  how  much  of  the  $60  mil¬ 
lion  can  be  used  for  buying  land  for  a 
new  plant  site. 

The  MIP  gives  the  unions  extra 
severance  should  the  News  be  folded 
or  sold  before  the  full  $60  million  is 
invested.  Under  the  agreement,  the 
unions  would  receive  one  dollar  in 
additional  severance  for  every  two 
dollars  that  the  capital  investments 
fell  short  of  the  $60  million. 

If  the  capital  investments  totaled 
only  $40  million,  then  the  unions’ 
additional  severance  would  be  $10 
million,  or  half  the  $20  million  short¬ 
fall. 

The  extra  severance  formula  was 
put  into  the  MIP  in  order  to  assure  the 
unions  that  the  News’  parent,  the  Tri¬ 


bune  Co.  of  Chicago,  would  indeed 
invest  in  the  tabloid  in  return  for  con¬ 
cessions. 

Each  side  has  the  option  of  with¬ 
drawing  from  the  MIP  after  July  30 
should  contract  talks  become  stale¬ 
mated. 

However,  Thornton  was  optimistic 
that  the  individual  contract  talks 
would  show  good  progress. 

“We’re  moving  actively  into  the 
negotiations,”  he  said. 

Unions  force 
pulling  of  ad 

A  Canadian  Post  Office  advertise¬ 
ment  seeking  replacement  workers 
during  the  mail  carrier  strike  was 
pulled  from  the  Vancouver(B.C.)  Sun 
and  Province  after  newspaper  unions 
refused  to  handle  it. 

Pacific  Press  Ltd.,  publisher  of  the 
two  papers,  said  the  paper  sought  a 
cease-and-desist  order  from  the  pro¬ 
vincial  Labor  Relations  Board  to  pre¬ 
vent  similar  action.  A  spokesman  said 
the  action  violates  contracts  with  the 
union. 

Fellowship  to  study 
economics  is  set  up 

A  fellowship  encouraging 
journalists  to  study  economics  has 
been  established  at  Queen’s 
University  in  Kingston,  Ontario. 

The  award  honors  Richard  Malone, 
a  former  publisher  of  the  Toronto 
Globe  and  Mail  and  president  of  PP 
Publications,  now  part  of  the 
Thomson  family’s  newspaper 
holdings.  The  award  was  established 
by  his  family  in  honor  of  Malone ,  who 
died  in  1985. 

Staffer 

(Continued  from  page  14) 

He  contended  that  right-wing 
groups  “get  quite  a  lot  of  press”  with 
what  he  termed  “publicity  stunts.” 

“Look  at  Oral  Roberts,”  Biglione 
said.  “He  got  away  with  his  story 
about  needing  $8  million  or  God 
would  claim  him.  In  a  lot  of  stories, 
the  media  question  only  one  source. 
People  perpetrate  these  things.  1 
showed  how  easily  this  can  be  done.” 

When  asked  if  he  thought  his  trick 
would  damage  his  journalistic  career, 
Biglione  replied,  “I  doubt  it.” 
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When  she  was  on  the  Arizona 
Republic,  Stanton  recalled,  she 
created  an  environmental  beat,  nor¬ 
mally  a  male  territory,  because  “1 
wanted  to  be  an  ass-kicker,  someone 
who  is  respected  by  the  traditional 
standards  of  the  profession.” 

To  make  women  and  family  issues 
respected  stories,  women  should 
cover  them  with  the  “same  convic¬ 
tion  and  seriousness  as  we  cover  poli¬ 
tics,  the  defense  industry  and  the 
environment,”  Stanton  declared. 

One  overlooked  story,  she  claimed, 
is  the  “feminization  of  poverty  — 
very  much  a  women’s  issue  story.” 


IRE 

(Continued  from  page  11) 


ence  recalled  the  murder  two  years 
ago  in  the  San  Francisco  area  of 
Henry  Liu,  an  American  reporter  for 
a  Taiwanese  newspaper. 

Greene  also  noted  that  the  Arizona 
Project  triggered  six  libel  suits  over  its 
investigative  stories,  but  said  all  were 
won  in  court  or  dropped. 

“We  never  apologized,  nor  should 
we  have,”  he  said.  “We  never  paid  a 
nickel,  nor  should  we  have.  The  sto¬ 
ries  we  did  withstood  the  sternest  test 
against  an  establishment  absolutely 
intent  on  trying  to  prove  us  careless, 
wrong,  sloppy,  twisted  or  anything 
else.” 

The  benefits  to  investigative  jour¬ 
nalism  from  the  Arizona  Project  were 
in  the  team's  painstaking  checking  of 
files  and  bringing  in  outside  editors, 
not  part  of  the  project,  to  “fight  you 
ruthlessly  on  everything  you  got  that 
they  didn’t  think  would  stand  up,” 
Greene  said.  “And  then  the  lawyers 
would  fight  you  again  line  by  line.” 

The  editors  and  lawyers  made 
reporters  keenly  aware  that  what  they 
wrote  must  be  “provable  and  neces¬ 
sary  to  say,”  he  added.  “A  lot  of  that 
has  come  into  the  methodology  of 
investigative  reporting  today.” 

Correction 

A  June  20  Editor  &  Publisher  stor\' 
incorrectly  stated  that  the  Sac¬ 
ramento  Bee  disposes  of  some  of  its 
waste  ink  in  Texas. 

Bee  plant  production  director 
Owen  Smith  said  the  paper  only  once 
sent  a  small  sample  of  ink  to  a  com¬ 
pany  in  Houston  for  recycling  testing. 
The  Bee  does  not  dispose  of  its  waste 
ink  in  Texas. 


Children’s  rights  is  another  issue 
needing  attention,  she  said. 

Panelist  Carole  Rich,  a  University 
of  Kansas  journalism  professor, 
reported  that  her  stress  study  of  2,000 
journalists  revealed  that  women  had 
slightly  more  job  satisfaction  than 
men  but  considerably  higher  stress- 
related  health  disorders,  higher  levels 
of  stress-prone  behavior,  were  more 
subject  to  burnout  and  less  satisfied 
with  their  salaries. 

“Will  they  [women]  stay  in  jour¬ 
nalism?”  Rich  asked.  “Will  the  busi¬ 
ness  lose  some  of  the  good  female 
talent  there  now?  Will  women  stay 
long  enough  to  fill  the  gaps  at  manage¬ 
ment  levels?” 

The  speaker  said  the  highest  num¬ 
ber  of  stress  complaints  came  not 


Moreover,  Greene  said,  the  project 
gave  IRE  an  “enormous  boost,” 
enabling  it  to  be  the  professional 
guide  for  today’s  younger  journalists. 

Interviews  with  veteran  IRE  mem¬ 
bers  supported  Greene’s  view  that  the 
organization  has  raised  the  level  of 
investigative  reporting. 

Pulitzer  Prize-winner  Clark  Mol- 
lenhoff,  for  many  years  a  White 
House  correspondent,  recalled  that 
early  IRE  conventions  featured  some 
panelists,  who  would  “suggest  totally 
irresponsible  approaches  to  a  subject. 
They  were  macho.  They  wanted  con¬ 
fidential  sources  for  the  purposes  of 
making  accusations,  and  when 
responsible  editors  made  sugges¬ 
tions,  they  were  accused  of  being  part 
of  the  establishment.” 

But  reporters  attending  today’s 
IRE  meetings  are  experienced, 
balanced  and  are  “stressing  responsi¬ 
bility  and  the  need  of  proving  their 


‘Bag  if 

(Continued  from  page  31) 


Post  Office  is  making  a  fortune  on 
sampling,  and  newspapers  could  do  it 
much  better.” 

Ideal  of  America  stressed  its  ability 
to  enclose  the  paper  fully,  water¬ 
proofing  the  product. 

“It  is  the  only  one  to  our  knowledge 
that  gives  you  100%  waterproofing,” 
regional  sales  manager  Wenter  said. 

Bagging  devices  have  also 
advanced  technologically  along  with 
other  mailroom  machines. 

Ideal  of  America’s  plastic-wrapped 
bundles  can  be  as  low  as  two  papers 
or  as  high  as  16  inches. 

Stepper’s  Hannon  said  its  collator 
has  an  inserter  option  that  can  handle 
a  7.5-pound  paper,  the  equivalent  of 
1 ,200  tabloid  pages,  in  a  single  jacket. 


from  women  who  also  were  parents 
and  homemakers,  but  from  single 
women  who  were  in  journalism  for 
less  than  five  years. 

Rich,  a  former  newswoman,  theo¬ 
rized  that  one  reason  for  the  high 
stress  count  among  women  is  the 
pressure  of  having  to  prove  their  com¬ 
petency  in  vying  with  male  col¬ 
leagues. 

“We  have  become  victims  of  our 
own  competency,”  she  observed. 

Her  research.  Rich  said,  led  her  to 
designate  a  new  “Type  S”  woman  — 
a  “stressed  superwoman.” 

Many  “Type  A”  males,  she 
pointed  out,  have  managed  to  get 
their  stress  problems  under  control. 

“Maybe  we  ought  to  look  to  them 
and  take  some  lessons,”  she 
remarked. 


point,”  he  said.  “They  understand 
that  by  being  irresponsible,  they  are 
undercutting  their  First  Amendment 
right.” 

Jerry  Uhrhammer  of  the  Pittsburgh 
Press  and  a  former  IRE  president  said 
the  Arizona  Project  gave  IRE 
“instant  identity”  but  since  that  time 
the  group  has  had  a  great  impact  in 
improving  the  quality  of  news  cover¬ 
age. 

“We  are  teaching  good,  sound, 
solid  reporting  with  heavy  emphasis 
on  digging  and  documentation,”  he 
explained.  “We  are  catching  journal¬ 
ism  students  in  college  with  our  work¬ 
shops.  We  also  have  regional  work¬ 
shops  for  the  grassroots  reporter  — 
the  beat  reporters.  Reporters  are 
becoming  more  sophisticated  and 
more  competent”  through  IRE’s 
guidance. 

IRE’s  executive  director,  Steve 
Weinberg,  a  former  Des  Moines 
Register  reporter,  said  that  hundreds 
of  unsolicited  phone  calls  to  its  Uni¬ 
versity  of  Missouri  headquarters  have 
convinced  him  that  “IRE  has  helped 
print  and  broadcast  journalists  do  a 
better  job  of  informing  the  public.” 

IRE  will  hold  next  year’s  national 
convention  in  Minneapolis. 


Letters 

(Continued  from  page  7) 


year  was  an  all-time  record. 

We  appreciate  your  magazine's 
interest  in  the  many  new  facets  of  the 
newspaper  production  which  are 
highlighted  at  the  conference  each 
year. 

Raymond  Jones 

(Jones  is  executive  director  of  the 
America  East  Newspaper  Operations 
Conference.) 
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Writer  focuses  on  major  health  matters 

Newsday/NEA  columnist  B.D.  Colon  provides  facts  and  opinions 
about  issues  such  as  AIDS  and  the  high  cost  of  medical  care 


By  David  Astor 

A  1974  conversation  on  a  sailboat 
helped  change  the  direction  of 
“Health  Scene”  columnist  B.D.  Col- 
en’s  journalism  career. 

At  the  time,  Colen  was  a  Washing¬ 
ton  Post  reporter  who  had  never 
really  covered  health-related  issues 
that  much  —  and  had  little  interest  in 
doing  so.  As  a  matter  of  fact,  he  had 
avoided  science  courses  like  the 
plague  in  high  school  and  college. 

But  Colen's  interest  in  health  and 
medical  matters  was  awakened  while 
bobbing  on  the  water  13  years  ago. 
That  day,  a  Baltimore  shock  trauma 
unit  nur.se  —  who  also  happened  to  be 
the  sister-in-law  of  Colen’s  wife  — 
told  him  about  cases  of  severely  ill 
patients  being  disconnected  from 
respirators. 

Colen  knew  an  important  story 
when  he  heard  one,  and  ended  up 
doing  a  three-part  series  on  the  mat¬ 
ter.  That  got  him  hooked  on  covering 
“those  big  questions”  that  health  and 
medical  journalists  can  write  about. 

The  next  year,  Colen  reported  on 
the  famous  Karen  Ann  Quinlan 
“right-to-die”  case  for  the  Post.  And 
he  subsequently  wrote  a  series  of  arti¬ 
cles  on  infant  mortality  in  Washington 
that  led  D.C.'s  mayor  to  appoint  a 
commission  to  investigate  the  situa¬ 
tion. 

Indeed,  Colen  spent  the  latter  part 
of  the  1970s  specializing  in  health- 
related  stories  for  the  Post  before 
moving  to  Long  Island  (N.Y.)  News- 
day  in  1980. 

Several  months  later,  Colen  started 
writing  a  weekly  health  column  for 
the  paper.  Then,  in  1984,  he  won  the 
Pulitzer  Prize  for  his  part  in  reporting 
on  the  Baby  Jane  Doe  case.  That 
same  year,  Colen  was  named  science 
editor  of  Newsday,  with  responsibil¬ 
ity  for  creating  the  weekly  “Discov¬ 
ery”  section.  And  Newspaper  Enter¬ 
prise  Association  (NEA)  began  syndi¬ 
cating  Colen’s  “Health  Scene”  in 
1986. 

When  Colen  first  started  the  fea¬ 
ture,  he  provided  readers  with 
straightforward  health  and  medical 
information  —  much  the  way  other 
health  and  medical  columnists  write. 


B.D.  Colen 


But  “Health  Scene”  now  has  a  more 
interpretative  tone,  with  Colen  offer¬ 
ing  opinion  and  commentary  in  addi¬ 
tion  to  facts. 

“I’m  trying  to  make  readers  think 
about  important  issues  in  health  and 
medicine  and  how  they  might  be 
affected  by  these  issues,”  said  Colen. 

Recent  columns,  for  instance,  have 
focused  on  AIDS,  the  Baby  M  deci¬ 
sion,  whether  the  lives  of  vegetative 
patients  should  be  prolonged,  who 
should  receive  donated  organs,  the 
high  cost  of  health  care,  medical  mal¬ 
practice,  alcohol  abuse,  and  fast  food. 
Some  excerpts: 

•  “What  does  matter  is  whether 
[we]  believe  that  maintaining  the  veg¬ 
etative  is  a  proper  use  of  our  precious 
medical  resources.  And  what  also 
matters  is  whether  we  believe  that 
forcing  countless  families  to  suffer  as 
they  watch  a  loved  one  maintained 
like  a  plant  somehow  increases  our 
respect  for  human  life.” 

•  “Given  all  the  publicity  about 
the  awarding  of  large  sums  in  mal¬ 
practice  cases,  what  percentage  of 
cases  would  you  guess  were  closed 
for  $1  million  or  more  in  1984?  If  you 
guessed  anything  higher  than  0.8%  — 
258  of  31,786  claims  settled  —  you’d 
be  wrong.” 

•  “Try  sending  the  beef  Wellington 
or  lobster  thermidor  [from  four-star 
restaurants]  to  the  lab  and  see  what 


kind  of  report  comes  back.  Unlike 
their  cousins,  at  least  McDonald’s 
and  the  other  fast-food  chains  aren’t 
guilty  of  highway  robbery  in  addition 
to  cholesterolicide.” 

•  “Mothers  giving  up  their  infants 
for  adoption  have  the  right  to  change 
their  minds.  We  owe  surrogates  no 
less.” 

•  “Call  it  crack  or  call  it  a  wine 
cooler,  but  a  drug  is  still  a  drug.” 

Colen  gets  some  column  ideas  from 
the  health-care  experiences  of  friends 
and  family  —  which  includes  wife 
Sara  and  children  Benjamin,  12;  Ali¬ 
cia,  9;  and  Nicholas,  4.  But  Colen 
finds  the  great  majority  of  his  “Health 
Scene”  topics  from  scanning  daily 
papers,  wire  service  copy,  medical 
journals,  and  other  written  sources. 

“My  ideas  tend  to  come  from  the 
news,”  Colen  stated. 

Besides  penning  his  syndicated  fea¬ 
ture,  Colen  also  does  a  regular  col¬ 
umn  for  Health  magazine  and  writes 
books  —  including  Karen  Ann  Quin¬ 
lan:  Dying  in  the  Age  of  Eternal  Li  fe 
and  Hard  Choices:  Mixed  Blessings 
of  Modern  Technology.  His  eighth 
book,  due  out  later  this  year,  is  called 
The  Essential  Guide  to  a  Living  Will. 
It  is  being  published  by  Pharos 
Books,  a  sister  company  to  NEA  at 
Scripps  Howard’s  United  Media. 

Colen  enjoys  reading  books  as  well 
as  writing  them,  with  his  favorite  writ¬ 
ers  including  John  Cheever  and  E. 
Scott  Eitzgerald.  He  is  also  a  fan  of 
the  Canadian  Wildlife  Service’s 
Richard  G.B.  Brown,  whose  works 
include  a  book  about  the  iceberg  that 
sunk  the  Titanic. 

The  40-year-old  columnist  — 
who  lectures  occasionally  and  for¬ 
merly  appeared  on  Newsday’s  cable 
television  channel  —  spends  other 
portions  of  his  free  time  sailing  and 
“attempting  to  play  bluegrass  gui¬ 
tar.” 

Colen,  who  first  started  working 
full  time  at  the  Post  in  1970,  is  a  jour¬ 
nalism  graduate  of  George  Washing¬ 
ton  University.  Besides  the  Pulitzer, 
his  other  citations  include  the  Science 
in  Society  Award  from  the  National 
Association  of  Science  Writers  and 
the  Page  One  Award  from  the  New 
York  Newspaper  Guild. 
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TMS  is  now  distributing  Chicago  Tribune  coiumnist 


Clarence  F.  Page 


Chicago  Tribune  columnist  Clar¬ 
ence  F.  Page  is  now  being  syndicated 
by  Tribune  Media  Services. 

Page’s  twice-weekly  feature  dis¬ 
cusses  social  and  political  issues  such 
as  crime,  economics,  education, 
housing,  hunger,  and  prejudice. 

In  one  piece,  he  stated  that  Jesse 
Jackson  in  1984  “received  unprece¬ 
dented  attention  for  a  candidate  who 
had  never  before  sought  public  office, 
purely  because  on  the  air  he  came 
across  as  if  he  belonged  on  the  air.  In 
debates,  he  often  made  his  more  con¬ 
ventional  competitors  look  as  if  they 
belonged  on  a  train  headed  out  of 
town.” 

Page  has  been  a  Perspective  page 
columnist  and  member  of  the  Chicago 


Sylvia  Porter  changes  syndicates 


“Your  Money’s  Worth”  columnist 
Sylvia  Porter  moved  from  Universal 
Press  Syndicate  to  the  Los  Angeles 
Times  Syndicate  (LATS)  as  of  July  1 . 


/ 

Sylvia  Porter 


She  joins  a  growing  list  of  creators 
who  have  switched  syndicates  during 
the  past  several  years,  including  Tony 
Auth,  Erma  Bombeck,  Susan  Bondy, 
Jimmy  Breslin,  Joe  Bob  Briggs,  Jeane 
Dixon,  Dan  Dorfman,  Johnny  Hart 
(with  “B.C.,”  not  “Wizard  of  Id”), 
Herblock,  Dr.  Lawrence  Lamb,  Ann 
Landers,  Gary  Larson,  Doug  Mar- 
lette,  Louis  Rukeyser,  and  Ben  Sar¬ 
gent,  among  others. 

Porter  —  whose  750-word  feature 
runs  thrice  weekly  —  is  now  in  her 
40th  year  as  a  column  writer,  accord¬ 
ing  to  LATS.  She  is  also  author  of 
numerous  best-selling  books  and  edi¬ 
tor-in-chief  of  Sylvia  Porter’s  Per¬ 
sonal  Finance  magazine. 

The  journalist/economist  was  grad¬ 
uated  magna  cum  laude  from  Hunter 
College,  after  which  she  studied  at  the 
Graduate  School  of  Business  Admin¬ 
istration  at  New  York  University. 
Porter  also  holds  16  honorary 
degrees. 


Two  D.C.  dailies  desire  ‘Zippy’  comic 


The  conservative  Washington 
Times  and  the  more  liberal  Washing¬ 
ton  Post  have  little  in  common,  but 
they  are  running  the  same  comic  strip 
—  for  a  few  more  days. 

Late  last  year,  the  Times  started 
carrying  “Zippy  the  Pinhead”  by  Bill 
Griffith  of  King  Features  Syndicate. 
Then  the  Post  began  publishing  it  on 
June  1. 

Post  deputy  managing  editor 
Richard  Harwood  said  he  was  un¬ 
aware  that  the  Times  had  “Zippy” 


when  his  paper  first  purchased  the 
strip  from  King.  When  the  Post  found 
out,  he  added,  it  told  the  syndicate  it 
would  not  run  a  comic  published  by  a 
rival  paper. 

King  decided  to  pull  “Zippy”  from 
the  Times,  effective  July  11.  An 
executive  at  the  syndicate  said  run¬ 
ning  in  the  Post  was  “an  unparalleled 
opportunity”  for  the  offbeat 
“Zippy,”  which  he  called  “an 

(Continued  on  page  42) 


Tribune  editorial  board  since  1984. 
He  was  part  of  a  Tribune  investigation 
of  vote  fraud  which  won  a  Pulitzer 
Prize  in  1972  and  another  investiga¬ 
tion  of  “The  Black  Tax”  which  won 
the  Illinois  UPI  award  for  community 
service  in  1980.  And  Page  partici¬ 
pated  in  a  1976  series  on  the  changing 
politics  of  South  Africa  which  took 
the  Edward  Scott  Beck  award  for 
overseas  reporting. 

The  columnist  —  who  has  free¬ 
lanced  for  Chicago,  New  Republic, 
Playboy,  and  Washington  Monthly 
magazines  —  came  to  the  Tribune 
from  WBBM-TV,  the  CBS-owned- 
and-operated  station  in  Chicago. 
While  there,  he  served  as  director  of 
community  affairs  for  two  years,  as 
an  on-air  reporter/planning  editor  in 
the  news  department  for  two  years, 
and  as  host  of  talk  shows  such  as 
Common  Ground  and  It’s  Worth 
Knowing.  Page  also  produced,  wrote, 
and  hosted  Chicago  Close-up,  a 
series  of  documentary  reports  on 
Windy  City  neighborhoods. 

Born  in  Dayton  in  1947,  Page 
received  a  bachelor’s  degree  in  jour¬ 
nalism  from  Ohio  University  in  1969. 


DRESS  FOR 
READERSHIP 
SUCCESS. 


What's  hot  on  the  designer  runways 
from  Milan  to  New  York  heats  up 
readership  from  Maine  to  Nebraska. 
So  dress  up  your  lifestyle  pages 
with  weekly  fashion  features  from 
our  GOODLIFE  and  AMERICAN 
SCENE  packages.  Plus  ouronre-a- 
month  BEAUTY  BEAT.  Or  go  I  jr 
broke  with  our  one-time,  25-feature 
SPRINC/SUMMER  and  FALL/WINTER 
Special  Ad  Packages  available  with 
art  and  optional  color  photos. 

Call  toll-free  800445-4555  for  a 
free  sample  of  what  the  best  pages 
are  wearing.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 

CCPLEY 
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(Continued  from  page  41) 

increasingly  successful  strip”  that 
already  appears  in  major  dailies  such 
as  the  Baltimore  Sun,  Boston  Globe, 
Dallas  Times  Herald,  Denver  Rocky 
Mountain  News,  Detroit  News,  and 
San  Francisco  Examiner  (see  Griffith 
profile  in  E&P,  August  23,  1986). 

But  Times  assistant  managing  edi¬ 
tor  Pat  Innerst  said  he  thought  it  was 
unfair  of  King  to  drop  “Zippy”  from 
his  paper  after  it  had  purchased  it 
first. 

Reader  numbers  obviously  had 
something  to  do  with  King’s  decision. 
The  Post  has  a  weekday  circulation  of 
almost  780,000,  while  the  Times  sells 
about  1 05 ,()00  copies.  The  latter  paper 
is  published  by  News  World  Commu¬ 
nications,  which  was  founded  by 
members  of  the  Unification  Church 
headed  by  the  controversial  Rev. 
Sun  Myung  Moon. 

— David  Aston 


Hits  30  newspapers 

“Rubes,”  the  self-syndicated  car¬ 
toon  panel  by  Leigh  Rubin,  now  has 
over  30  newspaper  clients  —  includ¬ 
ing  a  number  of  college  papers. 


The  PHlsbury  Doughboy  meets  his  maker 

Will  not  rise  again. 


Rubin  (see  E&P,  February  15, 
1986)  is  based  at  14447  Titus  St., 
Panorama  City,  Calif.  91402. 


Winsor  McCay  book 

Winsor  McCay:  His  Life  and  Art,  a 
biography  of  the  late  “Little  Nemo  in 
Slumberland”  and  “Dream  of  the 
Rarebit  Fiend”  cartoonist,  has  been 
published  by  Abbeville. 

John  Canemaker’s  book  was 


Garbage  is  more  on  Zippy's  mind  than  his  client  papers. 


‘Heady  on  Banking’  feature  starts 


“Robert  K.  Heady  on  Banking” 
has  been  introduced  by  Tribune 
Media  Services. 

The  consumer-oriented  weekly  col¬ 
umn  offers  advice  and  information  on 
such  matters  as  home  refinancing, 
IRAs,  misleading  bank  ads,  avoiding 
costly  service  charges,  and  high 
credit  card  interest  rates. 

In  a  piece  on  the  last  subject. 
Heady  wrote:  “Hallelujah!  The  credit 
card  wars  are  here!  American 
Express  has  sounded  the  battle  cry 
with  the  unveiling  of  the  Optima  card, 
its  first  revolving-line-of-credit  card. 

“Now  all  those  banks  that  have 
been  soaking  consumers  with  outra¬ 
geously  high  card  rates  will  have  to 
rethink  their  strategies.” 

Heady  —  who  collaborates  with 
TMS  columnist  William  Donoghue  on 
the  weekly  “Banks  vs.  Money 
Funds”  feature  —  is  editor  and 
publisher  of  Bank  Rate  Monitor,  100 
Highest  Yields,  Bank  Advertising 
News,  and  Critics  Quarterly. 

He  has  appeared  on  television 
shows  such  as  Today,  and  been 
quoted  in  the  New  York  Times,  USA 


reviewed  in  the  June  23  edition  of 
USA  Today  by  cartoonist  Art  Spiegel- 
man,  who  used  a  comic  strip  format  to 
make  his  comments. 


Gormley  and  Molloy 

“Shaking  Your  Family  Tree”  col¬ 
umnist  Myra  Vanderpool  Gormley  of 
the  Los  Angeles  Times  Syndicate  has 
won  the  Award  of  Merit  for  Distin¬ 
guished  Work  in  Genealogy  from  the 
National  Genealogical  Society. 

In  other  LATS  news,  “Dress  for 
Success”  columnist  John  T.  Molloy 
has  written  his  fourth  book.  It’s  called 
How  to  Work  the  Competition  Into 
the  Ground  and  Have  Fun  Doing  It 
(Warner  Books). 


Today,  Wall  Street  Journal,  Money 
magazine,  and  other  publications. 

Subscribers  to  “Robert  K.  Heady 
on  Banking”  include  the  Denver 
Post,  San  Antonio  Light,  and  San 
Francisco  Examiner. 


Robert  K.  Heady 


She  self-syndicates 

Fashion/beauty  columnist  Gloria 
Lintermans  (see  E&P,  June  13)  is  no 
longer  with  Universal  Press  Syndicate. 
She  now  self-syndicates  her  “Look¬ 
ing  Great”  feature  to  papers  such  as 
the  Boston  Herald,  Denver  Rocky 
Mountain  News,  Sacramento  Union 
and  San  Antonio  Light. 

Briggs  hired  as  host 

“Joe  Bob  Goes  to  the  Drive-in” 
humor  columnist  Joe  Bob  Briggs 
(a.k.a.  John  Bloom)  of  Universal  Press 
Syndicate  has  been  hired  as  a  full-time 
host  on  The  Movie  Channel  cable  ser- 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


_ BUSINESS _ 

FRcE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacturer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


_ COMPUTERS _ 

COMPUTER  FEATURES.  Easy  to  under¬ 
stand  and  entertaining.  Readers  learn 
about  computers  without  having  to 
muddle  th[ough  a  lot  of  high-tech 
jargon.  Digital  Dave  (Q&A),  The  Lighter 
Side  of  Computing  and  numerous  one¬ 
time  features  available.  Call  for  rates. 
l-(800)  544-5541.  Computer  Publish¬ 
ing  Enterprises. 


_ GARDENING _ 

THE  NATURAL  GARDEN  how-to  tips 
and  hints  on  growing  and  caring  for 
native  plants  for  home  gardens.  Infor¬ 
mative  and  non-technical  by  a  land¬ 
scape  architect  and  author.  Weekly  with 
Q&A.  Write  GS,  Box  67071,  Lincoln, 
NE  68506. 


GENERAL 


ATTENTION  WEEKLIES  Original  and 
new.  "Coping  in  ’86",  "Ain’t  it  the 
truth",  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  OK  74101. _ 

HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  "Pie  in  the  Sky."  Free  sample; 
write  M.A.  Desmond,  419  16th  St., 
Brooklyn,  NY  11215. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ SOAP  OPERA _ 

SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview/report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J,  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


(212)  675-4380 


BUSINESS  OPPORTUNITIES 

6  INVESTORS/GEN. MGRS.  for  sub. 
Detroit  business  monthly.  $25M  neces¬ 
sary  plus  qualifications.  Project  $1  Mill. 
1st  year.  Special  opportunity  for 
sales  achievers.  Serious  inquiries.  Mr. 
Spinella,  (313)  268-5180. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


NEWSPAPER  BROKERS 


J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KARL  WRAY,  Newspaper  Broker 

2420  South  Ola  Vista 

San  Clemente,  CA  92672 
(714)  492-5241 

Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 

Contact  Gloria  Bushelman 

7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

PO  Box  161503 

Austin,  TX  78716-1503 
(512)  476-3950 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

8  PROPERTIES  in  Zone  9  including 
county  seat  weekly  newspapers,  robust 
trade  journals  and  highly  profitable 
shoppers  from  $30,000  to  $4-million. 

David  Gauger 

Gauger  Media  Service 

PO  Box  643  Raymond,  WA  98577. 

(206)  942-2661 

ASSUME  DEBTS  and  trade  accounts 
puyable,  pay  a  cash  down  payment,  and 
acquire  a  property  with  hard  assets 
equal  to  or  better  than  the  total  price 
paid.  Receive  a  bonus  of  additional  soft 
assets  worth  much  more.  This  is  a  turn 
around  situation  for  a  twice-weekly  in  a 
suburb  of  a  major  southern  metropoli¬ 
tan  area.  Asking  range:  $800,000  with 
$75,000  down.  Quick  action  needed. 
Call  or  write:  Jim  Hall  Media  Services, 
408  Elm  St..  Troy,  AL  36081  (205) 
566-7198. 


NEWSPAPERS  FOR  SALE 

CENTRAL  Texas  twice  weekly  with  web 
operation.  $5(K)K. 

PROFITABLE  New  Mexico  shopper, 
$135K.  Almost  $200K  gross  for  1986. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin. 
TX  78716-1503,  (512)  476-3950. 


MOTIVATED  SELLER—  Prestige 
community  bimonthly  in  excellent  Flori¬ 
da  growth  area.  Asking  much  less  than 
gross  at  $300,000  cash.  Terms  also 
available.  RICHARD  BRIGGS  &  ASSO¬ 
CIATES,  Box  579,  Landrum,  SC 
29356.  (803)  457-3846. 


NATIONAL  specialty  magazine 
motivated  seller;  $75,000  cash. 
RICHARD  BRIGGS  &  ASSOCIATES,  Box 
579,  Landrum,  SC  29356.  (803) 
457-3846. 


REVENUES  of  2  eastern  NC  weeklies 
doubled  to  $165,000  in  six  years  with 
more  growth  coming  in  ad  dollars  in 
adjacent  markets  available.  New  Equip¬ 
ment  (Macs).  Mom  and  Pop  took  home 
$40,000  last  year  with  4  on  staff. 
$40,000  down.  Dunaway  Media 
Services,  Box  1071,  Goldsboro,  NC 
27533.  Principals  only,  tell  us  about 
yourself. 


SOUTH  DAKOTA:  $186,000  gross 
count-seat  weekly  operation.  Priced 
below  gross  including  new  energy  effi¬ 
cient  building.  $35,000  down. 

IDAHO:  4600  plus  circulation  county 
seat  exclusive  weekly.  Large  building, 
four-unit  web  press.  Top  quality  equip¬ 
ment.  $150,000  down  and  good  terms. 
COLORAIX):  Growing  county  seat  week¬ 
ly  operation  grossing  $87,000  plus. 
Priced  at  $65,000  (15,000  down). 
FARM/RANCH:  This  Rocky  Mountain 
agriculture  publication  has  been  in 
business  for  over  80  years.  $200,000 
gross.  Priced  to  sell. 

IDAHO:  Weekly  in  market  with  great 
potential.  Needs  some  experienced 
management  and  infusion  of  cash. 
Bargain  price  at  $100,000. 

HICKS  MEDIA  SERVICE 
31  N.  Wyo.  Ave-(307)  684-5750 
Buffalo,  WY  82834. 


WE  BUY  daily  and  weekly  newspapers. 
CASH  OR  TERMS.  FAIR  FIRM  OFFER 
made  to  buy  yours.  QUICKLY  AND 
QUIETLY.  Call  John  Tompkins  (815) 
397-1737. 


ZONE  3,  Business  to  Business  tabloid 
in  growth  area.  Third  year.  Write  Busi¬ 
ness  Journal,  PO  Box  14072,  Research 
Triangle  Park,  NC  27709. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


EX-PUBLISHERS  seek  to  acquire  low 
competitioii  dailies,  weeklies,  shoppers 
and  publications  anywhere  in  ii  S. 
Want  minimum  publishing  gross  of 
$1. 2-million.  We  offer  many  advan¬ 
tages  and  will  pay  top  prices  for  profit¬ 
able  properties  with  growth.  Write  in 
complete  confidence  to  Box  2154,  Edi¬ 
tor  &  Publisher. 
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NEWSPAPERS  WANTED 


t 


We  are  owner/operators  of  35 
daily  newspapers  in  the 
United  States  and  Canada 
and  we  are  aggressively  seek¬ 
ing  acquisitions  of  daily 
newspapers,  circulation  5,000 
to  25,000.  Contact: 

David  Radler:  604  732-4443. 

American  Publishing  Co. 
Sterling  Newspapers  Ltd. 

divisions  of 
Holinger  Inc. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971,  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

_ INVESTMENTS _ 

PRESSTIME  AVAILABLE 
Publications  printer  expanding  opera- 
ion.  Now  scheduling  production  time 
starting  mid-year  1988.  Complete  Web 
Offset  printing  and  related  services. 
Convenient  to  greater  Balitmore,  DC 
area.  Call  Clyde  Myers  (301) 
733-5131. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES.  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S,  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development.  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80's.’'  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  Y(3UR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. _ 

The  Classified  Pages 
of  Editor  &  Publisher 
move  mountains . . . 
of  equipment,  supplies, 
services . . . 


Call  us  at  212  675-4380 
when  you  need 
CLASSIFIED. 


INDUSTRY  SERVICES 


CONSULTANTS 


HAROLD  MAYNARD 
Consultant  404/981-7426 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


SERVICE  &  REPAIR 

WEB  SPECIALIST-Press  Repair.  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach.  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 

SET  UP  FOR 
NEWSPAPERS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


_ MAILROOM _ 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108's 
45°  90°  Floor  Cun/es 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation,  5  years  old,  $95,000. 
(914)  246-9552. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

RAYCOMP  100  Ad  Makeup  System 
6  terminals  complete  with  custom  work 
stations  including  table  and  electronic 
copy  board.  2  ten  megabyte  and  2  300 
megabyte  disk  drives,  2  silent  700 
ASR'S,  All  in  good  working  order  taken 
out  of  prodction  2  weeks  ago.  Make 
reasonable  offer.  Call  George  Crisci,  or 

Ron  Pentz  (216)  747-1471. _ 

2-APS  5’s-70  Pica  with  SMB  drives. 
Serial  numbers  193  and  194.  Main¬ 
tained  continuously  under  Autologic 
contract  since  new  in  1979.  Call  James 
P.  Quinn,  The  Home  News  Publishing 
Co.,  123  How  Lane,  New  Brunswick, 
NJ  08903.  (201)  246-5642. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


•HARRIS  1420  terminals,  5  in  excel¬ 
lent  working  order,  with  cables,  $8,975 
for  all  or  $1,995  each. 

•HARRIS  double-sided,  1.2  mb  Micro- 
Stor,  upgraded  model  1251  in  perfect 
condition,  $3,495.  See  it  working  on 
our  floor.  Herman  Baumann  (312) 
824-1111. 


LESS  THAN  YEAR  OLD  Compugraphic 
8600  45  pica  typesetter  with  fonts.  We 
converted  to  wide  measure.  $23,000 
(813)484-2611.  Bob  Vedder. 


MCS  100,  Rev.  G,  5  Term.,  DD,  2-5 
Meg  HD,  Ruling,  MCO,  Power  Page, 
Vert.  Just.,  A.C.I,  $19,750. 

MCS  8668,  200  Fonts,  $22,500. 

BOB  WEBER  (216)  831-0480. 

ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  tor  Classified,  w/64 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP  300  Printronix 
Prtr.,  Advantage  l/F.  8600  Driver,  2  1/2 
yrs.,  $130,000. 

BOB  WEBER  (216)  831-0480. 


MYCRO-TEK  Printed  Circuit  Boards 
MYCRO-TEK  J  II 

Exchange  Purchase 

MT-80A 

$325 

$130 

MT-80A-A 

$345 

$138 

MT-80F 

$265 

$106 

MT-80I 

$265 

$106 

MT-80PA 

$140 

$56 

MT-80V 

$235 

$94 

MT-80Z-A 

$390 

$156 

MT-80-16K 

$320 

$128 

Gary  Jack,  J  II  Electronics,  INC. 
6674  HWY  431  S.  Brownsboro,  AL. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

1986  M.A.N.  Roland  MSN  22  3/4  x  38 
four  units  insert  press  with  double  size 
blanket  cylinders,  brush  dampening, 
200HP  main  drive  motor.  Like  new. 
Available  immediately  exclusively 
through  Interweb  Systems  (305) 
277-9010. 


8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


AVAILABLE  NOW 

Choice  condition  Harris  V-15D,  1979,  8 
units,  2  folders  guaranteed.  Can  be  sold 
complete  or  as  add-on.  105  countervey- 
or,  also  106  counterveyor. 

Bell  Camp  Inc., 

PO  Box  97 

Elmwood  Park,  NJ  07407 
(201)  796-8442 


COLOR  KING,  4  rolstands,  5  units,  KJ8 
folder  Count-O-Veyor  Reconditioned 
FOB  Orlando. 

OFFEN  FLEXAIRE  (all  air)  10’  single 
pass  di^er  with  4  roll  chill  stand-Good 
condition-some  missing  parts-cheap- 
FOB  Orlando.  Call  for  latest  list.  Inter¬ 
web  Systems  (305)  277-9010. 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories, 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43”  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  (^asters,  1  Guilmont  1'4  folder 
&  trimmer. 

WANTED:  Newspaaer  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


Goss  Community  units  and  folders 
complete  presses  or  add  on  units 
Urbanite  units  and  folders 
All  equipment  rebuilt  and  guaranteed 
Stainless  or  nickel  chrome  cylinders 
MOUNTAIN  STATES  INC. 

5260  E.  CANADA  ST. 
TUCSON,  ARIZONA  85706 
(602)  574-0031 
TELEX  901-951-0065 


35741.  Call  (205)  881-4723. 

EDITOR  &  PUBLISHER  for  July  4,  1987 


44 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT  TWO  GOSS  METRO  7-UNlT  PRESSES 

Will  sell  as-is,  reconditioned,  or  remanu-  S/N  3219  &  3220 


factored.  Extenoed  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VISA;  7  units,  1976 
Harris  JFl;  Folder  w  50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w. upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VISA;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


*TKS  GEMINI  double  around  single 
width,  8  units  2  folders  with  upper 
formers  and  skip  slitters,  22  3  4  cutoff 
50  KIPH  two  color  desks  and  1,  4  color 
unit.  Trained  personnel  available  tor 
start  up. 

*4  UNITS  1500  suburban  double  para¬ 
llel  folder  and  upper  former  75  hp  all  or 
part. 


Each  consisting  of; 

7  -  Goss  Metro  units 
4  -  Goss  Metro  half  decks 
1  -  Single  3:2  folder,  23  9  16” 
cut-off  w  double  upper  formers 

7  -  Goss  digital  reels  (automatic) 

8  -  Westinghouse  75  HP  motors 
TWO  GOSS  MARK  II  PRESSES  S  N 
2367  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks 
(Press  2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2 
folder  w  double  upper  formers 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 


*2  UNIT  900  suburban  with  community  hOE  COLORMATIC  -  22  %"  cutoff 
folder  good  start  up  press.  8  -  units 

•COLOR  KING  add  on  unit.  j  .  double  3-2  folder 

•BALDWIN  web  guides.  2  web  3  years  5  .  oglor  cylinders 

old  digital  control.  2  -  color  halfdecks 

8  -  fully  automatic  reels 

845  Comt^ercial  St  MISC.  EQUIPMENT 

San  Jose.  CA  95112  \  Qqss  digital  reels 

(408)289-1400  Telex  172644.  4  qoss  Mark  II  color  cylinders 

1  Goss  uniflow  (2:1)  double 
folder 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections  URBANITE  FOR  SALE 

8  -  Full  digital  Goss  reels  (40") 

Tension  lockup  -  with  K&F  Closure  of  Sarasota  (FL)  Independent 


INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


Dilitho  saddles 


makes  available  immediately  the  follow- 


Electric  compensators,  skip  j^g.  Qqss  Urbanite.  4  mono  units.  2 
^  3-color  units, ‘1000' series  folder  with 

OLORMATIC  -  22  /4  cutoff  upper  former,  4  splicers.  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


slitter 

HOE  COLORMATIC  -  22  %”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 


1  Goss  uniflow  (2:1)  double  ^ 


INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-236 


HARRIS 

-N-1650,  4  units,  1972,  22  V4. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 


GOSS 

-Metroliner,  2  units,  half  deck,  22y4” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


Tr'7 'S - HARRIS  N845-9  unit  heat  set 

Harris  8  unit  V25  new  1974  with  85  ^o^el,  recently  rebuilt  bv 


folder  and  upper  baloon.  IPEC, 


Harris.  Excellent  conditon  2  folder. 


MAKE  YOUR  OLD  R.T.P’S  INTO  NEW  Butlers,  2  Dryers,  Auto  ink  conrtrol 
tension  panel  upgraded  to  simplified  system  w/scanner,  auto  register 


system.  control 

F’aster  panel  upgraded  to  Goss  digital.  P 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791  (609)  i 
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control.  Call  Terry; 

CMP  Printing  Corporation 
Thorofare,  NJ 
(609)  848-0091 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  14  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 
OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


HARRIS 

Harris  V-25,  6  units,  JF-4  14,  1'2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A,  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  V-22,  3  unit  as  add  ons,  as  is 
or  completely  rebuilt. 

Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  Community  SSC  21  1/2  inch 
cutoff 

5  unit  Community  SSC  21  1,'2  inch 
cutoff 

2  Goss  Community  units  as  ad  ons,  as  is 
or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 

Goss  Community,  available 

immediatley 

Gregg  imprinter 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  Community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed, 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD..  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


VI 5D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6-  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Community  o  I  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  'older 

4  Unit  Community  -  grease  lubricated 

7  Unit  SSC,  1983,  21  1  2”,  4-high,  3 
floor  Community  units 

8  Unit/2-folder  Goss  Suburban  S-1 130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1970  vintage 

2  Unit  Harris  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 

4  Unit  Harris  V-700  with  JFIO  folder, 

Butler  and  heatset  package 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 

Imprinter.  Amal  Splicers.  3-knife 
trimmer 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS' 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


WANTED  TO  BUY 


USED  FOLDER-STAPLER  Retrofit  fcr 
2:1  folder-Hoe  Color  Convertible  on-line 
stapling  of  centerfold.  Call  Mike  Mons¬ 
cour  (716)  258-2224. 


Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3  4". 
iCHINERY  (^055 

Goss  reels  and  pasters 
Tin  4-236?  Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3,4  cutoff 
Goss  Skip  Slitter 
Goss  portable  ink  fountains 
Goss  single  width  balloons 
Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HELP 

WANTED... 


Assistant  Data  Processing  F,Aanager 

Exceptional  opportunity  for  a  person  with  3-5 
years  management  experience.  Experience  in  a 
VAX/VMS  environment.  Organization  people 
and  communication  skills  a  must.  College 
degree  preferred. 

We  offer  a  competitive  wage  and  benefit  pack¬ 
age.  To  apply  send  resume  and  salary  require¬ 
ments  to: 

Box  2151,  Editor  &  Publisher. 


J 

^  PUBLISHER 


The  Nation’s  largest  non-profit  conservation 
education  organization  is  seeking  a  Publisher.  Pri¬ 
mary  responsibilities  include  directing  all  opera¬ 
tions  and  functions  associated  with  the  publication, 
circulation  and  development  of  NWF  magazines  and 
books  including  National  Wildlife International 
Wildlife  > ,  Ranger  Rick . ,  and  Your  Big  Backyard « . 

Individual  must  provide  leadership  and  direc¬ 
tion  for  aggressive  and  high  quality  programs  in 
circulation  promotion,  magazine  advertising,  book 
development,  and  editorial  and  art  content  for 
magazines  and  books.  Individual  will  be  expected 
to  be  a  strong  team  builder  who  can  also  develop 
and  encourage  communication  and  cooperation 
with  other  NWF  Divisions  and  Departments.  Must 
be  willing  to  reside  in  the  Washington,  D.C.  metro¬ 
politan  area. 

Experience  desired:  Successful  candidate  should 
have  served  as  a  senior  level  executive  with  con¬ 
sumer  oriented  magazines  having  paid  subscriptions 
totalling  at  least  500,000.  Training  and  experience 
should  include  the  following  components: 

•  Strong  leadership  and  administrative 
management  record 

•  Directing  circulation  and  fulfillment  programs 

•  Market  and  editorial  research 

•  Direct  advertising  sales  program 

•  Responsibility  for  multiple  titles  including 
juvenile  market 

•  Responsibility  for  editorial  direction  of 
publications  with  a  strong  visual  component 

•  Creation  and/or  start  up  of  new  publications 

•  Book  marketing  programs  including  retail  and 
direct  mail  sales  and  subsidiary  rights 

We  offer  excellent  benefits  including  medical/ 
dental,  life  insurance,  on-site  fitness  center,  and  free 
parking.  We  are  also  proud  to  promote  a  smoke- 
free  working  environment.  Interested  applicants 
please  send  resumes  including  salary  history  and 
salary  requirements  to: 


An  Equal  Opportunity  Bmploycr  Minorities  and  Females  are  Fncouraged  to  Apply. 


HELP  WANTED 


ADMINISTRATIVE 


The  Worcester  Telegram  and  Gazette 
Inc.  seeks  qualified  applicants  for 
production  manager.  This  position  has 
full  supervisory  and  budgeting  respon- 
sibilitie  and  reports  to  the  Vice 
President-Operations.  Comprehensive 
knowledge  of  newspaper  production 
from  composing  through  the  mailroom 
is  necessary.  This  is  a  letterpress  opera¬ 
tion  now  but  with  a  new  production 
facility  on  the  way.  If  you  are  inter¬ 
ested,  please  send  a  cover  letter  with 
resume  and  salary  history  to  David  A. 
Sjosten,  VP-Operations,  Worcester 
Telegram  and  Gazette  Inc.,  20  Franklin 
St..  Worcester.  WIA  01613. 


ASSOCIATE  PUBLISHER 
Growing  media  group  in  Zone  2 
seeks  hands-on  manager  to 
assist  publisher  in  running  4 
successful  weekly  newspapers. 
Associate  publish,  will  be  #1 
troubleshooter  and  will,  among 
other  duties,  supervise  person¬ 
nel,  manage  the  production  flow, 
oversee  distribution,  and  deve¬ 
lop  circulation.  Candidate  must 
be  excellent  people  manager, 
able  to  use  time  efficiently.  Must 
be  proficient  at  implementing 
new  ideas  effectively  and  quick¬ 
ly.  If  this  tough  free-wheeling  job 
piques  your  interest  rush  your 
resume  and  cover  letter  with 
salary  expectations  to  Box  2143, 
Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


FAMILY-OWNED  newspaper  in  Ohio 
needs  someone  to  direct  5  person 
advertising  staff.  Lively  newspaper. 
Congenial  staff.  Pleasant  community. 
Pay  in  $30,000  range  for  someone  with 

food  credentials.  Write  Box  2134. 
ditor  &  Publisher. 


PUBLISHER 

COLORADO  TWIN  WEEKLIES 
If  you're  solidly  grounded  in  administra¬ 
tion,  advertising  and  production  skills, 
know  how  to  make  a  profit  and  would 
like  living  in  one  of  the  nation's  most 
beautiful  and  exciting  ski  areas,  this  job 
may  be  for  you.  These  two  award¬ 
winning  weeklies  blanket  their  trading 
area,  gross  $1.5  million,  employ  26. 
Salary  to  $50,000  depending  on  exper¬ 
ience,  track  record.  Send  complete 
resume,  including  name  and  phone  of 
last  three  immediate  supervisors  to  Box 
2137,  Editor  &  Publisher. 


ACADEMIC 


THE  PROFESSIONALLY  oriented 
University  of  Arizona  Journalism 
Department  is  seeking  a  tenure  track 
assistant  professor  to  start  Jan.  15, 
1S88.  Applicants  should  have  10  years 
full  time  print  news  experience.  Consid¬ 
eration  of  applications  will  begin 
September  15,  1987,  but  applications 
will  continue  to  be  reviewed  until  the 
position  is  filled.  Send  leterand  resume 
to  George  Ridge,  Head,  Department  of 
Journalism,  University  of  Arizona, 
Tucson,  Arizona  85721.  Equal  Oppor¬ 
tunity  Affirmative  Action  Employer. 


E&P  Classified 


E&P  Classified  has  the  most  extensive  classi¬ 
fied  columns  in  the  industry  —  because 
advertisers  know  where  to  place  their  ads  for 
RESULTS! 

Whether  you’re  selling  a  newspaper,  a  print¬ 
ing  press  or  other  equipment,  services,  sup¬ 
plies  .  .  .  searching  for  an  employee 
.  .  .  whatever  your  offer  is  to  the  newspaper 
trade,  E&P  is  your  best  possible  vehicle  be¬ 
cause  it  reaches  newspaper  people  like  no 
other  medium.  E&P  is  the  “bible  of  the  indus¬ 
try,”  and  is  its  people-to-people  meeting 
place.  Use  E&P  Classified,  when  you  want 
results. 


All  mail  and  calls  go  to: 
EDITOR  &  PUBLISHER 
11  West  19  St.,  NY,  NY. 
Call  212-675-4380. 
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EDITOR  &  PUBLISHER  for  July  4,  1987 


HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  or  associate  professor  to 
teach  primarily  reporting  and  public 
relations  on  a  one-year  appointment. 
Salary  negotiable.  ABD  or  Ph.D.  with 
teaching  and  on-job  experience 
preferred.  Send  letter  of  application, 
resume,  names  of  references  to  PO  Box 
2033,  Nicholls  State  University,  Thibo- 
daux,  LA  70310. 


ASSISTANT  PROFESSOR  of  Agricul¬ 
ture  Journalism  teach  2  courses,  advise 
students,  supervise  student  interns  and 
do  some  writing.  Requires  Master’s 
degree  and  relevant  professional  experi¬ 
ence.  Deadline:  July  17,  1987.  Send 
letter  of  application,  vita,  3  letters  of 
reference.  Charles  Voyles,  Oklahoma 
State  University,  Agriculture  Informa¬ 
tion  Dept.,  102  PIO  Bldg.,  Stillwater, 
OK  74078-0222. 


DIRECTOR 

Missouri  J-School’s 

Multicultural 

Management  Program 

Print  or  broadcast  journalist  to  direct 
training  program  to  help  media  mana¬ 
gers  facilitate  multicultural  diversity  in 
news  staff  and  coverage.  Organize, 
promote  and  coordinate  campus  semi¬ 
nars,  in-house  workshops  and  other 
programs;  produce  educational  mater¬ 
ials;  assist  in  fund-raising;  participate 
in  other  programs  of  fne  school.  Faculty 
status  appropriate  to  credentials.  Salary 
competitive.  Position  to  open  in  fall. 
Substantial  newsroom  experience  and 
demonstrated  awareness  of  minority 
viewpoints  required.  Master's  degree 
preferred. 

Send  resume  and  names/addresses  of 
three  references  to:  Vernon  A.  Stone, 
Chair,  MMP  Director  Search,  School  of 
Journalism.  Univeristy  of  Missouri- 
Columbia,  Box  838,  Columbia,  MO 
65205.  Deadline  for  receiving  applica¬ 
tions:  August  5  or  until  position  filled. 
UMC  is  an  equal  opportunity  and  affir¬ 
mative  action  institution. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


PRINT  JOURNALISM  PROFESSOR- 
preferably  with  recent,  heavyweight 
professional  writing,  reporting  or  editing 
experience-needed  to  teach  journalism 
and  administer  growing,  professionally 
oriented  journalism  sequence  at  Florida 
International  University,  a  state  univer¬ 
sity  in  one  of  the  nation’s  best  news 
towns,  Miami. 

Doctorate  preferred;  master’s  required. 
Experience  in  Latin  America  a  plus;  so 
is  broadcast  experience. 

Position  tor  Fall,  1987,  probably  as  a 
one-year  visiting  appointment  at  the 
assistant  or  associate  level;  however, 
tenure-track  appointment  may  open. 

Journalism  sequence  has  100  majors  in 
print  and  broadcast  tracks  and  is  part  of 
a  dynamic  and  expanding  Department 
of  Communication  with  400  undergra¬ 
duate  majors  and  a  master's  program  to 
be  added  in  1988.  Faculty  expected  to 
excel  at  teaching,  engage  in  applied 
research  or  creative/professional  activi¬ 
ty.  Letter  of  application,  vita,  three 
references  to  Prof.  Gonzalo  Soruco, 
Chair,  Search  Committee,  Department 
of  Communication,  Florida  Internation¬ 
al  University,  North  Miami,  FL  33181. 
Deadline:  July  30,  1987. 

Member  of  the  State  University  System 
of  Florida. 

An  Equal  Opportunify/Affirmative 
Action  Employer. 

EDITOR  &  PUBLISHER  for  July  4, 


HELP  WANTED 


_ ADVERTISING 

ADVERTISING  MANAGER-for  6,00U 
afternoon  daily.  Experience  necessary. 
All  benefits.  Top  salary  for  qualified 
person.  Position  open  now.  Write  giving 
full  resume  and  salary  expectations  to 
The  El  Dorado  Times,  Box  694,  El 
Dorado,  Kansas  67042. 


ADVERTISING  SALES  MANAGER: 
Immediate  opening  for  experienced 
Display  Advertising  Manager.  Suburban 
Milwakee  weekly  group  of  21  paid 
subscription  newspapers  offers  an 
excellent  opportunity  to  a  hard  working, 
creative  advertising  professional.  Lead¬ 
ership  ability  a  must  and  strong  people 
skills  a  must.  We  offer  an  excellent 
working  environment  and  benefit  pack¬ 
age.  Send  resume  with  salary  history  to: 
VVayne  P.Toske,  Publisher  Community 
Newspapers,  640  E.  Ryan  Rd.,  Oak 
Creek,  Wl  53154. 


ADVERTISING  DIRECTOR  for  six  day, 
20,000  daily  with  TMC  product  in  Zone 
2.  Only  motivated  persons  with  people 
skills  need  apply.  Competitive  market 
with  many  weeklies.  Must  have  classi¬ 
fied  or  retail  management  experience. 
Outstanding  benefit  package.  Good 
salary  plus  MBO’s.  This  is  a  key  position 
with  excellent  growth  potential.  Send 
resume  and  salary  history  in  confidence 
to  Box  2157,  Editor  &  Publisher. 


ASSISTANT  ADVERTISING  MANAGER 
Expanding  group  of  Brooklyn,  NY  weekl¬ 
ies  seeks  an  aggressive,  creative 
achiever  with  administrative  skills  and 
strong  background  in  telemarketing. 
Ideal  step-up  position  tor  experienced 
sales  pro.  Send  resume  and  salary 
requirements  to  Box  2117,  Editor  & 
Publisher. 


CAREER  OPPORTUNITY  with  weekly 
group  in  Norfolk,  VA  area  for  exper¬ 
ienced  sales  person  with  management 
desire.  Write:  Hanes  Byerly,  1000 
Armory  Dr.,  Franklin,  VA  23851. 


RETAIL  AD  MANAGER 
7  day,  29,000  circulation  daily.  Look¬ 
ing  for  aggressive,  goal  oriented  indivi¬ 
dual  to  assume  the  duties  of  Retail  Ad 
Manager.  Send  resume  to  Dennis  L. 
Pfeiffer,  Advertising  Director,  c/o  The 
Mercury,  Hanover  and  King  St.,  Potts- 
town,  PA  19464. 


AD  DIRECTOR 

The  Manhattan  (Kansas)  Mercury  seeks 
experienced  professional  to  replace 
retiring  director  for  this  growing 
university-city  daily  (14,000  circula¬ 
tion).  Proven  leader  with  management 
experience  required.  Seeking  motivator 
with  strong  organizational  and  market¬ 
ing  skills.  Salary,  commission  and 
bonus.  Send  resume  with  references 
and  Mlary  history  to  Edward  Seaton, 
Publisher,  Box  787,  Manhattan,  KS 
66502. 


CAREER  OPPORTUNITY  in  Paradise. 
Progressive  multi-media  corporation 
seeks  aggressive  creative  sales  manager 
to  lead  TV  weekly  magazine  sales  force 
on  booming  tropical  island  of  Guam. 
Company  also  has  weekly  tourist  news¬ 
paper  targeted  toward  lucrative  Japan¬ 
ese  market.  Good  pay  with  bonus  incen¬ 
tives,  top  fringe  benefits  for  the  right 
person.  Please  send  resume  and  salary 
history  to  Lee  M.  Holmes,  President, 
Holmes  Management  Company,  530  W. 
O’Brien  Dr.,  Agana,  Guam  96910. 


CLASSIFIED  SALES  MANAGER 
Newly-created  opportunity  for  ambi¬ 
tious  and  talented  person  with  in-depth 
knowledge  of  classifieds,  personal  sell¬ 
ing  skills,  telemarketing.  Leadership, 
training  and  creativity  skills  essential. 
Zone  I  group  of  small  daily  and  16 
weeklies.  Fine  salary  and  benefit  pack¬ 
age.  Growth  opportunity  with  progres¬ 
sive  company.  Reply  in  confidence  to 
Box  2116,  Editor  &  Publisher. 

1987 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ _ 

Company _ 

Address _ 

City _ 

State _ Zip _ 

Phono _ 

Classification _ 

Authorized  Signature _ 

Copy - 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1987 


LINE  AOS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  senrice. 
Count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE;  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 


Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are;  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 


DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  upon  request. 


Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
to  manage  sales  in  fast  paced,  growing 
market  with  a  staff  of  22  sales  profes¬ 
sionals.  Must  have  2-3  years  newspaper 
classified  advertising  experience. 
Experience  managing  a  telephone  sales 
staff  a  must.  We  provide  a  comprehen¬ 
sive  benefit  package.  Qualified  applic¬ 
ants  should  send  resume  and  salary 
requirments  to  L.  Giallombardo,  SD 
Director,  The  Desert  Sun,  PO  Box  190, 
Palm  Springs,  CA  92263.  E.O.E. 


RAPIDLY  GROWING  WEEKLY  in  Arizo¬ 
na's  mountain  resort  communities 
needs  advertising  manager.  Salary& 
schedule  based  on  sales  volume  and 
experience.  Send  resume  to  Falcon 
Box  1690,  Lakeside  AZ  85929. 


RETAIL  ADVERTISING  MANAGER  for 
58,000  circulation  newspaper  in  Ante¬ 
lope  Valley.  Retirement  has  opened  up 
this  opportunity  requiring  a  very 
mature,  people  oriented  person.  We 
place  great  emphasis  on  management 
of  people,  development  of  customer 
relations,  leadership,  organizational 
abilities  and  management  skills.  This  is 
an  excellent  opportunity  for  right 
person.  Good  salary  and  commision 
plan.  Also  excellent  benefits.  Antelope 
Valley  is  a  growing  area  with  a  better 
than  average  income  base.  A  friendly 
community  with  clean  air  and  low 
crime.  Close  adjacency  to  mountains, 
L.A.  area  and  beaches.  Applicant 
MUST  have  proven  record  and  we  will 
thoroughly  check  all  references.  Send 
resume  and  salary  history  to  William  C. 
Markham,  President,  Antelope  Valley 
Press,  PO  Box  880,  Palmdale,  CA 
93550. 


SALES  DIRECTOR 

Excellent  opportunity  tor  goal  oriented 
individual.  Group  of  18  weeklies 
surrounding  Cleveland,  Ohio.  Strong 
penetration,  fully  paid  circulation. 
Seeking  a  well  organized,  hard  driving, 
hands  on  leader  with  a  strong  back¬ 
ground  in  sales  training.  Responsible 
for  classified  display  and  national. 
Reports  to  president.  Send  resume  or 
call:  Paul  J.  Massey,  President  and 
General  Manager,  Sun  Newspapers, 
5510  Cloverleaf  Parkway,  Cleveland, 
OH  44125.  (216)  524-0830. 


TWICE  WEEKLY  PAPER  in  central  Flori¬ 
da  seeks  experienced  retail  ad  rep.  If 
you  are  seasoned  vet  looking  for  an 
escape  from  the  rat  race  this  is  your 
answer.  Box  2144,  Editor  &  Publisher. 


ARTIGRAPHICS 


PUBLICATIONS  DESIGNER 
Creative  and  highly  motivated  artist 
sought  to  work  for  established  Christian 
college.  Must  be  experienced  in  layout, 
presentations,  typesetting,  and  in  trans¬ 
actions  with  pressmen  and  writers. 
Copywriting  and  darkroom/photography 
skills  an  advantage!  A  challenging  posi¬ 
tion  in  an  excellent  work  atmosphere. 
Resume  tO:  Dean  of  Administration, 
Eiim  Bible  Institute,  Lima,  NY  14485. 
Portfolio  upon  request. 


CIRCULATION 


AREA  MANAGER 

Metropolitan  area  newspaper  in  Zone  6 
is  in  need  of  an  area  manager  for  our 
circulation  department.  The  right 
candidate  will  be  a  college  graduate 
who  is  professional,  well  organized  and 
not  afraid  of  hard  work.  Applicant 
should  have  3  plus  years  of  experience 
and  single  copy,  home  delivery  and 
subscription  sales.  This  person  is 
responsible  fpr  supervising  branch 
managers  and  staff  and  for  insuring  that 
all  branch  functions  are  carried  out  in 
an  assigned  area.  Good  starting  wage 
and  a  generous  benefit  package  avail¬ 
able.  Send  resume  and  salary  require¬ 
ments  to  Box  2163,  Editor  &  Publisher. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Circulation  director  position  now  open 
for  aggressive,  results  oriented  national 
distribution  manager.  5-10  years 
experience  in  tabloid  circulation/distri¬ 
bution,  sales  and  operations  for  nation¬ 
al  weekly  newspapers.  Supervisory 
background  required.  Competitiv"' 
salary  and  good  benefits.  Opportune 
for  advancement  within  growth  oriented 
company.  Send  resume  and  sala'’' 
history  to  Box  2142,  Editor  &  Publishe'. 

CIRCULATION  SALES  MANAGER 
The  Tennessean  is  seeking  an  aggres¬ 
sive,  creative,  innovative  and  results 
oriented  sales  executive  to  inr-ease 
market  penetration.  The  parson 
selected  will  report  directly  to  the  circu¬ 
lation  director  and  should  have  had 
experience  in  selling  programs  on  motor 
routes,  with  crews,  ai.d  telemarketing 
and  will  direct  all  circulation  sales 
activities  tor  the  Tennessean  and  the 
Nashville  Banner.  Successful  applicant 
will  probably  have  at  least  2  years 
experience  in  circulation.  The  Tennes¬ 
sean  is  a  Gannett  newspaper  offering 
competitive  salary  and  excellent  benefit 
package.  Please  send  letter  of  applica¬ 
tion,  resume,  list  of  references  and 
salary  history  to  Kathy  Cheatham, 
Personnel  Manager,  The  Tennessean, 
11.00  Broadway,  Nashv.lle,  TN  37203. 
Resumes  must  be  received  by  July  15, 
1987. 


N-EW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers,  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


OPERATIONS  MANAGER 
Excellent  opportunity  tor  an  exper¬ 
ienced,  aggressive  individual.  Candi¬ 
date  must  have  5  years  circulation 
management  experience  in  home  deliv¬ 
ery,  sales  and  single  copy  operations. 
This  is  a  challenging,  creative  opportun¬ 
ity  for  the  right  person.  Excellent  salary 
and  benefits.  Zone  8.  Send  resume  to 
Box  2149,  Editor  &  Publisher. 


REWARD 

...for  a  CIRCULATION  MARKETING 
MANAGER  who  can  help  us  boost  circu¬ 
lation.  Catholic  weekly  with  25,000 
readers  in  NY  metro  area  wants  more! 
We're  looking  for  a  pro,  with  at  least 
three  years  experience.  Salary  of 
$25-3(JK,  bonuses,  benefit  package, 
medical  and  vacation  plan.  If  you  think 
you're  good  enough  to  face  tough 
competition,  reply  in  confidence  to  Box 
2159,  Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
Large  major  metro  in  Zone  9  looking  for 
an  aggressive  and  effective  manager  to 
head  the  single  copy  department. 
Personal  sales  ability  a  must.  Here's  an 
opportunity  to  live  and  work  in  the 
greatest  market  in  the  United  States, 
and  earn  lots  of  money.  Send  resume  to 
Box  2120,  Editor  &  Publisher. 


EDITORIAL 


ACCELERATE  with  a  fast-growing, 
prize-winning  40m-plus  Zone  3  AM.  We 
need  talented  beginners  looking  for  the 
right  break  as  a  copy  editor  or  in  key 
bureau  reporting  spots.  The  jobs  are 
tough;  rewards  are  handling  major 
pages  or  harvesting  stories/features  in 
fertile  news  territory.  Convince  us  you're 
ready  to  roll  with  clips  demonstrating  a 
couple  of  years  experience,  an  idea  of 
salary  requirements  and  your  career 
goals.  Box  2158,  Editor  &  Publisher, 


HELP  WANTED 


EDITORIAL 


A  COPY  EDITOR-  The  Daily  and  Sunday 
Local  News,  a  40,000  suburban 
Philadephia  newspaper,  is  looking  for 
experienced  copy  editor.  The  job  will 
entail  editing  local  copy,  handling  wire 
news  and  laying  out  pages.  The  job 
requires  attention  to  detail,  an  agile 
and  flexible  approach  and  commitment 
to  journalism.  Apply  in  writing  to 
Hannah  Gardner,  Editor,  250  North 
Bradford  Ave,,  West  Chester,  PA 
19382.  EOE. 


ASSISTANT  NEWS  EDITOR 
The  Oregonian  has  an  opening  for  an 
assistant  news  editor  whose  primary 
function  will  be  to  serve  as  a  news  page 
designer.  Applicants  should  have 
proven  design  and  graphics  skills,  news 
judgment  and  leadership  ability.  We 
expect  you  to  lead  the  news  desk  in  the 
development  and  execution  of  superior 
news  pages,  including  Page  One.  You 
will  be  required  to  be  proficient  in  the 
use  of  electronic  tools  related  to  the 
creation  of  news  graphics  and  design, 
and  to  help  enhance  the  design  skills  of 
all  those  involved  in  laying  out  the  news 
pages.  You  will  need  to  have  a  thorough 
awareness  of  national  and  international 
news  and  be  able  to  maintain  a  copy 
flow  to  meet  editions  deadlines  in  order 
to  fill  in  on  news  desk  emergencies. 

We  provide  and  excellent  wage  and 
company  paid  fringe  benefit  package 
and  are  proud  of  a  137  -  year  tradition 
of  publishing  one  of  America's  foremost 
newspapers.  We  publish  in  a  living  and 
recreation  environment  second  to  none. 
Send  your  resume  and  work  samples  to 
the  Personnel  Dept.,  The  Oregonian, 
1320  SW  Broadway,  Portland,  OR 
97201.  We  are  an  equal  opportunity 
employer. 


ASSISTANT  CITY  EDITOR- 
Experienced,  creative,  responsible  jour¬ 
nalist  to  participate  in  managing 
expanded  staff  on  quality  7-day 
42,000-circulation  daily.  Ideal  step  for 
editor  at  small  daily,  weekly.  Salary  in 
mid-$20's;  full  benefits.  Write  Jim 
Kevlin,  Assistant  Managing  Editor, 
Watertown  Daily  Times,  Watertown,  NY 
13601. 


ASSISTANT  OP-ED  EDITOR  You  will  be 
one  of  three  persons  handling  daily  full 
page  and  Sunday  commentary  section. 
Strong  editing  and  layout  skills  neces¬ 
sary;  experience  also  a  must.  Resumes 
to  John  Zakarian,  Hartford  Courant, 
285  Broad,  Hartford,  CT,  06115.  No 
calls  please. 


ASSISTANT  REGIONAL  EDITOR-  The 
Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  an  assistant 
regional  editor  to  supervise  reporter, 
copy  editing,  page  designing  and  plan¬ 
ning.  Applicants  must  have  the  ability 
to  communicate  effectively,  good  news 
judgment,  ability  to  work  with  copy 
editor,  prepress,  reporting  and  editing 
staff.  3-5  years  editorial  experience 
with  supervisory  duties  preferred. 
Please  send  application  letter, 
complete  resume,  reference  list  and 
salary  history  to  Lorretta  Breslin, 
Human  Resource  Director,  Billings 
Gazette,  PO  Box  2507,  Billings,  MT 
59103.  Resumes  must  be  received  by 
Wednesday  July  15. 

EOE  M/F. 


DESIGN  EDITOR 

We're  not  redesigning  and  we’re 
certainly  not  radical.  But  quality  design 
is  an  essential  daily  ingredient  in  every 
section  of  our  paper.  We  have  2  Macs  in 
heavy  use  and  Flexo  press  upgrade  on 
the  horizon.  We  need  a  talented 
designer-manager  to  direct  5  person 
department  of  artists  and  page  desig¬ 
ners  at  our  60,000  PM  Knight-Ridder 
dally.  Artistic  ability  a  plus  but  not 
essential.  Send  work  samples  and 
resume  to;  Joseph  Weller,  Managing 
Editor,  The  News  Sentinel,  PO  Box 
102,  Fort  Wayne,  IN  46801.  An  equal 
opportunity  employer. 


HELP  WANTED 


EDITORIAL 


ASSOCIATE  EDITOR-  Agri  Finance,  a 
national  agricultural  business  magazine 
published  in  a  NW  Chicago  suburb, 
seeks  an  experienced  reporter/writer 
with  good  business  journalism  skills 
and  some  knowledge  of  agriculture. 
Salary  commensurate  with  experience. 
Send  resume  and  writing  samples  to 
Marilyn  Miller,  Century  Commui  i  ;a- 
tions,  6201  Howard  St.,  Niles,  IL 
60648. 


ASSOCIATE  EDITOR  with  a  minimum 
of  two  years  experience  as  a  trade 
paper,  newspaper  or  magazine  business 
reporter  sought  for  national  monthly 
trade  newspaper  covering  manufactur¬ 
ing,  distributing,  retailing  and  other 
business  operations  in  the  recreational 
boating  industry.  Require  solid  skills  in 
business  research  and  reporting,  hard 
news  writing  and  editing.  Competitive 
salary,  some  travel.  For  sample  copy 
send  resume  and  clips  to  David  East¬ 
man,  Soundings  Trade  Only,  35  Pratt 
St.,  Essex,  CT  06426. 


Associate  Director,  Media  Relations 

Help  tell  the  story  for  news  office  at 
leading  research  university.  Good  work¬ 
ing  knowledge  of  national  media, 
including  TV  and  radio  networks,  maga¬ 
zines,  and  major  papers.  Strong  news 
background,  sharp  writing,  promotional 
skills.  Travel  required.  Must  be  able  to 
interact  effectively  with  individuals  at 
all  levels.  Competitive  pay,  superb 
benefits.  Submit  resume  along  with 
cover  letter  indicating  position  applying 
for  tO: 

The  John  Hopkins  University 
ATTN:  Edward  S.  Warfield 
146  Garland  Hall 
34th  &  Charles  Sts. 

Baltimore,  MD  21218 
EOE/M/F 

Excellent  benefits  including  life  and 
health  insurance,  dental  plan,  tuition 
for  employees,  spouse  and  dependent 
children. 


AWARD-WINNING  mid-sized  PM  in 
Zone  3  looking  for  reporter  with  3-5 
years  experience,  A  good  opportunity  for 
good  writer  who  will  hustle  on  a  paper 
committed  to  good  reporting.  Send 
resumes,  clips  and  salary  requirements 
to  Box  2124,  Editor  &  Publisher. 


BUSINESS  WRITERS 
Aggressive,  growing  major  metro  seeks 
two  dynamo  business  writers.  Ideal 
candidates  have  extensive  experience 
breaking  enterprise  stories,  plus  a  fine 
writing  touch.  Salary  to  nearly  $40,000 
with  top  benefits.  (Jlips  and  resume  to 
Box  2122,  Editor  &  Publisher. 


CITY  EDITOR  for  20,000  circulation 
Midwest  daily.  Good  leadership/people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
La  Salle,  IL  61301. 


COPY  EDITOR-  Full-time,  editing  news 
stories  and  writing  headlines;  some 
page  layout  and  working  in  composing 
room.  Opportunity  for  advancement. 
Minimum  five  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  Jon  Zaimes, 
News  Editor,  News-Journal  papers,  PO 
Box  1111,  Wilmington,  DE  19899. 


COPY  EDITOR  and  REPORTER  needed 
by  35,000  AM  Eastern  Washington 
daily.  Both  should  have  2-4  years  exper¬ 
ience.  Editor  would  be  working  on 
universal  desk  that  paginates  all  pages. 
Reporter  would  be  required  to  have 
general  governmental  reporting  experi¬ 
ence,  preferably  with  a  specialty.  Send 
resume  and  references  to  Managing 
Editor,  Tri-City  Herald,  PO  Box  2608, 
Pasco,  WA  99302. 


EDITOR  &  PUBLISHER  for  July  4,  1987 


HELP  WANTED 


_ EDITORIAL _ 

COPY  DESK  CHIEF  Soundings,  the 
national  boating  tabloid  newspaper,  is 
seeking  a  manager  for  its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dailies.  But  the  organi¬ 
zation  is  more  human-scale  with  more 
opportunities  to  make  your  readership 
count  than  at  most  dailies.  Skills 
required  include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  in  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings,  Essex,  CT  06426. 

COPY  EDITOR 

We  have  our  first  full-time  copy-desk 
opening  in  3  years  and  are  looking  for 
an  experienced  pro  to  join  the  team 
that’s  already  won  Knight-Ridder's  edit¬ 
ing  contest  twice.  Our  desk  is  known  for 
serious  editing  and  not-so-serious  head¬ 
lines.  The  person  we’re  looking  for  is 
book-smart  enough  to  do  well  on 
Knight-Ridder’s  editing  test  and  street- 
smart  enough  to  thrive  on  a  big  city 
tabloid.  We  are  an  equal  opportunity 
employer.  Send  resume  to  Tom  Livings¬ 
ton,  Managing  Editor,  Philadelphia 
Daily  News,  Box  7788,  Philadelphia, 
PA  19101. 


COPY  EDITOR 

There  is  an  opening  on  our  copy  desk  for 
someone  with  excellent  language 
skills,  who  can  scrutinize  staff- 
produced  copy  and  do  solid  page 
layout.  The  Tuesday-Saturday  position 
includes  three  production-day  pages 
daily,  plus  the  Sunday  Metro  and  Busi¬ 
ness  sections.  We’re  a  50,000  pm  daily 
in  northeast  Iowa.  Send  resume  and 
clips  to  Saul  Shapiro,  Editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo.  lA 
50704.  Summer  J-School  grads  will 
be  considered. 


COPY  EDITOR.'FEATURES  WRITER 
50,0000-circulation  western  New  York 
weekly  seeks  wordsmith  who  is  fussy 
about  the  English  language  and  can 
produce  features  with  flair.  Will  share 
copy  editing  duties  with  editor-in-chief, 
filling  remaining  hours  with  feature 
writing.  Excellent  grammar  and  spelling 
essential.  Must  have  experience  both 
writing  and  editing;  familiarity  with 
Catholic  Church  helpful.  Send  resume, 
clips  and  letter  demonstrating  your  writ¬ 
ing  ability  to:  Karen  M.  Franz,  Editor, 
Courier-Journal.  1150  Buffalo  Rd., 
Rochester,  NY  14624. 


COPY  EDITOR 

The  New  Jersey  Law  Jounicl,  ?  Newark- 
based  weekly  newspaper  covering  legal 
issues,  is  seeking  an  experienced  copy 
editor  who  has  an  excellent  grasp  of 
grammar  and  style,  excellent  news 
judgment,  and  an  ability  to  write  invit¬ 
ing  headlines.  Send  resume  and  clips 
tO:  Managing  Editor,  New  Jersey  Law 
Journal,  238  Mulberry  St.,  Newark,  NJ 
07101. 


COPY  DESK  CHIEF 

Growing  New  York  metro  daily  seeks  an 
experienced  copy  editor.  Excellent 
copy  editing  and  grammatical  skills 
required.  Minimum  of  2  years  supervis¬ 
ory  experience.  For  immediate  consid 
eration  mail  resume,  work  samples  and 
a  letter  telling  us  about  yourself  to  T. 
Kerrigan,  The  News  Tribune,  1  Hoover 
Way,  Woodbridge,  NJ  07095.  EOE. 


EDITOR/WRITER 

Established  Christian  college  is  looking 
tor  an  energetic  and  creative  person. 
Responsible  for  bi-monthly  newsletters, 
presidential  reports,  story  editing,  news 
releases,  and  brochures  related  to 
schooling  and  special  events  on 
campus.  A  challenging  position  in  an 
outstanding  work  atmosphere.  Know¬ 
ledge  of  desktop  publishing,  layout  and 
photography  a  definite  plus!  Resume  tO: 
Dean  of  Administration,  Elim  Bible 
Institute,  Lima,  NY  14485. 

EDITOR  &  PUBLISHER  for  July  4, 


HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

We’re  looking  for  someone  who  enjoys 
copy  editing  and  values  its  role  in  the 
production  of  a  daily  morning  newspap¬ 
er  with  50,000  circulation.  College  and 
several  years  experience  preferred, 
along  with  VDT  knowledge.  If  you  can 
spot  spelling  errors,  write  headlines  that 
capture  the  essence  of  stories,  know  a 
good  photo  when  you  see  it  (and  how  to 
use  it),  and  know  when  to  edit  stories, 
and  when  to  rewrite  them,  then  send 
your  resume  to  Terri  Kuhle,  Director  of 
Human  Resources,  Herald  &  Review, 
PO  Box  311,  Decatur,  IL  62525. 

Equal  opportunity  employer 
Male/Female 


EXECUTIVE  EDITOR  Zone  4  newspap¬ 
ers  with  growing  82,000  combined 
daily  circulation  accepting  applications 
for  executive  editor  to  supervise  total 
news  operation.  Send  resume  to  Box 
2161,  Editor  &  Publisher. 


EXPERIENCED  REPORTER,  gifted 
writer  sought  by  15,000  AM  daily  in 
Northern  Shenandoah  Valley  to  cover 
variety  of  beats  in  news  bureau.  Excel¬ 
lent  salary  and  benefits.  Send  resume 
and  clips  to  Northern  Virginia  Daily.  Box 
69,  Starsburg,  VA  22657. 

EXPERIENCED  BUSINESS  REPORTER 
with  layout  experience  needed  for 
corporate  communications  weekly. 
Must  be  independent  worker  and  self¬ 
starter.  Opportunity  to  get  out  of  the 
newsroom.  Send  resume  and  clips  to 
Don  Saint-Pierre.  Profit  Partners  Mark¬ 
eting,  395  South  St.,  Pittsfield,  MA 
01201. 


EXPERIENCED  BEAT  REPORTER  to 
cover  Indiana  Pacers  from  training 
camp  to  the  playoffs  for  Indiana’s 
largest  PM.  We  want  someone  who 
knows  his  way  around  the  NBA,  is  an 
aggressive  reporter  and  a  top-flight 
writer.  Send  resume  and  clips  to: 

Wayne  Fuson  i 

Sports  Editor 
The  Indianapolis  News 
PO  Box  145 
Indianapolis,  IN  46206 

FEATURE  EDITOR 

Eye-popping  pages,  grabber  headlines 
and  a  flair  for  color  are  among  qualities 
we  seek  from  a  feature  editor.  We’re  a 
growing,  progressive,  suburban  70,000 
daily  in  a  competitive  jungie.  If  you  like 
excitement,  thrive  on  a  professional 
challenge  and  are  a  team  player  you’ll 
want  to  talk  with  us.  We  offer  good  pay, 
top  fringes  and  a  chance  for  fun  while 
working.  Interested?  Write  Box  2112, 
Editor  &  Publisher  with  resume  and 
references. 


FEATURES  DESIGNER 
These  are  not  your  average  jobs  in  the 
sunbelt.  The  San  Jose  Mercury  News 
wants  two  features  designers  to  make 
an  impact  at  a  top-10  metropolitan 
daily.  The  graphics  department  has 
created  a  3-person  features  design 
desk.  Only  the  best  will  qualify  to  run  it. 
What  comes  along  with  that?  The  best 
of  California  living,  the  wine  country, 
the  Bay  Area  and  a  nationally  honored 
31-  person  photography  and  arts  staff  to 
support  your  best  effort.  We’re  looking 
for  creative  energetic  design  journalists 
who  have  a  flair  for  contemporary 
design  and  want  to  work  with  a  state-of- 
the-art  electronic  scanning  and  color 
imaging  system.  You  must  have  at  least 
3  years  of  experience  designing  color 
pages,  an  understanding  of  features 
content  and  a  sense  of  fun.  Oh,  and 
since  this  is  a  job  in  Silicone  Valley,  like 
it’s  really  important  you  produce  reader- 
friendly  pages,  you  know  ?  If  you  think 
you  have  what  it  takes — or  know  some¬ 
one  who  does — send  a  selection  of  tear 
sheets  or  35  millimeter  slides  to:  Patri¬ 
cia  A.  Fisher,  AM  E/Personnel  and  devel¬ 
opment,  750  Ridder  Park  Drive,  San 
Jose,  CA  95190.  No  phone  calls. 
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HELP  WANTED 


EDITORIAL 


SPORTS  WRITER  needed  for  AM  daily 
in  south-central  Wyoming.  Call  Chuck 
Bowlus  (307)  324-3411. 


STAFF  WRITER  needed  for  writing  and 
researching  articles  for  a  major  agricul¬ 
tural  advisory  service.  Good  grammar, 
writing  skills  and  familiarity  with  agri¬ 
culture  and  computer  systems  a  must, 
along  with  the  ability  to  work  under 
pressure  to  meet  daily  and  weekly  dead¬ 
lines.  Send  resume  and  writing  samples 
to  Personnel  Administrator.  AgriData 
Resources  Inc.,  330  E.  Kilbourn  Ave.. 
Milwaukee.  Wl  53202. 


GRAPHICS  EDITOR 
To  supervise  photo  staff  and  enhance 
design  of  small  Knight-Ridder  newspap¬ 
er.  Apply  to  Managing  Editor,  The 
News,  33  Southeast  3rd  St,  Boca 
Raton,  FL  33432. 


LIVELY  state  capital  AM  daily  searching 
for  spirited  City  Editor  to  shape  enthu¬ 
siastic,  talented  reporting  staff  into 
dynamic  award-winning  news  team. 
Ideal  job  for  an  editor  imbued  with 
sense  of  journalistic  mission  and  stan¬ 
dards  of  excellence.  Contact  Managing 
Editor.  Tammy  Brittingham.  Delaware 
State  News,  PO  Box  737.  Dover,  DE 
19901. 


MANAGING  EDITOR  needed  tor  San 
Diego  based  100  page  arts  and  enter¬ 
tainment  monthly  journal.  Send  resume 
with  salary  requirements  to  Publisher, 
PO  Box  2506,  La  Jolla.  CA  92038. 


MANAGING  EDITOR 
Zone  2.  15.000  daily  with  weekly  news¬ 
paper  and  TMC.  Applicant  must  have 
good  news  judgment  organizational  and 
managerial  skills  and  willing  to  get  out 
into  the  community.  Excellent  oppor¬ 
tunity  for  a  city  editor  to  advance  with  a 
growing  company.  Send  resume  includ¬ 
ing  salary  history  and  references  to  Box 
2131,  Editor  &  Publisher. 

MANAGING  EDITOR:  Small  daily  in 
Chesapeake  Country  needs  ME  who 
knows  mechanics  of  editing  and  writing 
in  world  of  community  journalism.  The 
right  person  will  be  dynamic  and  as 
professional  as  any  metro  editor,  but 
realizes  local  news  is  the  franchise. 
Versatility  and  skills  with  details  are  a 
must.  Send  resumes  and  work  samples 
to  Publisher,  The  Daily  Banner,  PO  Box 
580,  Cambridge,  MD  21613. 

NATIONAL  STOCK  MARKET  MAGA¬ 
ZINE  is  looking  to  hire  full  time  editors 
and  reporters.  Freelance  material  from 
all  states  and  all  industries  also  needed. 
Competitive  salary  for  full  time  staffers 
and  part  time  contributors.  Also  needed 
take  charge  COPY  PRODUCTION 
editor.  New  York  City  location.  Please 
send  letter  of  introduction,  clips  and 
salary  requirements  to  Box  2135, 
Editor  &  Publisher. 


NATIONAL  GAY  NEWSMAGAZINE  has 
immediate  opening  for  Washington 
based  regional  news  correspondent. 
Solid  writing  and  reporting  skills 
required;  knowledge  gay-related  issues 
a  plus.  Salary  low-mid  $20’s.  Resume, 
clips  tO:  David  Walter,  The  Advocate. 
7010  Brookfield  Plaza.  #104,  Spring- 
field,  VA  22150. 


HELP  WANTED 


_ EDITORIAL _ 

New  England  newspapers  need  repor¬ 
ters,  photographers,  managers.  Reach 
them  thru  the  New  England  Press  Asso¬ 
ciation’s  low  cost  Placement  Service. 
For  information  call  (617)  437-5610. 


THE  HOUSTON  POST  is  looking  for  an 
energetic,  general  assignment  writer  for 
its  lively  Arts  and  Entertainment  and 
weekend  sections.  We  need  a  go-getter 
with  a  lot  of  imagination,  clean  writing 
style  and  ability  to  cover  wide  range  of 
assignments  in  entertainment.  Send 
resume,  and  samples  to  Mark  Hanna, 
Arts  and  Entertainment,  The  Houston 
Post,  PO  Box  4747,  Houston,  TX 
77210-4747. 


NEWS  EDITOR  WANTED  to  lead  7-per¬ 
son  desk.  Job  involves  more  desk  edit¬ 
ing  and  supervision  than  story  assign¬ 
ments.  Computer  familiarity  preferred. 
Applicant  should  have  experience  as  a 
copy  chief  or  news  editor  and  know¬ 
ledge  of  the  use  of  color.  Send  resumes 
to  Tom  Marquardt.  Managing  Editor, 
The  Capital,  Box  911,  Annapolis,  MD 
21404.  No  phone  calls  please. 


NEWS  EDITOR 

The  Lewiston  Tribune,  quality  25,000 
AM,  seeks  an  experienced  editor  to  run 
a  5  person  desk,  design  attractive 
pages,  write  creative  headlines,  edit 
copy,  manage  people  and  make  dead¬ 
lines.  Pagination  experience  helpful. 
Moderate  climate,  great  place  to  live  if 
you  love  the  outdoors.  Salary  in  the  mid 
$20’s.  Send  resume,  work  samples  to 
Paul  Emerson,  Managing  Editor,  PO 
Box  957,  Lewiston,  ID  83501. 


NEWSWRITING/EDITORIAL  OPENING 
WESTERN  MARYLAND  COLLEGE 
WMC,  a  4  year,  private,  coeducational, 
liberal  arts  and  sciences  college  invites 
applications  for  a  salaried  position 
which  presents  opportunity  for  creative 
self-starter.  The  college  of  1500 
students  located  in  historic  Westmin¬ 
ster,  MD  is  30  miles  northwest  of  Balti¬ 
more  and  60  miles  north  of  Washing¬ 
ton,  DC.  The  college  is  selective  in  its 
admissions  and  has  a  stable  enroll¬ 
ment.  Graduate  programs  are  offered  in 
liberal  arts,  science  and  education.  The 
M.Ed.  program  in  the  education  of  the 
deaf  has  a  nationwide  reputation. 

Staff  Writer,  Publication: 

To  serve  as  news  services  senior  writer 
including  interviewing  and  writing  news 
and  feature  articles,  and  cultivating  the 
placement  of  articles  with  targeted 
media  outlets.  Strong  verbal  and  written 
communication  skills  required.  Ability 
to  work  flexibily,  with  good  professional 
judgment.  Must  possess  intellectual 
reach  and  curiosity. 

Bachelors  (required),  in  English,  jour¬ 
nalism  or  related  field.  Minimum  of  2 
years  experience  in  news  reporting  or 
feature  writing  on  current  events  editing 
and  photography  skills  highly  desirable. 
Writing  samples  required  at  interview. 
Salary  commensurate  with  experience. 

Send  resumes  by  July  29  tO:  Personnel 
Office,  Western  Maryland  College, 
Westminister,  MD  21157. 

An  Equal  Opportunity  Affirmative 
Action  Employer, 


EDITORIAL  DIRECTOR 

For  new  alternative  news  network.  Alternet,  a  newly  funded  nation¬ 
al  network,  seeks  top  notch  ambitious,  experienced  journalist  of 
high  editorial  standards  to  set  up  network,  commission  articles, 
select  syndicated  material,  and  coordinate  investigative  projects 
with  editors  of  50  plus  independent  city  and  regional  newsweeklies. 
Likely  location:  New  York  or  DC.  Communications  and  editing  skills 
essential;  fund  raising  desirable.  Salary  range:  30  plus.  Send 
resume  by  July  31  to  Alternet,  420  West  End  Avenue,  #1 1-A,  New 
York,  NY  10024.  EOE. 
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HELP  WANTED 


EDITORIAL 


PHOTO  DIRECTOR 

The  Courier  News  is  looking  for  a  person 
to  run  its  photo  department  as  the 
newspaper  expands  from  6  to  7-day 
publication.  Supervisory  experience 
and  familiarity  with  color  work  are 
essential.  We  are  looking  for  someone 
with  a  track  record  for  photo  excellence 
who  will  do  some  shooting,  be  a  creative 
planner  of  photo  coverage  and  work 
aggressively  on  quality  control.  This  is  a 
Gannett  newspaper  of  53,000  circula¬ 
tion  located  1  hour  from  New  York  City. 
Send  a  resume,  samples  of  your  best 
work  and  4  days  of  your  newspaper  from 
last  week  to  Charles  Nutt,  Executive 
Editor,  The  Courier  News,  PO  Box 
6600,  Bridgewater,  NJ  08807. 


REPORTER 

Mid-sized  Zone  5  PM  has  immediate 
opening  for  general  assignment  reporter 
specializing  in  local  government. 
Degree,  at  least  2  years  experience 
preferred.  Will  consider  recent  grads 
with  newsroom  experience.  Box  2123, 
Editor  &  Publisher. 


SCIENCE  AND  TECHNOLOGY  WRITER 

Cover  the  waterfront  for  news  office  at 
leading  research  university.  Strong  writ¬ 
ing  and  interpersonal  skills,  high  energy 
level.  Newswriting  experience  with 
strong  background  in  science.  BA  BS 
required.  Prefer  master’s  in  science 
writing  journalism;  3  years  professional 
experience  can  substitute.  Competitive 
pay,  superb  benefits.  Submit  resume 
along  with  cover  letter  indicating  posi¬ 
tion  applying  for  tO: 

The  John  Hopkins  University 
ATTN;  Edward  S.  Warfield” 

146  Garland  Hall 
34th  &  Charles  Sts. 

Baltimore.  MD  21218 
EOE  M  F 

Excellent  benefits  including  life  and 
health  insurance,  dental  plan,  tuition 
for  employees,  spouse  and  dependent 
children. 


SPORTS  EDITOR  for  15,000  6  day 
daily  located  within  112  hours  drive  of 
Chicago.  Great  sports  committee  that 
needs  the  tender  loving  care  that  only  a 
dedicated  sports  person  can  give.  Must 
provide  weekly  columns  handle  layout 
and  supervise  a  full-time  sports  reporter 
and  stringer  staff  of  3.  Please  send 
resume,  clips  and  salary  requirements 
to  Box  2155,  Editor  &  Publisher. 


SPORTS  WRITER 

We  are  a  90.000  (AM  PM)  daily. 
135,000  Sunday  operation  in  a  beauti¬ 
ful  coastal  setting  in  Portland,  Maine. 
We're  looking  for  a  sports  writer.  Candi¬ 
date  must  have  strong  reporting  and 
writing  skills.  Minimum  3  years  experi¬ 
ence  on  a  daily  newspaper  and  a  college 
degree  are  required.  The  |Ob  includes 
day.  night  and  weekend  work.  This  is  a 
full  time  position.  Excellent  salary  and 
company  paid  benefits.  Qualified  appl¬ 
icants  should  submit  a  letter  of  interest, 
resume  and  sample  clippings  to:  GUY 
GANNETT  PUBLISHING  CO..  Attn: 
Personnel  Dept.,  PO  Box  1460.  Port¬ 
land.  ME  04104.  Equal  opportunity 
employer.  M  F. 


THE  JACKSON  SUN,  a  37,000  daily 
newspaper  in  West  Tennnesee,  owned 
by  Gannett,  has  an  opening  for  a 
weekend  city  editor.  Minimum  4-5 
years  newspaper  experience.  This  must 
include  1-2  years  as  an  editor.  Send 
resume,  references,  work  samples  and 
letter  explaining  why  you  should  get  job 
to  Mary  Reed.  City  Editor,  The  Jackson 
Sun.  PO  Box  1059.  Jackson.  TN 
38302. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

MARKETING 

REPORTERS,  PHOTOGRAPHER  sought 
by  business  newspaper.  Daily  experi¬ 
ence  required;  business  experience 
preferred.  Good  pay,  benefits.  Send 
resume,  clips  to  Paul  Ericson.  Editor, 
Rochester  Business  Journal,  1  Mt. 
Hope  Ave.,  Rochester,  NY  14620. 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 
Overland  Park,  KS  66210 

REPORTER 

A  quality  broadsheet  weekly  seeks 
general  assignment  reporter  to  join 
8-member  editorial  staff.  Car,  camera 
are  musts.  Only  the  curious,  thoughtful, 
critical,  and  articulate  need  apply. 
Experience  preferred.  Send  resume, 
clips  and  letter  to  Editor.  The  South¬ 
hampton  Press,  Box  1207,  Southamp¬ 
ton,  NY  11968. 

THE  SPORTS  SECTION  of  a 
100,000-plus  daily  in  Zone  8  is  looking 
for  a  layout  person  to  produce  pages 
with  style.  Must  be  experienced  in  edit¬ 
ing,  color,  and  graphics.  Send  resume 
with  references  and  sample  pages  to 
Box  2126,  Editor  &  Publisher. 

WANTED  REPORTER  who  loves  tc 
cover  breaking  news,  write  stories  that 
make  people  keep  reading  and  think  the 
only  thing  better  than  a  page  1  byline  is 

2  page  1  bylines.  If  that's  you:  if  you 
have  2-3  years  full  time  newspaper 
experience  and  you  live  in  the  New 
England  area,  send  resume  and  4-6 
clips  to  Neil  Roiter,  Managing  Editor 
The  Standard  Times,  555  Pleasant  St. 
New  Bedford,  MA  02742.  No  calls 
please. 

MARKETING  RESEARCH 

MARKETING  RESEARCH  MANAGER 
The  Washington  Post  is  seeking  an  indi¬ 
vidual  to  manage  one  section  of  our 
marketing  research  department.  This 
person  wiTi  be  responsible  for  a  staff  of 

3  analysts  and  will  insure  the  accuracy, 
appearance  and  timely  production  of 
sales  materials,  mixed  media  presenta¬ 
tions  and  comparative  market  data.  The 
individual  will  also  be  expected  to  work 
with  interactive  media  databases. 

Qualified  applicants  must  have: 

•Demonstrated  ability  in  selecting, 
supervising,  developing  and  evalua¬ 
ting  staff. 

•Excellent  verbal  and  written  communi¬ 
cations  skills. 

•Strong  analytical  abilities  with 
experience  in  using  SAS  or  SPSF, 
Multimate  and  Symphony  software 
packages. 

•Experience  with  survey  research  tech¬ 
niques  from  project  definition 
through  report  presentation. 

•Media  or  ad  agency  experience  would 
be  a  plus. 

If  you  have  the  above  qualifications  and 
are  enthusiastic  about  developing  this 
type  of  information  in  a  challenging 
atmosphere,  please  send  your  resume 
and  salary  history  to;  Box  2147, 
Editor  &  Publisher. 

An  Equal  Opportunity/Affirmative 
Action  Employer. 

WE  ARE  LOOKING  for  an  experienced 
upbeat  assistant  lifestyle  editor  who  has 
great  story  ideas,  editing  skills  and  abil¬ 
ity  to  help  writers  develop  stories. 
Layout  design  and  creative  headline 
writing  helpful.  Reply  with  resume  and 
samples  to  Lori  Schaeffer,  Today 
Editor,  The  Houston  Post,  PO  Box 
4747,  Houston,  TX  77210-4747. 

WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing. 
Box  3658-J,  Lacey,  WA  98503. 

EDITOR  WRITER,  top  L.l.  weekly. 
Experienced.  Send  resume,  clips, 
salary:  373  Island  Ave.,  Woodmere, 
N.Y.  11598. 

REPORTER  PHOTOGRAPHER 
Needed  for  general  news  features  for 
weekly  newspaper.  Layout  design  a 
plus.  Send  resyme,  clips  to  Randy 
Murphey,  Editor,  The  Valley  Banner,  PO 
Box  126,  Elkton,  VA  22827. 

When  you  need  Classified^ 
we're  here  —  every  week! 

PRESSROOM 

MAILROOM 

PRESS  OPERATOR  Immediate  open¬ 
ings  for  Journeymen  (male/female) 
offset  press  operator.  New  Headline 
Press-1988-Hoe  Press  presently. 
Graphic  Communication  Union.  Morn¬ 
ing  paper.  Send  resume  to  The  Day,  47 
Eugene  O’Neill  Dr.,  New  London,  CT 
06320.  Or  call  Production  Manager, 
William  Peterson,  (203)  442-2200. 

PRESSROOM  FOREMAN 

Zone  2  daily  newspaper  and  commer¬ 
cial  shop  seeks  a  pressroom  foreman 
with  good  organizational  and  manager¬ 
ial  skills.  Applicant  must  be  willing  to 
take  charge  of  all  pressroom  responsi¬ 
bilities.  Excellent  opportunity.  Send 
resume,  salary  history  and  references  to 
Box  2130,  Editor  &  Publisher, 

ASSISTANT 

PRODUCTION  FOREMAN 
Minimum  4  years  experience  with 
Harris  insert  machines.  Send  resume  to 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601.  Attn:  Daniel  Garren. 

PROMOTION 

PROMOTION  MANAGER-We  are  look¬ 
ing  for  a  creative  professional  with  copy¬ 
writing  skills  and  experience  in  produc¬ 
ing  magazine  ads,  direct  mail  pieces 
and  presentations  that  sell  advertising 
space  and  subscriptions  for  a  leading 
New  York  weekly  trade  magazine.  Send 
complete  resume  to:  Box  2088,  Editor 
&  Publisher. 

HELP  WANTED 


MARKETING 


PROMOTION  DIRECTOR  needed  for 
45,000  Midwestern  daily.  Seeking 
hard-charging  idea  person  who  can 
prepare  and  execute  marketing  and 
promotion  program,  analyze  market 
research  material,  give  marketing 
presentations  and  direct  community 
programs.  Individual  must  have  ability 
to  develop  advertising  newspaper, 
broadcast  and  direct  mail.  Must  have 
newspaper  background.  Send  resume  to 
Box  2150,  Editor  &  Publishe'  by  July 
20. 


_ PRODUCTION _ 

BIG  SKY  COUNTRY  36,000  daily, 
43,000  Sunday  paper  seeks  exper¬ 
ienced  ad  services  manager.  Newly 
expanded  department  has  responsibility 
for  most  production  including  inputting 
and  ad  layout  on  new  Dewar  Pagination 
System,  tracking  and  disaptch  of  ads, 
proofs,  tears.  Daily  newspaper  produc¬ 
tion  experience  essential.  Successful 
candidate  will  be  detail  oriented,  enjoy 
change  and  have  well  developed  people 
skills.  Salary  compatible  witn  experi¬ 
ence  from  $15,000  starting  range. 
Send  letter,  resume  and  salary  history 
to  Kristine  Kincaid,  Advertising  Direc¬ 
tor,  Great  Falls  Tribune,  PO  Box  5468, 
Great  Falls,  MT  59403.  No  phone  calls. 


COMPOSING  ROOM  SUPERVISOR 
Immediate  opening.  Quality  weekly 
newspaper.  The  Lakeville  Journal  seeks 
energetic  self-starter  acquainted  with 
all  aspects  of  comp/layout  to  direct  the 
activities  of  a  10-person  staf".  Empha¬ 
sis  upon  photo-typeset,  ad  and  news¬ 
paper  pasteup  layout  routines,  etc. 
Must  be  strong  in  organizing  work  and 
time  scheduling.  Competit  ve  salary 
and  benefits  with  friendly  work  atmo¬ 
sphere.  Prefer  New  Engand  location. 
Reply  with  resume,  salary  needs  and 
other  details  to:  T.L.  Maxwell,  The 
Lakeville  Journal,  Bissell  St.,  Lakeville, 
CT  06039  or  call  (203)  435-9873. 


LAYOUT  DEPARTMENT  SUPERVISOR 
Located  in  upstate  New  YorK  between 
the  Catskill  and  Adirondack  Mountains. 
We're  looking  for  a  real  pro  tc  supervise 
a  layout  department  of  12  people.  Good 
salary  &  benefits,  fresh  air,  clean  water, 
safe  streets,  and  good  schools.  Twenty 
(20)  year  old  company  with  over 
300,000  weekly  circulation.  Respond 
Box  2139,  Editor  &  Publisher. 


MAILROOM  FOREMAN 
Major  metropolitan  Zone  6  newspaper 
has  an  opening  for  a  mailroom  foreman. 
Responsibilities  include  hiring,  sche¬ 
duling,  planning,  maintenance  of  all 
equipment  and  supervision  of  the  total 
operation.  Strong  mailroom  manage¬ 
ment  experience  in  a  union  environ¬ 
ment  a  must.  Send  resume  including 
salary  history  to  Box  2128,  Editor  & 
Publisher. 


PRESSPERSON 

The  Fresno  Bee,  central  California's 
leading  newspaper  with  a  circulat  on  of 
140,000  daily  and  165,000  Sunday, 
has  an  immediate  opening  for  a  Jour¬ 
neyman  Pressperson  with  a  minimum  of 
5  years  newspaper  press  experience  to 
operate  Hoe  Colormatic  presses.  Look¬ 
ing  for  a  person  with  letterpress,  offset 
and  Flexo  training  (double  wide  press¬ 
es).  Will  be  required  to  operate  all 
phases  of  press  equipment  and  perform 
all  necessary  color-related  duties.  Must 
possess  mechanical  skills  and  the  abili¬ 
ty  to  react  quickly  under  deadline  pres¬ 
sure.  Shift  to  include  5  nights  (35 
hours)  per  week.  Staring  salary 
$601.70  per  week;  exce  lent  benefits 
package.  Qualified  candidates  should 
send  resume  to: 

Personnel  Department 
The  Fresno  Bee 

1626  E.  St.  Fresno,  CA  93786 
Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  fo'  July  4,  1987 


50 


HELP  WANTED 


PRODUCTION 


JOURNEYMAN  PRESSMAN 
We  need  an  experienced  Journeyman 
Pressman.  Hoe  Colormatic  experience 
helpful.  Excellent  benefit  package. 
Send  resume  or  call  John  Edwards, 
Human  Resource  Divison,  the  Knoxville 
News  Sentinel  Company,  208  West 
Church  Avenue,  Knoxville,  TN  37902 
(615)  521-8108, 


_ SALES _ 

ADVERTISING  SALES  MANAGER 
weekly  shopper  chain  seeks  aggressive 
self-motivated  sales  leader.  Manage 
staff  of  8.  Salary  commensurate  with 
experience  and  track  record.  Send 
resume,  including  salary  history  to: 
Publisher,  Dollar  Saver,  37365  Central- 
mont  Place,  Freemont,  CA  94536. 


SALES  MANAGER  for  classified  phone 
room  of  large  weekly  shopper.  Top 
compensation  package.  Competitive 
market.  Send  resume  to;  Publisher, 
Dollar  Saver,  37365  Centralmont 
Place,  Freemont,  CA  94536. 


PHOTOGRAPHER 

HARD  WORKING,  creative  photogra¬ 
pher  wanted  for  growing  15,000  daily 
located  in  a  university  town,  15  minutes 
from  Lake  Michigan  and  one  hour  from 
Chicago.  We  run  color  5  days  a  week. 
Opportunities  for  career  growth  and 
photographic  creativity  are  boundless. 
We  prefer  a  photographer  with  one  to 
two  years  newspaper  experience  but  will 
look  at  promising  recent  graduate.  Send 
resume  and  slides  to  Pasquale  Rocchio, 
Managing  Editor,  The  Vidette- 
Messenger,  1111  Glendale  Blvd., 
Valparaiso,  IN  46383. 


PHOTOGRAPHER 

50,000-circulation  western  New  York 
weekly  with  reputation  for  excellence  in 
photography  and  graphic  design  seeks 
to  fill  opening  without  compromising 
award  winning  quality.  Successful  appl¬ 
icant  will  have  flexibility  to  move 
smoothly  from  protest  marches  and 
high  school  sports  to  perceptive 
portraits.  Graphic  design  ability  helpful. 
Send  resume,  recent  clips  and  slide 
portfolio  to:  Karen  M.  Franz,  Editor. 
Courier-Journal,  1150  Buffalo  Rd., 
Rochester.  NY  14624, 


PHOtOGRAPHER-The  Kennebec  Jour¬ 
nal  is  seeking  a  staff  photographer.  The 
position  involves  shooting  and  lab  work. 
Must  be  flexible  with  regard  to  work 
schedule;  some  night  and  weekend 
shifts  are  required.  At  least  one  year  of 
newspaper  photography  experience  is 
required  and  experience  on  a  daily 
newspaper  is  preferred.  To  apply, 
please  mail  a  letter  of  interest,  includ¬ 
ing  salary  expectations,  resume  and 
samples  of  your  work  to;  Personnel 
Department,  Kennebec  Journal,  274 
Western  Ave,  Augusta,  ME  04430. 
EOE. 


PRINTING 


WORCESTER  COUNTY  NEWSPAPERS 
Department  Supervisor 
Camera/Prep.  Department 
The  installation  of  our  new  Solna  Webb 
Press  will  expand  our  process  and  spot 
color  capabilities.  We  need  a  Camera; 
Prep.  Supervisor  to  oversee  all  facets  of 
pre-press  production,  including  setting 
up  a  first-rate  color  prep  department.  If 
you  possess  the  technical  skills,  the 
experience,  and  the  managerial  exper¬ 
tise  and  the  pre-press  areas,  plus  you 
have  a  personal  desire  for  advance¬ 
ment,  we  would  like  to  talk  with  you. 
Please  send  your  resume  to  the  Human 
Resources  Department,  Worcester 
County  Newspapers,  25  Elm  St.,  South- 
bridge,  MA  01550.  We  offer  a  very  good 
compensation  package,  including 
excellent  medical  and  other  benefits. 

Equal  Opportunity  Employer 


POSITIONS 


WANTED 


_ ACADEMIC _ 

RETIRED  NEWS  editorial  teacher 
seeks/temporary  assignment  with 
university/in  D.C.  area.  (317) 
289-4908. 


ADMINISTRATIVE 

WEEKLY  PUBLISHER'AD  DIRECTOR. 
15  years  of  broad  exposure  in  all 
aspects  of  newspaper  publishing.  Heavy 
sales/marketing  orientation.  Proven 
sales  builder  and  effective  cost  cutter  in 
highly  competitive  markets.  Zones  1,  2, 
3.  Box  2164,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER,  available, 
25  years  experience  with  North  Dakota 
daily.  Gene  S,  Springer,  Box  651, 
Williston,  ND  58802-0651.  Phone 
(701)  572-3119.  Ready  to  relocate. 

MANAGEMENT  position  wanted. 
Aggressive  self-starter  with  14  years 
hands  on  experience  with  daily.  Famil¬ 
iar  with  all  aspects  of  circulation  field. 
A  results  oriented  supervisor  looking  for 
career  growth  with  daily.  Reply  Box 
2127,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD  WINNING  PRO;  proven  editor, 
leader  seeks  new  opportunity  to  help 
ive  your  news  room  that  tradition.  Box 
136,  Editor  &  Publisher. 


BUSINESS  WRITER,  editor.  Know¬ 
ledgeable,  understandable.  Now  on 
metro.  Box  2114,  Editor  &  Publisher. 


COLUMNIST:  Does  your  top  gun  shoot 
blanks?  Hear  that  hum  outside  your 
office-  are  the  readers  snoring  to  death? 
Wake  them  up  with  wit,  passion,  drama. 
Prize-winning  feature  writer  on  a  major 
daily  wants  column.  I’ll  make  your  day 
3  times  a  week.  Box  2129,  Editor  & 
Publisher. 


"CONSIDER  THIS"-A  weekly  pro- 
American  column.  $8/week,  samples. 
Al  Doyle,  3623  N.  Ravenswood,  Chica¬ 
go,  IL  60613. 

fi-EXIBLE  REPORTER  and  fine  writer 
with  six  years  experience  seeks  job  with 
AM  daily.  Any  Zone.  Environment, 
outdoors,  politics,  courts,  police,  inves¬ 
tigative.  Don’t  pass  me  by.  The  price  o1 
a  stamp  buys  you  a  tidy  clip  package 
well  worth  reading.  Box  2072,  Editor  & 
Publisher. 


HARDLY  run-of-the-mill  sports  writer 
wants  to  help  your  mid-sized  metro 
paper.  Three  years  on  Zone  3  daily 
covering  all  levels.  Vassar  english 
degree,  award  winner.  Column  writer 
with  eye  toward  humor  and  ethics  in 
sports.  Willing  to  go  extra  distance  to 
find  the  story,  the  personalities.  Any 
zone.  Box  2152,  Editor  &  Publisher. 


MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
Nfcw  York,  NY  10011 

METRO  SPORTS  COLUMNIST  OF  17 
years’  standing  who  switched  to  become 
executive  in  major  league  pro  sports  is 
ready  and  eager  to  return  to  Journalism 
bringing  unique  combination  of  bright 
writing,  inside  knowledge  of  sports 
business  and  knack  of  handling  pres¬ 
sure  situations.  Clips,  top-drawer  refer¬ 
ences  available.  Box  2148,  Editor  & 
Publisher. 


POSITIONS  WANTED 


_ EDITORIAL _ 

PICTURE  EDITOR:  Extensive  experi¬ 
ence  in  news  and  features  at  metropoli¬ 
tan  daily.  Leader  of  creative  team 
responsible,  for  visual  content.  Familiar 
with  color.  Interested  in  best  use  of 
photography.  Seeks  newspaper  or 
magazine  with  commitment  to  photo¬ 
journalism.  Bex  2153,  Editor  & 
Publisher. 


PULITZER-PRIZE  NOMINEE  Award¬ 
winning  reporter  with  9  years  daily 
experience  seeks  writing  position  on 
large  daily.  Box  2045,  Editor  & 
Publisher. 


SEEKING  WORK  IN  WALES 
Excellent  writer  yearns  for -employment 
in  Wales.  Currently  Managing  Editor  for 
3  monthlies  (one  nat’l)  Write:  c/o  J. 
Chicurel,  723  W.  Walnut  St.,  Long 
Beach,  NY  11561  or  call  (516) 
431-3326  eves. 


SPORTSEDITOR  and  columnist  seeks 
sports  writing  position  on  AM  daily. 
Award-winning  journalist  experience 
covering  Masters  golf,  pro  football, 
major  college  sports.  Box  2102,  Editor 
&  Publisher. 


SPORTS  VET  seeks  move  to  mid-major 
metro  or  suburban  as  No.  1  ,  No.2  or 
beat  assignment.  Excellent  leader., 
organizer,  reporter,  editor,  administra¬ 
tor.  Computer  and  people  oriented.  Call 
Chuck  (914)  428-6111. 


SPORTS  WRITER,  6  years  experience, 
looking  for  same  position  at 
50,000-100,000  circulation  paper  in 
any  Zone.  2  1/2  years  of  layout  skill. 
Have  clips  on  pro  golf,  pro  baseball, 
college  football  and  all  high  school 
sports.  B.S.  in  Communication  Arts. 
Call  Phil  Weaner,  (419)  782-3783. 


TIRED  OF  features  that  rehash  stats 
and  game  highlights  instead  of  huma¬ 
nizing  athletes?  Bored  with  cliched 
ame  stories  that  lack  magination? 
rustrated  by  columns  that  fail  to  enter¬ 
tain  and  inform?  If  not  don’t  write  this 
Zone  6  sports  writer.  Box  2141,  Editor 
&  Publisher. 


VETERAN  SPORTS 

Writer/reporter,  experienced  on  all 
beats  "  football,  basketball,  baseball, 
hockey,  horses  (picks  &  coverage), 
everything  from  bocce  to  curling  to 
equestrian,  seeks  relocation.  Person¬ 
able,  computer  oriented,  energetic.  Call 
Chuck  (914)  428-6111. 


WHEELCHAIR-USER-has  covered 
youth  and  local  sports  for  small  week¬ 
lies  for  11  years-looking  for  position  on 
small  to  medium  sized  daily-will  write 
on  any  topic  as  needed-will  consider 
any  zone-Contact  Mike  (516) 
669-6116. 


POSITIONS  WANTED 


_ EDITORIAL _ 

SPORTS  WRITER  at  15,000  Indiana 
daily  ready  for  new  challenge.  Good 
clips  and  references.  No  photography. 
Call  Russ  Lemmon  (812)  £82-5462 
after  2pm. 

WRITER  EDITOR. PUBLIC 
RELATIONS  REP 

18-year  veteran  columnist  leading  Flori¬ 
da  business/legal  daily  seeks  new  affili¬ 
ation.  Wide  range  interests  expertise: 
real  estate,  community  affairs,  travel, 
dining,  entertainment.  Over  30  years 
background  as  writer,  editor,  public 
relations  marketing  rep  Florida  &  native 
NYC.  Heavy  contacts  Florida  business 
community.  Free  to  travel.  Breezy, 
upbeat  literary  style.  Love  people,  new 
places  &  trying  out  fresh  innovative 
ideas!  Contact  Peg  Kehaya,  (305) 
558-0355  or  Apt.  408,  Fairway  Palms, 
6990  NW  186  St.,  Miami,  FL  33015. 

YOUNG,  ambitious  journalist  with  clips 
and  references  from  Detroit  Monthly, 
the  Detroit  Free  Press  and  The  Asso¬ 
ciated  Press  seeks  challenging  position 
on  a  daily  newspaper  or  general  interest 
magazine.  Kalamazoo  College’s  top  ’86 
poll  sci  grad.  Semi-fluent  in  German. 
Call  (313)  644-7772  or  (313) 
548-2984. 


_ FREELANCE _ 

FREE-LANCE  for  you  at  Women’s  Open 
golf  (7'23-26)  and  NASCAR  at  Pocono 
(7;  19)  and  Watkins  Glen  (8  9).  1 5  years 
experience.  Phone  (717)  342-3444. 


_ MARKETING _ 

MEDIA  PROMOTION  SPECIALIST. 
Radio  &  newspaper  marketing  profes¬ 
sional  seeks  position  in  top  50  market 
in  competitive  situation.  Publicity 
producer,  agency  liaison,  carrier 
programs-readership  to  sales-client 
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SHOP  TALK  AT  THIRTY 


Nuclear  industry  has  mismanaged  its  pubiic  reiations 


By  Nigel  Hawkes 

In  the  past  20  years,  few  industries 
have  managed  their  public  relations 
as  unsuccessfully  as  nuclear  power 
has. 

I  make  this  assertion  not  simply  to 
be  provocative,  but  because  I  believe 
it  is  true.  It  can  be  demonstrated  by 
examining  the  public  image  of  the 
industry  today. 

Opinion  polls  in  European  coun¬ 
tries  consistently  give  the  industry  a 
low  rating,  often  registering  less  than 
50%  approval.  Public  behavior,  the 
position  taken  by  some  political  par¬ 
ties,  and  the  evidence  of  the  ballot 
box  all  show  that  nuclear  power  has 
failed  to  gain  the  measure  of  confi¬ 
dence  it  needs  to  ensure  its  future. 

Those  opposed  to  the  development 
of  nuclear  power  are  ignorant  and 
misinformed,  the  industry  responds. 
Perhaps  so:  but  who  is  to  blame? 

Although  I  would  be  the  last  to 
suggest  that  the  press  is  without 
faults  —  and  I  will  come  back  to 
some  of  them  later  —  I  believe  that 
most  of  the  nuclear  industry’s  trouble 
can  be  laid  firmly  at  its  own  door. 
Without  a  clear  change  of  policy, 
things  are  not  likely  to  improve. 

Already  we  have  seen  whole 
nations  turn  their  backs  on  nuclear 
power.  Austria  is  one  of  them.  So  is 
Sweden,  so  perhaps  is  Italy.  Even  in 
countries  where  nuclear  power 
appears  to  be  firmly  based,  public 
pressures  are  increasingly  determin¬ 
ing  its  future. 

It  was  a  sign  of  the  times  when  the 
British  government  last  month  aban¬ 
doned  the  search  for  a  new  site  to 
bury  low-level  nuclear  waste.  As  it 
happens,  such  a  depository  would 
have  been  perfectly  safe,  far  less  of  a 
threat  than  many  commonplace 
hazards,  but  public  perceptions  — 
misperceptions,  if  you  prefer  — 
were  so  strong  that  the  government 
had  to  back  down. 

This  example  and  many  others 
show  that  the  general  public  has  not 
yet  accepted  the  case  put  forward  by 
the  industry.  That  is  a  public  relations 
failure  of  spectacular  dimensions, 
given  that  the  case  for  nuclear  power 
is  persuasive,  logical,  and  ultimately, 
I  suspect,  inescapable. 


(Hawkes  is  diplomatic  correspon¬ 
dent  of  the  London  Observer.  This  is  a 
portion  of  an  address  he  gave  before 
the  recent  40th  Congress  of  the  Inter¬ 
national  Federation  of  Newspaper 
Publishers  in  Helsinki.) 


How  has  the  industry  failed? 

I  believe  that  it  has  failed  both  at 
what  one  might  call  the  strategic  and 
at  the  tactical  level.  The  strategy  has 
been  wrong  because  until  recently  it 
has  aimed  at  persuading  the  decision¬ 
makers  of  the  virtues  of  nuclear 
power,  ignoring  those  on  whom  the 
decisions  are  imposed.  Its  success  in 
convincing  politicians,  civil  servants, 
and  electricity  utilities  came  in  the 
1950s  and  ’60s,  and  it  was  a  striking 
one. 

By  the  mid-1960s,  when  I  started 
writing  about  nuclear  power,  you 
could  hardly  find  a  single  highly 
placed  person  in  Europe  or  the  U nited 
States  who  did  not  think  it  a  good 
thing.  With  very  few  exceptions,  jour¬ 
nalists  followed  their  leaders  and 
hardly  a  critical  word  appeared  in  any 
newspaper. 


You  were  considered  a  dangerous 
radical  if  you  allowed  even  a  whisper 
of  criticism  to  ripple  the  smooth 
waters. 

Yet  the  success  in  swinging  the 
establishment  behind  nuclear  power 
was  a  flawed  one.  Wrongly,  it 
assumed  that  those  in  charge  would 
be  able  to  go  on  telling  the  rest  what 
was  good  for  us.  It  is  not  a  mistake 
that  a  normal  industry  would  have 
made. 

Those  who  sell  direct  to  the 
public  —  be  it  biscuits  or  soap  pow¬ 
der  or  newspapers  —  can  never  take 
their  future  for  granted.  A  product 
that  lacks  public  appeal  is  quickly  off 
the  market,  unless  successful  efforts 
can  be  made  to  educate  consumers 
into  appreciating  its  qualities. 

This  is  where  the  nuclear  industry 
failed:  It  conquered  the  pinnacles  of 
power  without  ever  troubling  to 
explore  the  foothills.  It  pitched  its 
message  at  the  elite  who  seemed  to 
have  the  power  to  make  it  succeed, 
but  ignored  the  general  public  who 
ultimately  had  the  power  to  make  it 
fail. 

Worse  than  this,  it  systematically 
underestimated  the  public’s  intelli¬ 
gence,  concealed  the  truth  even  when 
it  was  credible,  told  untruths  when 
it  believed  it  could  get  away  with 


them,  finally  undermined  the  confi¬ 
dence  even  of  people  like  me  who 
started  as  supporters.  In  other  words, 
its  day-to-day  tactics  were  just  as  mis¬ 
taken  as  its  long-term  strategy.  Se¬ 
crecy  bred  suspicion,  creating  an 
atmosphere  which  the  opponents  of 
nuclear  power  could  easily  exploit. 

Why  was  the  industry  so  secretive? 
Partly  it  is  a  mater  of  history.  Nuclear 
energy  emerged  from  the  race  to  pro¬ 
duce  an  atom  bomb  during  the  Second 
World  War,  a  project  whose  very 
existence  was  top-secret. 

After  the  war,  when  the  U.S.  with¬ 
drew  its  nuclear  cooperation  from  its 
wartime  allies,  nationalism  joined 
secrecy  as  the  industry’s  dominant 
characteristics.  The  tight  security 
was  necessary,  of  course,  even 
though  its  results  were  sometimes 
comical. 


When  the  nuclear  weapons  pro¬ 
gram  in  Britain  ran  short  of  vital  raw 
materials,  its  leaders  approached  the 
prime  minister,  Clem  Attlee,  and 
appealed  for  priority.  He  wrote  a  note 
giving  it  to  them  but,  unfortunately, 
before  the  note  left  his  office  it  was 
stamped  “Top  Secret.”  The  civil  ser¬ 
vants  who  would  have  to  put  it  into 
practice  were  not  allowed  to  see  it, 
and  things  got  no  better. 

At  Windscale,  the  plant  in  north¬ 
west  England  where  the  first  nuclear 
piles  were  built,  engineers  were  for¬ 
bidden  to  mention  the  existence  of  a 
large  pipe  which  carried  nuclear 
waste  out  to  sea  —  even  though  it 
dominated  the  beach  and  everybody 
knew  what  it  was. 

More  absurd  still,  the  newspapers 
from  London  were  being  delivered 
every  day  in  a  large  package  at  the 
local  station  addressed  to  “The 
Atomic  Bomb  Factory,  Windscale” 
while  this  intensive  security  was 
being  imposed. 

People  trained  to  say  nothing  about 
their  work  even  to  their  wives  found 
no  great  difficulty  in  keeping  the 
newspapers  in  the  dark,  even  when 
the  need  for  secrecy  was  past. 
Believing  that  they  were  engaged  on 
work  of  vital  national  importance,  the 
(Continued  on  page  27) 


Although  I  would  be  the  last  to  suggest  that  the 
press  is  without  faults . .  .1  believe  that  most  of  the 
nuclear  industry’s  trouble  can  be  laid  firmly  at  its  own 
door. 
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WEDNESDAY,  St^‘^EMaefc  19^  *78“- 


[Ntt.  aA9i».J 


WE,  the  People  of  the  United  States,  in  order  to  form 
a  more  perfed  Union,  cftablilh  Juftice,  infiire  domdlic 
Tranquility,  provide  for  the  common  Defence,  pro^ 
mote  the  General  Welfare,  and  fecure  the  Bleflings  of 
Liberty  to  Ourfelves  and  our  Pofterity,  do  ordain  and  eftablifli  this 
Conftitution  for  the  United  States  of  America. 

ARTICLE  I. 

SfH,  I.  A  LL  Icgiflativc  powers  herein  tjranted  lhall  be  veiled  in  a  Congrefs'  of  ihe  United 
States,  which  lhall  confift  of  a  Senate  and  Hoiife  of  Reprefentatives. 

SeA  a.  ThcHoufe  of  Reprefentatives  lhal!  be  compofed  of  members  chofen  every  fccond  ytar 
by  the  people  of  the  feveral  Rates,  and  the  electors  in  each  iUic  lhall  have  the  qualihcatioiu  requu 
(ice  for  eledors  of  the  moll  numerous  branch  of  the  (late  ItgnL-iture. 

No  perfon  lhall  be  a  reprefentative  who  lhall  nut  have  attained  tothe  ageof  twenty-live  years, and 
been  feven  years  a  citizen  of  the  United  States,  and  who  lhall  not,  when  clcCled,  be  an  inhahitai.t 
of  that  (late  in  which  he  lhall  be  chofen. 

Reprefentatives  and  dired  taxes  lhall  be  apportioned  among  the  feveral  Hates  which  may  be  in¬ 
cluded  withih  this  Union, according  to  their  refpedive  numbers,  w  hich  lhall  be  deieriniiicd  by  add¬ 
ing  to  the  whole  number  of  free  perfons,  including  thofe  bound  to  fervice  for  a  term  of  years, 
and  excluding  Indians  not  taxed,  three-fifths  of  all  other  perfons.  The  a^ual  enumeration  lltall 
be  made  within  three  years  after  the  firH  meeting  u|  the  Congrefs  of  the  United  States,  and  within 
every  fubfequent  term  of  ten  years,  in  fuch  manner  as  they  lhall  by  law  diiefl.  'I'he  number  of 
reprefentatives  fltall  not  exceed  one  for  every  thirty  thoufand,  but  each  flate  lli.ill  have  at  lead  or:.: 
reprefentative;  and  until  fuch  enumeration  lhall  be  made, the  Hate  of  New-Hamplbirc  Hull  be  tn- 
titled  to  ebufe  three,  Maflachufetts  eight,  Rhodc-llland  and  Providence  Plantations  one,  C  onneclini' 
five,  New-York  fix,  New-Jerfey  four,  Pennfylvania  eight,  Dclawaic  one,  Maryland  fix,  Virginia 
ten,  Norih-Carolina  five,  South-Carolina  five,  and  Georgia  three. 

When  vacancies  happen  in  the  reprefentation  from  any  Hate,  the  Executive  authority  thereof 
(hall  ilTuc  writs  of  eledioD  to  fill  fuch  vacancies. 

The  Houfe  of  Reprefentatives  lhall  chafe  their  Speaker  and  other  officers;  and  (hall  have  tl.c 
foie  power  of  impeachment. 

ScR»  3.  The  Senate  of  the  United  States  lhall  be  compofed  of  two  fenatorsfrom  each  Hale,  chc- 
fen  by  the  legiflature  thereof,  for  fix  years;  and  each  fenaior  lhall  have  one  vote. 

Immediately  after  they  (hall  be  aflembicd  in  confequence  of  the  firH  eleclion,  they  (lull  be  divi- 
ded  as  equally  as  may  be  into  three  clafles.  The  feats  of  the  fenators  of  the  firH  clafs  0  <.’1  be  vaci* 
ted  at  the  expiration  of  the  fecond  year,  of  the  fecond  clafs  at  the  expiration  of  the  fourtn  year,  ami 
of  the  third  clafs  at  the  expiration  of  the  fixih  year,  fo  that  one-third  may  be  chofen  every  fccim.l 
year;  and  if  Tacanciec  happen  by  refignation,  or  olherwile,  during  the  recefs  of  the  Legiflature  o:' 
any  Hate,  the  Executive  thereof  may  make  temporary  appointments  until  the  next  meeting  ol  tlie 
l^egiflature,  which  (hall  then  fill  fuch  vacancies. 

No  perfon  ffialt  be  a  fenator  who  (hall  not  have  attained  to  the  age  of  thirty  years,  and  been 
years  a  citizen  of  the  United  States,  and  ^^ull  not,  when  defied,  be  an  inhabitant  of  that  Hate 
"  which  he  (hall  be  chofen.  — 


Editor  &  Publisher  will  celebrate  the  200th  anniversary  of  the  U.S. 
Constitution  in  its  September  12,  1987  issue.  This  issue  will  salute  this 
truly  great  document  and  the  contributions  of  the  press  in  upholding  it. 

The  first  public  display  of  the  U.S.  Constitution  appeared  in  a  newspap¬ 
er  —  The  Pennsylvania  Packet  —  on  September  19, 1787.  A  reproduc¬ 
tion  of  the  page  will  be  tipped  into  E&P’s  September  12  issue.  The  insert 
will  be  accompanied  by  an  article  by  Professor  Frederic  B.  Farrar,  the 
eminent  historian,  newspaperman,  teacher  and  author,  on  the  role  news¬ 
papers  played  before  and  during  the  Constitutional  Convention. 


Editor  &  Publisher 

11  West  19th  St.,  New  Ifafk,  N.Y  10011  •  212  675-4380 


NZZ  joins  Scripps  Howard  News  Service 

The  elite  Swiss  newspaper,  with  its  international 
network  of  correspondents,  is  the  newest  contributor  to 
the  fast-growing  Scripps  Howard  News  Service. 

SHNS also  provides  its  more  than  230  North 
American  newspapers  with  stories  from  abroad  via 
The  London  Observer. 

The  207-year-old  NZZ  is  widely  respected  as  one 
of  the  world’s  best  newspapers  and  is  especially  noted  for 
its  variety  of  in-depth  coverage  and  commentaries. 

For  information  regarding  Scripps  Howard  News 
Service  contact  Irwin  Breslauer  at  212-580-8559  or 
Brad  Bushell  at  1-800-221-4816. 

SCRIPPS  HOWARD 
i!S  NEWS  SERVICE 

1110  VERMONT  AVENUE,  N.W. 
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WASHINGTON,  D  C.  20005 
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